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Editors  and  Writers,  Cavanaugh’s  on  Fifth  Ave.  Hotel,  Seattle 
22-25  SNA  Fall  Publishers  &  Retail  Ad  Directors  Conference,  Suburban 
Newspapers  of  America,  Regal  Knickerbocker,  Chicago 
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Every  morning  in  the  St.  Petersburg  Times 
we  provide  our  readers  with  their  own  section 
of  local  news,  specially  tailored  to  fit  their 
neighborhood.  In  fact,  we  publish  15 
geographically  zoned  editions  to  cover  our 
fiveK:ounty  market  on  Florida’s  west  coast. 

From  the  complexities  of  the  state  Legislature 
to  last  night’s  Little  League  scores, 
Washington  politics  to  their  kids’  school  lunch 
menu,  international  finance  to  church  bake 
sales,  it’s  all  there,  presented  by  our  staffers 
who  live  nearby,  drive  on  the  same  roads  and 
send  their  kids  to  the  same  schools. 

We  started  publishing  regional  editions  more 
than  30  years  ago.  The  operation  has  grown 
into  one  of  the  most  extensive,  complicated 
and  ambitious  in  the  world.  And,  it  works. 

Our  readers  know  that  their  morning  paper 
will  have  complete  local  coverage,  plus  the 
best  national  and  world  report.  It’s  all  part  of 
what  makes  the  St.  Petersburg  Times  Florida’s 
best  newspaper. 
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Florida’s  Best  Newspaper 

www.sptimes.com 
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HOT  TYPE 


Does  it  come 
with  a  brownie? 

With  the  unusual  mix  of  consultants 
who  have  been  assembled  to  help 
redesign  the  Los  Angeles  Times,  don’t  be 
surprised  if  the  newspaper  ends  up  with 
touches  of  a  frozen  dinner  or  a  utility 
vehicle. 

Along  with  veteran  newspaper  re¬ 
designer  Roger  Black  of  New  York,  the 
Times  also  hired  Nissan  designer  Jerry 
Hirshberg  of  Southern  California  and 
Landor  Associates,  a  San  Francisco-based 
food  packaging  design  firm,  to  help 
remake  the  paper’s  look. 

"The  more  personalities  you  get,  the 
richer  the  outcome  of  the  final  product,” 
says  Times  spokesman  Mike  Lange,  who 
commented  on  the  trio  of  consultants 
working  on  the  paper’s  facelift,  which  is 
set  to  debut  next  year.  “We  are  trying  to 
be  as  creative  as  we  can  be.” 

The  use  of  an  auto  designer  and  a  gro¬ 
cery  marketer  to  help  give  the  paper  a 
new  image  is  not  unusual,  considering  the 
Times  hired  former  cereal  executive  Mark 
Willes  to  run  the  paper  in  1995. 

No  word  yet  on  whether  the  paper  plans 
to  offer  a  twist-off  top.  —  Joe  Strupp 

A  10  on  the 
‘Oops’  scale 

Readers  found  little  humor  in  the  pho¬ 
tograph  of  a  clown  that  appeared  in  the 
July  30  issue  of  The  Kansas  City  (Mo.) 
Star.  That’s  because,  hiding  under  all 
that  makeup  and  Bozo  attire,  was  serial 
killer  John  Wayne  Gacy,  who  was  exe¬ 
cuted  in  1994. 

The  image  of  Gacy  in  his  infamous 
“Pogo  the  Clown” 
garb  had  been  in 
the  Star’s  photo 
archives  for  years, 
dating  back  to 
national  coverage 
of  the  notorious 
Chicago  child  kil¬ 
ler’s  capture  and 
trial.  When  edi¬ 
tors  sought  a  shot 
of  a  clown  to  help 
illustrate  an  item 
about  National 
Clown  Week,  they 
grabbed  the  photo  and  didn’t  check  the 
name.  To  make  matters  worse,  the  photo 
ran  with  a  caption  that  stated,  “You  MUST 


(  hi,  ,ig;'  Tribune 


Gacy  photo  drew  no 
laughs  in  Kansas  City. 


celebrate  Clown  Week.” 

In  a  column  published  Aug.  7,  Star 
reader  representative  Miriam  Pepper 
explained  the  error  and  apologized  for  the 
mix-up,  which  she  says  drew  some  angry 
and  humorous  faxes  and  phone  calls. 

“It  wasn’t  intentional,  it  was  human 
error,”  she  wrote.  —  Joe  Strupp 


^ 9UOTEoftheWEEK:\ 

“I  think  it’s  always  a 
problem  for  a  journalism 
organization  to  report  on 
itself.  The  less  they  do  it, 
the  better.” 


Better  take 
the  bus  in  Philly 

If  anyone  at  The  Philadelphia  Daily 
News  calls  for  a  taxi  anytime  soon,  it  may 
be  a  long  wait.  Since  a  series  of  articles 
were  published  criticizing  the  city’s  cabs 
as  mechanical  heaps  and  unsafe  junkers, 
cabbies  have  launched  a  protest  campaign 
against  the  newspaper. 

The  taxi  drivers,  who  claim  their  industry 
has  been  unfairly  portrayed  by  the  paper, 
showed  their  anger  Aug.  8  with  a  honking 
protest  outside  the  newspaper’s  office, 
where  about  30  drivers  demonstrated  in 
front  of  the  building  with  horns  blaring. 

“There  will  be  more  demonstrations 
until  there  is  a  retraction  or  an  honest  sur¬ 
vey”  of  the  city  cabs,  taxi  union  leader 
James  Walker  told  the  paper.  Daily  Nevi’s 
editor  Zachary  Stalberg  defended  the  cov¬ 
erage,  saying  “these  cabbies  must  be  the 
only  people  in  town  who  don’t  know  how 
bad  the  taxicabs  are.”  —  Joe  Strupp 

Bush  keeps  silent 
on  drug  question 

When  a  presidential  candidate  gets  in 
hot  water  with  the  press,  it’s  usually  over 
something  he  said,  not  .something  he 
won’t  say.  But  in  the  case  of  Texas  Gov. 
George  W.  Bush,  his  continued  refusal  to 
answer  questions  about  possible  past 
cocaine  use  has  stirred  speculation  that  he 
may  have  something  to  hide. 

Last  week,  the  New  York  Daily  News 
continued  the  press’  nosy  ways,  asking  12 
presidential  candidates  if  they’d  ever  dab¬ 
bled  in  the  illegal  white  powder.  All  of 
them,  except  Bush,  said  no. 

“He  is  not  going  to  play  the  Washington, 
D.C.,  ‘gotcha  game’,”  Bush  spokesman 
Scott  McClellan  says  when  asked  why  the 
governor  refuses  to  answer.  “He  is  not 
going  to  go  into  what  he  did  20  or  30  years 
ago.”  But  don’t  expect  the  cocaine  question 
to  blow  away.  It’s  already  been  brought  up 
more  than  a  few  times  by  pundits  on  CNN, 
MSNBC,  and  ABC.  —  Joe  Strupp 


—  Ben  Bagdikian,  dean  emeritus 
UCB  Graduate  School  of  Journalism 


sm  \ 


Tricky  ‘Dick’ 
gets  even 

Somewhere,  Richard  Nixon  is  allow¬ 
ing  himself  a  few  gruff,  stifled  chuckles. 
All  thanks  to  “Dick.”  the  bitingly  satiri¬ 
cal  retelling  of  the  Watergate  scandal. 
Nixon  has  been  .served  up  innumerable 
times,  of  course.  But  Bob  Woodward  and 
Carl  Bernstein?  In  the  25  years  since 
Nixon’s  resignation  as  president,  they 
have  been  held  up  as  icons  of  enterpris¬ 
ing  journalism. 

Until  “Dick.” 


AP  photo 


Woodward,  right,  and  Bernstein  (1973)  are 
recast  in  the  movie  “Dick”  as  dimwits. 

In  the  movie.  Woodward  and  Bernstein 
are  replaced  as  heroes  in  the  film  by  two 
dizzy  teen-age  girls.  The  girls  (who  com¬ 
prise  the  mysterious  informant.  Deep 
Throat)  drop  the  entire  story  into  an  unsus¬ 
pecting  Woodward’s  lap. 

Far  from  tireless  investigators.  The 
Washington  Post's  duo,  as  portrayed  in 
“Dick,”  don’t  even  rate  as  the  Hardy  Boys. 
Woodward  comes  off  as  naive,  slow,  and  a 
little  too  eager  to  assert  his  Ivy  League 
background. 

Bernstein  plays  Beaver  Cleaver  to 
Woodward’s  Wally,  trying  to  somehow 
include  himself  in  all  the  neat  activities 
going  on  around  him.  What  fun! 

—  Jamie  Santo 
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Scott  Aldis-Wilson  Ryan  T.  Alessi  John  R.  Ingold  Dory  R.  Knight  Rachel  Elizabeth  LaCour 

Konsos  State  University  Ohio  University  University  of  Colorado  Florida  A&M  University  University  of  Missouri- 

Columbia 


Katherine  Tang  Jennifer  Seelhorst  Leif  B.  Strickland  Nahal  Halley  Toosi  Nellann  E.  Yaung 

Newberger  Northeastern  University  University  of  Southern  University  of  North  University  of  Tennessee 

Northwestern  University  California  Carolina 

These  outstanding  young  journalists  were 
selecrted  for  Scripps  Howard  Foundation’s 
new  Top  Ten  Scholarship  award  from  a  field  of 
candidates  nominated  by  selected  journalism 
schools  around  the  country.  Each  receives  a 
$10,000  scholarship. 


^  SCRIPPS  HOWARD 
ill  FOUNDATION 

312  Weilnut  Street  Cincinnati,  Ohio  45202  (513)  977-3035 
WWW.  scripps.com/foundation 


Congratulations  to  Scripps  Howard  Foundation’s 
1999  Top  Ten  Scholarship  Winners 


NEWS 

Belo  b-ball 
controversy 

by  Lucia  Moses 

When  Dallas-based  Belo,  parent  of 
The  Dallas  Morning  News, 
bought  a  $24-niillion  minority 
stake  in  the  Dallas  Mavericks  basketball 
franchise  and  a  planned  sports  arena,  some 
reporters  complained  of  an  appearance  of  a 
conflict  of  interest. 

The  grumblings  became  public  when  a 
message  posted  by  three  reporters  on  the 
News'  internal  electronic  message  board  was 
leaked  to  the  alterna¬ 
tive  Dallas  Observer, 


which  printed  it.  News 
executive  editor  Gilbert  Bailon 
scolded  the  reporters  for  airing  their  griev¬ 
ances  in  such  a  format  and  maintained  that 
the  deal  won’t  affect  coverage. 

“Ownership  does  make  covering  the 
arena  more  tricky,  but  fair  coverage  is  very 
possible,”  Bailon  writes  on  the  same  mes¬ 
sage  board,  noting  that  the  guidelines  for 
covering  the  arena  remain  the  same  as  for 
any  story. 

Belo  chairman  Robert  W.  Decherd  told  the 
News  that  the  deal  is  purely  a  business  deci¬ 
sion  and  a  way  to  position  the  company  to  get 
access  to  sports  programming.  Other  stations 
have  contracts  for  the  Mavericks’  broadcast 
rights,  but  it’s  possible  Belo  could  get  pro¬ 
gramming  for  its  TV  stations  in  the  future. 

In  dollar  terms,  the  $24-million  invest¬ 
ment  is  small  potatoes  for  Belo,  which 
earned  $233  million  from  operations  in 
1998  on  revenues  of  $  1 .4  billion.  In  addition 
to  the  News,  the  company  owns  The  Provi¬ 
dence  (R.I.)  Journal  and  six  other  dailies,  as 
well  as  17  network-affiliated  TV  stations. 

Executives  at  Hillwood  Development 
Corp.,  which  is  chaired  by  Ross  Perot  Jr. 
and  is  the  majority  owner  of  the  Mavericks, 
say  the  Belo  deal  is  a  typical  example  of 
corporate  ownership  of  sports  teams.  “The 
whole  sports  business  is  revolving  more 
and  more  around  what’s  going  on  in  the 
media,”  Hillwood  CEO  Rick  Patterson 
says.  “These  are  big  professional  organiza¬ 
tions,  and  they  do  this  all  the  time.” 

Patterson  says  he  expects  Belo  will  help 
the  team  set  a  long-term  strategy,  nothing 


buy  sparks 
in  Dallas 

more.  “You  have  a  fiduciary  responsibility 
not  to  have  a  conflict  of  interest.” 

Others  bristle  at  the  suggestion  that  the 
paper’s  integrity  is  compromised.  “What 
Belo  Corp.  does  really  has  no  effect  on 
what  we  as  news  reporters  do,”  says  Dave 
Smith,  executive  sports  editor.  “We’re 
going  to  cover  the  Mavericks  the  same  way 
we  always  have.” 

Naysayers  contend  the  deal  is  especially 
disturbing  in  light  of  what  they  allege  is  the 
News'  poor  track  record  in  covering  certain 
high-profile  issues.  Belo  gave  money  sup¬ 
porting  two  controversial  campaigns,  one 
for  a  tax  to  build  the  new  sports  arena, 
another  for  a  bond  issue  for  a  local  river 
development  project.  Both  issues  narrowly 
won  voter  approval.  In  1998,  some  reporters 
protested  what  they  believed  was  watered- 
down  coverage  of  the  river  bond  issue. 

The  Mavericks  deal,  critics  say,  affects 
not  only  sports  coverage,  but  the  arena  and 
a  major  local  development  company,  both 
frequent  newsmakers. 

Laura  Miller,  a  Dallas  City  Council  mem¬ 
ber  and  former  News  reporter,  called  Belo’s 
decision  to  invest  in  such  high-profile  enti¬ 
ties  “irresponsible  and  arrogant.”  Miller  says 


she  left  the  News  in  part  because  she  wasn’t 
allowed  to  do  certain  investigative  stories 
and  says  the  paper  has  grown  more  arrogant 
since  its  competition,  the  Dallas  Times 
Herald,  folded.  Of  the  argument  that  the 
investment  is  just  business,  she  says,  “I  just 
consider  the  newspaper  to  be  a  little  different 
from  the  widget.” 

The  paper’s  defenders  point  out  critical 
stories  that  the  News  has  published  about 
the  same  pet  projects,  and  deny  that  there 
has  been  interference.  Reporter  Richard 
Aim,  who  wrote  the  story  announcing  the 
Mavericks  deal,  says,  “Nobody  told  me 
what  to  write,  and  nobody  changed  what  I 
wrote  after  I  wrote  it.” 

Harold  Gaar,  Belo’s  vice  president  for 
financial  and  investor  relations,  says 
reporters  face  ethical  considerations  all  the 
time  when  they  write  about  the  News'  adver¬ 
tisers.  “An  advertiser  that  spends  $5  million 
to  $  10  million  a  year  has  a  far  greater  impact 
than  the  potential  return  from  the  [Mav¬ 
ericks]  investment,”  he  says. 

Lois  Finkleman,  another  Dallas  City 
Council  member,  admits  she  was  surprised 
to  hear  about  the  deal  in  light  of  the  contro¬ 
versy  surrounding  the  arena.  But  she  says 
the  News  deserves  a  chance  to  show  it 
won’t  compromise  its  coverage. 

On  Aug.  12,  the  News  came  back  with  a 
follow-up  story  about  the  controversy  sur¬ 
rounding  Belo’s  investment,  evidence  that 
the  Dallas  debate  doesn’t  look  like  it  will 
be  going  away  soon. 


Being  a  media  learn  player 


Sports  investments  by  media  compa¬ 
nies  aren’t  new.  The  Walt  Disney  Co., 
parent  of  the  ABC  TV  network,  owns  the 
Angels  baseball  team  and  the  Mighty 
Ducks  hockey  team,  both  in  Anaheim, 
Calif.;  the  Tribune  Co.,  which  publishes 
the  Chicago  Tribune,  has  the  Chicago 
Cubs;  and  Rupert  Murdoch’s  News  Corp. 
owns  the  Los  Angeles  Dodgers. 

Why?  Media  companies,  which  for 
years  have  profited  from  readers’  and 
viewers’  lust  for  sports,  are  no  longer 
content  just  to  deliver  the  news.  Now 
they  want  to  own  the  content,  too. 

Companies  get  the  most  mileage  out 
of  the  arrangement  when  they  operate 
TV  stations  because  sporting  events 
guarantee  many  hours  of  programming, 
a  station’s  biggest  cost. 

“If  you  have  broadcast  operations,  you 


don’t  have  to  bargain  for  the  broadcast 
rights,”  says  Ben  Bagdikian,  dean  emeri¬ 
tus  of  Graduate  School  of  Journalism  at 
the  University  of  California  at  Berkeley 
and  author  of  “The  Media  Monopoly.” 

Ethical  shadows  hang  over  such  deals 
in  an  industry  that’s  increasingly  scruti¬ 
nized  and  whose  companies  are  diversi¬ 
fying  by  investing  in  related  interests. 
Owners  of  sports  teams,  because  of 
their  high-profile  nature,  are  especially 
open  to  scrutiny. 

Bagdikian  says  newspapers  can  mini¬ 
mize  the  appearance  of  conflict  if  they 
have  a  strong  tradition  of  evenhanded 
coverage,  but  can’t  eliminate  it.  “I  think 
it’s  always  a  problem  for  a  journalism 
organization  to  report  on  itself,”  he  says. 
“The  less  they  do  it,  the  better.” 

—  Lucia  Moses 
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Examiner'Chronicle? 

San  Francisco  braces  for  creation  of  news  juggernaut 

by  Lucid  Moses  degrees  of  zeal,  ranging  from  St.  Louis, 


The  San  Francisco  area,  wealthy  and 
already  teeming  with  media  outlets, 
is  bracing  for  more  competition. 
Now  that  the  family-owned  San  Fran¬ 
cisco  Chronicle  has  been  sold  to  New 
York-based  Hearst  Corp.,  the  likely  out¬ 
come  is  that  Hearst  will  fold  its  San 
Francisco  Examiner  into  the  Chronicle,  its 
joint  operating  agreement  (JOA)  partner. 

Observers  say  a  merged  Examiner- 
Chronicle  would  be  stronger  financially, 
more  focused  on  outside  rivals,  and  thus 
better  positioned  to  compete. 

“I  think  you’ll  have  a  much  more 
strengthened  paper,  backed  by  a  company 
that’s  clearly  in  it  for  the  long  run,”  says 
Alan  Nichols  Jr.,  the  former  chief  finan¬ 
cial  officer  of  Chronicle  Publishing  Co. 
who  left  in  May  to  run  an  Internet  start-up. 
“So  that’s  not  good  news  for  the  other 
papers  in  the  area.” 

Ben  Bagdikian,  retired  journalism  dean 
at  the  University  of  California  at  Berkeley 
and  author  of  “The  Media  Monopoly,”  says 
the  fairly  aggressive  Chronicle  might  push 
south.  “There  is  room  down  there.  But  they 
bump  into  San  Jose  quickly,”  he  says  of 
Knight  Bidder’s  San  Jose  Mercury  News. 

Knight  Bidder,  which  also  publishes 
the  Contra  Costa  Times  in  Walnut  Creek, 
and  MediaNews  Group,  two  of  the  Bay 
Area’s  dominant  media  players,  say  they 
don’t  anticipate  a  change  in  strategy. 

Before  Hearst  can  combine  the  two 
papers,  it  has  to  try  to  sell  the  Examiner  to 
satisfy  antitrust  regulations.  Observers  say 
a  sale  is  unlikely  because  the  offer  doesn’t 
include  a  continuation  of  the  JOA,  which 
gives  the  Examiner  half  the  profits 
although  it’s  the  smaller  of  the  two  papers. 
The  Examiner,  daily  circulation  114,776, 
has  the  added  disadvantage  of  being  the 
afternoon  paper.  It’s  dwarfed  by  the  morn¬ 
ing  Chronicle,  daily  circulation  482,268. 

“The  question  is  now:  How  do  we 
know  there  will  be  a  bona  fide  effort  to 
find  a  buyer?”  says  Steve  Barnett,  an 
antitrust  lawyer  who  challenged  the  San 
Francisco  JOA  30  years  ago.  “The  [U.S.] 
Justice  Department  ought  to  oversee  this 
auction  and  make  sure  enough  time  is 
allowed  for  people  to  put  bids  together 
and  not  turn  down  a  qualified  buyer.” 

Over  the  years,  the  government  has 
enforced  the  antitrust  law  with  varying 


where  regulators  ran  the  sale  themselves, 
to  Pittsburgh,  where  the  Post-Gazette 
folded  the  Press  with  little  interference, 
says  Barnett,  who  teaches  law  at  the 
University  of  California  at  Berkeley. 

The  Deal 

Sold  to  Hearst 

•  San  Francisco  Chronicle 

•  SFGate  Web  site 

Still  for  sale 

•  The  Pantagraph  Bloomington,  III. 

•  Telegram  &  Gazette  Worcester.  Mass. 

•  KRON  TV  San  Francisco 

.  KAKE  TV  Wichita,  Kan. 

•  WOWT  TV  Omaha,  Neb. 

•  Chronicle  Books  San  Francisco 

•  BayTV  cable  station  San  Francisco 

The  San  Francisco  JOA  is  the  12th  to 
be  terminated  in  the  past  1 5  years,  accord¬ 
ing  to  Hearst. 

San  Francisco  government  officials,  with 
backing  by  union  representatives,  media 
watchdogs,  antitrust  lawyers,  and  others, 
are  investigating  legal  options  to  keep  both 
papers  operating.  Says  Barnett:  “All  the  city 
can  do  now  is  back  up  that  search.” 

Hearst  says  if  it  can’t  sell  the  Examiner, 
it’ll  merge  the  paper  with  the  Chronicle 
and  offer  jobs  to  all  Examiner  staffers, 
who  now  number  217.  Much  remains 
unknown,  such  as  how  long  all  those  jobs  ' 
are  guaranteed:  which  elements  a  com¬ 
bined  paper  will  take  from  the  Chronicle 
and  which  it  will  take  from  the  Examiner, 
Hearst’s  founding  paper;  and  which  man¬ 
agers  will  run  the  combined  paper. 
Observers  expect  Hearst  will  look  to  its 
own  executives.  Says  Larry  Hatfield,  vice 
president  of  The  Newspaper  Guild  unit 
representing  Examiner  employees,  “The 
way  the  Examiner  [management]  acts, 
they  figure  they’re  going  to  be  in  charge.” 

Some  lament  the  likely  end  of  a  long¬ 
time  spirited  competition  between  the  two 
papers,  which  they  worry  will  mean  fewer  , 
watchdogs  and  less  breadth  of  coverage. 

“It’s  a  tragedy  for  San  Francisco  and  a  i 
tragedy  for  journalism,”  says  Bruce  i 
Brugmann,  editor  and  publisher  of  the 
weekly  alternative  San  Francisco  Bay 
Guardian.  “In  this  great  market,  you  will 
have  one  monopoly  paper  bringing  you 


the  news  a  day  late.” 

Union  leaders  say  they  are  optimistic 
about  Hearst’s  assurances  and  expect  any 
job  duplications  will  be  resolved  by  attri¬ 
tion.  “The  unions  are  pretty  strong,”  says 
Carl  Hall,  a  Chronicle  science  writer  and 
president  of  the  Guild  unit  representing 
Chronicle  staffers.  “They’re  going  to  have 
a  pretty  peaceful  deal  here.” 

The  unions’  clout  notwithstanding,  a 
combined  paper  might  bring  staff  reas¬ 
signments.  “That  could  be  the  most  diffi¬ 
cult  part  of  all  this,”  Hall  says. 

Buyer  interest  in  the  Chronicle  Pub¬ 
lishing  Co.’s  other  properties,  which  were 
put  up  for  sale  along  with  the  Chronicle 
and  SFGate.com  in  mid-June,  is  expected 
to  be  intense.  These  hot  properties  are  The 
Pantagraph  in  Bloomington,  Ill.;  the  Tele¬ 
gram  &  Gazette  in  Worcester,  Mass.; 
Chronicle  Books,  a  book  publisher;  a 
cable  TV  news  channel;  and  three  TV  sta¬ 
tions;  NBC  affiliate  KBON  Channel  4  in 
San  Francisco,  KAKE  in  Wichita,  Kan., 
and  WOWT  in  Omaha,  Neb. 

With  the  high  prices  newspapers  and 
TV  stations  are  fetching  these  days,  the 
two  newspapers  and  KBON  in  San 
Francisco,  the  fifth-biggest  television 
market,  are  likely  to  command  top  dollar 
—  and  high  interest.  In  another  recent  deal 
in  a  similar-size  TV  market,  CBS  plunked 
down  $485  million  for  KTVT  in  Dallas, 
the  No.  7  market. 

The  New  York  Times  Co.,  MediaNews, 
and  Community  Newspaper  Co.  (CNC)  in 
Needham,  Mass.,  are  among  companies 
reportedly  eyeing  the  Worcester  paper, 
daily  circulation  105,896.  “Clearly,  it’s  a 
natural  extension  of  our  market,”  says 
CNC  president  Kirk  Davis,  whose  compa¬ 
ny  owns  88  small  weeklies  and  two  dailies 
in  eastern  Massachusetts.  The  Pantagraph, 
daily  circulation  49,618,  is  expected  to 
draw  interest  from  a  number  of  Midwest 
newspaper  companies.  Pulitzer  Inc.  is 
looking  to  make  some  purchases  this  year, 
and  is  looking  at  both  papers,  CEO  Bobert 
C.  Woodworth  says. 

Journal  Register 
buys  R.l.  group 

Journal  Begister  Co.  is  expanding  its 
footprint  in  Bhode  Island  with  the  purchase 
of  Hometown  Newspapers  Inc.,  publisher 
of  the  5,(XX)-circulation  Kent  County  Daily 
Times  in  West  Warwick,  B.I.,  a  shopper, 
and  two  monthlies.  The  purchase  leaves 
Trenton,  N.J.-based  Journal  Begister  with 
three  of  Bhode  Island’s  six  dailies. 
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A  Chronicle  of  turmoil 

Decade  of  family  dissension  leads  to  paper’s  sale 


by  Joe  Strupp 

Nearly  a  decade  of  turmoil  among 
the  family  ownership  of  the  San 
Francisco  Chronicle,  including  a 
strong  divide  over  whether  to  squeeze  the 
1 34-year-old  newspaper  for  profits  or  rein¬ 
vest  for  the  future,  led  to  the  recent  deci¬ 
sion  to  sell  the  newspaper,  according  to 
longtime  observers  of  the  Chronicle  Pub¬ 
lishing  Co. 

That  division,  coupled  with  concerns 
about  the  impact  of  a  joint  operating 
agreement  (JOA)  with  the  rival  San  Fran¬ 
cisco  Examiner  and  fears  about  the  impact 
of  the  federal  inheritance  tax  on  future 
heirs,  left  the  paper’s  board  of  directors 
with  no  choice  but  to  sell  the  paper  and 
other  holdings  of  the  company,  valued  at 
roughly  $2  billion. 

“The  closer  you  get  to  the  JOA,  the  more 
they  have  to  allow  time  to  settle  things  and 
prepare  for  it,”  says  Bob  McCormick,  for¬ 
mer  president  of  the  San  Francisco 
Newspaper  Agency,  which  handles  adver¬ 
tising  and  circulation  for  both  newspapers. 
“There  has  always  been  a  possibility  of 
selling,  and  each  year  it  grew  closer.” 

In  addition  to  the  morning  newspaper. 
Chronicle  Publishing  also  owns  daily  news¬ 
papers  in  Worcester,  Mass.,  and  Bloom¬ 
ington,  Ill.;  San  Francisco  NBC  affiliate 
KRON-TV  and  two  other  TV  stations;  the 
BayTV  cable  channel;  the  SFGate.com 
Web  site;  and  a  publishing  house. 

Chronicle  Publishing  officials  have  said 
the  family  members  decided  to  sell  be¬ 
cause  most  had  no  interest  in  running  the 
newspaper  or  its  related  properties.  That 
position  is  a  sharp  change  from  just  10 
years  ago  when  a  number  of  key  executive 
positions  in  the  company  and  the  newspa¬ 
per  were  held  by  family  members. 

Since  1989,  however,  the  20  descen¬ 
dants  of  Chronicle  founder  Michael  de 
Young  —  who  started  the  newspaper  with 
his  brother,  Charles,  in  1865  —  have  bick¬ 
ered  over  which  direction  to  take  the  daily 
in  the  face  of  decreasing  circulation, 
increasing  competition,  and  looming  in¬ 
heritance  taxes.  That  infighting  has  also 
created  various  factions  on  the  Chronicle 
Publishing’s  board  of  directors,  which 
voted  unanimously  June  16  to  put  the 
paper  up  for  sale. 

The  board  and  other  stockholders  repre¬ 
sent  the  descendants  of  three  of  Michael  de 

1  0 


Top  10  U.S.  markets 
with  competing 
daily  newspapers 

(in  terms  of  daily  circulation,  as  of  September  1998) 


1. 

The  New  York  Times 

1.1  million 

New  York  Post 

437,467 

New  York  Daily  News 

723,143 

2. 

Los  Angeles  Times 

1,067,540 

Daily  News 

201,107 

The  Orange  County  Register 

356,953 

3. 

Chicago  Tribune 

673,508 

Chicago  Sun-Times 

485,666 

4. 

The  Washington  Post 

759,122 

The  Washington  Times 

1  00,536 

5. 

The  Boston  Globe 

470,825 

Boston  Herald 

271,425 

6. 

The  Denver  Post 

341,554 

Denver  Rocky  Mountain  News 

331,978 

7. 

The  Philadelphia  Inquirer 

428,895 

The  Philadelphia  Daily  News 

(under  same  ownership) 

175,448 

8. 

San  Francisco  Chronicle 

475,324 

San  Francisco  Examiner 

113,198* 

9. 

Detroit  Free  Press 

278,286 

The  Detroit  News 

245,351* 

10 

The  Seattle  Times 

227,715 

Seattle  Post-Intelligencer 

196,271* 

*  =  joint  operating  agreement  in  effect 

Source:  Cdilor  S  Publisher  Inlemallonal  Year  Book 


Young’s  four  daughters,  who  hold  control¬ 
ling  interest  in  the  company. 

Many  observers  say  the  dissension 
began  in  1989  when  the  family  trust  that 
owned  the  Chronicle  broke  up  and  long¬ 
time  publisher  Richard  Thieriot  —  a  de 
Young  descendent  —  arranged  for  heirs  to 
receive  additional  distribution  of  the  com¬ 
pany  in  exchange  for  agreeing  not  to  sell 
stock  for  seven  years. 

In  1992,  after  the  newspaper  agency 
reportedly  lost  nearly  $20  million,  a  fac¬ 
tion  of  family  members  led  by  then-board 
chair  Nan  Tucker  McEvoy  —  granddaugh¬ 
ter  of  Michael  de  Young  —  pushed  for  the 
removal  of  Richard  Thieriot,  who  had  held 
the  publisher  post  for  16  years. 

The  management  overhaul  also  led  to 
the  removal  of; 

•  Charles  “Kip”  Thieriot,  Richard’s  broth¬ 
er,  as  president  of  Westcom,  a  cable 
franchise  later  sold  by  the  company. 

•  Francis  Martin,  who  oversaw  the  com- 


I  pany’s  TV  stations. 

•  Peter  Thieriot,  another  cousin,  who 

published  the  company’s  newspapers  in 

Worcester,  Mass.,  and  Bloomington,  Ill. 

In  April  1993,  McEvoy  brought  in  former 
Capital  Cities  Corp.  executive  John  Sias,  a 
tough,  cost-cutting  executive,  who  continues 
as  Chronicle  Publishing  CEO  today. 

Some  insiders  say  the  McEvoy  faction 
was  disappointed  that  the  company  was  not 
making  enough  money,  while  Thieriot 
family  members  were  more  interested  in 
reinvesting  to  make  the  newspaper  strong¬ 
er  for  the  future. 

“Dick  Thieriot  was  always  building  the 
franchise  and  the  other  factions  of  the 
family  saw  that  as  a  wonderful  thing,  but 
they  weren’t  getting  any  money  out  of  it,” 
says  John  Raytis,  who  served  as  vice 
president  of  circulation  for  the  San 
Francisco  Newspaper  Agency  from  1986 
to  1994.  “Dick  Theiriot  was  trying  to 
build  the  Chronicle  up  for  the  eventual 
end  of  the  JOA  by  investing  in  marketing. 
But  when  the  next  group  came  in,  led  by 
Sias,  they  were  cutting  circulation  to  out¬ 
lying  areas  and  trying  to  make  it  more 
profitable.” 

S.J.  Guild  may 
seek  arbitration 

The  San  Jose  Newspaper  Guild  is  call¬ 
ing  for  the  appointment  of  an  arbitrator  if 
the  union  and  the  San  Jose  Mercury  News 
cannot  settle  a  grievance  that  was  filed  on 
behalf  of  exiled  reporter  Chris  Nolan. 

Nolan,  who  wrote  the  popular  “Talk  Is 
Cheap”  column,  was  suspended  for  five 
days  without  pay  and  transferred  to  the 
Mercury  News'  bureau  in  Redwood  City, 
after  the  paper  contended  she  crossed  an 
ethical  line  in  accepting  a  “friends  and 
family”  stock  offering  from  a  friend  who 
runs  an  automotive  Web  site. 

Luther  Jackson,  executive  director  of 
the  local  union,  says  it  is  contesting 
Nolan’s  suspension  and  transfer.  He  also 
says  the  paper  is  considering  reducing 
her  pay.  An  arbitrator  in  the  case  would 
be  chosen  from  a  list  approved  by  the 
paper  and  the  union  under  their  existing 
contract.  Any  decision  by  the  arbitrator 
would  be  binding. 

Nolan  was  suspended  from  her  job  in 
mid-July  after  The  Wall  Street  Journal 
reported  that  she  made  $9,000  from  the 
investment,  which  involved  a  local  Inter¬ 
net  company,  Autoweb.com. 

Mercury  News  managing  editor  David 
1  Yamold  calls  the  discipline  for  “propor- 
i  tional  and  fair.”  —  David  Noack 
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Olympic-size  lawsuit 

Snafu  has  The  New  York  Times  on  a  slippery  slope 


by  David  Noack 

The  New  York  Times  has  asked  a  fed¬ 
eral  judge  to  dismiss  a  defamation 
lawsuit  filed  by  a  former  Utah  state 
lawmaker  over  a  photograph  the  paper  pub¬ 
lished  linking  him  to  the  scandal-plagued 
bid  by  Salt  Lake  City  to  be  chosen  as  the 
site  for  the  2002  Olympic  Winter  Games. 

In  a  case  of  mistaken  identity,  the  Times 
thought  it  was  publishing  a  photograph  of 
Craig  Peterson,  a  former  Olympic-bid  orga¬ 
nizing  committee  financial  officer  who  was 
cited  in  an  ethics  report  on  the  circumstances 
surrounding  Salt  Lake  City’s  attempt  to  win 
the  right  to  host  the  sports  event. 

Instead,  the  Times  ran  a  picture,  provid¬ 
ed  by  The  Associated  Press,  of  former  Utah 
State  Senate  Majority  Leader  Craig  Peter¬ 
son,  who  was  not  connected  with  the  Olym¬ 
pics  or  ethics  probe.  He  now  runs  a  lobby¬ 
ing  and  engineering-consulting  business. 

An  AP  spokeswoman  says  it  would  be 
“inappropriate”  to  comment  on  the  litigation. 

Roger  Hoole,  Peterson's  lawyer,  recently 
asked  the  U.S.  District  Court  in  Salt  Lake 
City  to  dismiss  an  earlier  motion  made  by 
the  Times  to  toss  the  case  out.  The  original 
lawsuit  was  filed  in  April. 

The  Times  filed  its  dismissal  motion  in 
June,  defending  its  action  by  using  what  is 
called  the  "wire-service  defense.”  The  pa¬ 
per  argues  that  it’s  not  responsible  for  the 
mistake  that  was  made  by  the  AP  in  provid¬ 
ing  the  wrong  photograph.  The  case  is 
being  heard  before  Judge  Dale  Kimball, 
who  may  rule  next  month  on  whether  or  not 
to  dismiss  Peterson’s  lawsuit. 

“The  problem  with  this  lawsuit  against 
the  Times  is  that  the  Times  was  in  no  way 
responsible  for  this  error.  It  was  an  entirely 
innocent  conduit  in  the  publication  of  the 
photograph.”  says  the  Times'  legal  filing. 

The  complaint  against  the  Times  does 
not  contend  “actual  malice”  on  the  part  of 
the  paper,  but  alleges  the  paper  “acted  neg¬ 
ligently  in  publishing  the  false  statements 
about  Craig  A.  Peterson.” 

The  photograph  was  published  Feb.  10 
of  this  year,  along  with  an  article  headlined, 
“Excerpts:  Questionable  Relationships  and 
Unexplained  Payments.”  which  was  made 
up  of  verbatim  extracts  from  a  report  issued 
the  previous  day  by  an  internal  ethics  com¬ 
mittee  of  the  Salt  Lake  City  Olympic  Or¬ 
ganizing  Committee. 
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The  unbylined  story  ran  on  Page  C24  in 
the  sports  section  with  three  accompanying 
photographs,  including  the  one  of  Peterson. 
In  the  caption,  it  reads,  “Craig  Peterson, 
left,  of  the  Salt  Lake  City  committee,  re¬ 
fused  questioning.”  Peterson  is  pictured 
standing  in  the  rotunda  of  the  Utah  State 
Capitol  Building. 

George  Freeman,  assistant  general  coun¬ 
sel  for  the  Times,  doesn’t  dispute  the  fact 
that  the  wrong  photograph  ran  with  the 
story,  but  says  it  was  not  the  newspaper’s 
fault.  When  the  mistake  was  brought  to 
their  attention,  he  says,  both  the  Times  and 
AP  made  corrections. 

“We  don’t  have  photographers  in  Salt 
Lake  City.  We  don’t  have  reporters  in  Salt 
Lake  City,  so  the  very  purpose  of  the  ‘wire- 
service  defense’  is  that  we  can  rely  on  local 
folks  out  there  through  AP  without  having  to 
check  all  the  facts  ourselves,”  says  Freeman. 

While  there  is  no  specific  state  or  feder¬ 
al  statute  spelling  out  the  “wire-service  de¬ 
fense,”  it’s  been  established  over  the  years 
in  case  law. 

In  addition  to  the  “wire-service  defense,” 
Freeman  is  also  basing  his  case  on  the  facts 
that  there  was  no  malice  involved  and  that  no 
allegations  against  Peterson  were  made. 

“We  are  very  optimistic  that,  under  these 
facts,  [the  motion  to  dismiss]  should  be 
granted,”  says  Freeman. 

Hoole  says  Peterson  had  no  connection 
to  the  scandal  and  wants  his  name  cleared. 
While  no  monetary  damages  are  mentioned 
in  the  legal  documents,  the  issue  can  be 
raised  if  there  is  a  trial.  Hoole  also  says  that 
the  AP  could  be  sued  at  a  later  date. 

“He  [Peterson]  wants  to  correct  this  prob¬ 
lem  so  that  it  can  become  apparent  to  as 
many  people  as  possible,”  says  Hoole.  He 
says  that  while  the  “wire-service  defense” 
sounds  good,  the  “facts  don’t  support”  it. 

“It  doesn’t  make  sense  in  this  case  because 
they  were  not  just  republishing  a  story  from 
the  AP.  They  took  parts  of  information.  They 
took  two  components  and  combined  them  in 
a  way  that  defamed  my  client,”  says  Hoole. 

“My  client,  who  consults  nationwide, 
has  been  greatly  injured  by  this  thing.  ... 
He  wonders  how  many  people  out  there,  in 
his  personal  and  professional  life,  ...  saw 
the  article  and  concluded  —  what  anyone 
would  conclude  the  way  it  is  presented  — 
that  he’s  the  Craig  Peterson  [involved],  and 
it  makes  him  sick,”  says  Hoole. 
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Stars  and  Stripes 
vet  calls  it  a  day 

Bill  Monroe,  79,  has  ended  his  second 
stint  as  ombudsman  for  Stars  and  Stripes, 
stepping  down  Aug.  12  from  the  post  he 
has  held  since  1997.  This  marks  the  second 
tour  of  duty  for  Monroe  at  the  military- 
affairs  newspaper,  where  he  previously 
served  in  the  same  role  from  1992  to  1995. 

Monroe,  who  began  his  career  in  1940 
with  UPI  in  New  Orleans,  also  has  served 
as  moderator  on  NBC’s  “Meet  The 
Press,”  as  chief  of  NBC’s  Washington 
bureau,  and  as  editor  of  the  American 
Journalism  Review. 

Monroe,  who  served  on  a  part-time 
basis,  says  the  newspaper  has  not  named 
a  replacement,  but  plans  to  appoint 
someone  soon.  He  says  editors  are  decid¬ 
ing  if  they  want  to  keep  the  post  a  part- 
time  assignment  or  expand  it  to  a  full¬ 
time  job.  —  Joe  Strupp 

Longtime  editor 
in  Buffaio  retires 

Murray  B.  Light,  editor  of  The  Buffalo 
(N.Y.)  News,  will  retire  in  September 
after  50  years  with  the  paper.  Margaret 
Sullivan,  News  managing  editor,  was 
named  to  succeed  him. 
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U.S.  speaking  with  one  voice 

New  Department  of  State  unit  draws  fears,  critics 


by  Joe  Strupp 

Seeking  to  spin  its  message  effec¬ 
tively  overseas,  the  Clinton  admin¬ 
istration  is  creating  a  new  U.S. 
State  Department  unit  that  will  release 
information  from  different  federal  govern¬ 
ment  agencies  to  foreign  news  outlets 
through  one,  combined  voice. 

The  new  International  Public  Informa¬ 
tion  division  (IPI)  is  expected  to  coordi¬ 
nate  the  release  of  news  from  the  State 
Department,  the  Pentagon,  and  other  U.S. 
government  agencies  to  overseas  news 
organizations  and  residents,  according  to 
U.S.  officials. 

“What  this  is  intended  to  do  is  organize 
the  instruments  of  the  federal  government 
to  be  able  to  support  the  public  diploma¬ 
cy,  military  engagements,  and  economic 
initiatives  that  we  have  overseas,”  says 
David  Leavy,  a  White  House  National 
Security  Council  spokesman. 

But  critics  fear  the  organized  effort 
could  block  information  from  government 
sources  that  should  be  made  available  to 
foreign  news  services. 

“It  has  a  little  bit  of  authoritarianism;  it 
sounds  like  suppressing  information  more 
than  getting  it  out,”  says  Bill  Monroe,  the 
retiring  ombudsman  for  the  Stars  and 
Stripes  newspaper  and  former  editor  of 
American  Journalism  Review.  “The  fewer 
sources  you  have,  the  more  you  are  depen¬ 
dent  on  those  sources.  The  more  sources 
you  have,  the  better  the  information.” 

Faisal  Alzaid,  five-year  Washington 
bureau  chief  for  the  Kuwait  News  Agency, 
also  expressed  concern  that  the  new 
approach  could  block  information.  “That 
would  limit  the  flow  of  news,”  he  says.  “I 
don’t  think  it  is  needed.  Each  department 
has  its  own  sources  now.” 

IPI  will  be  part  of  the  newly  created 
Undersecretary  of  State  for  Public 
Diplomacy  office,  which  also  will  oversee 
the  United  States  Information  Agency 
(USIA),  according  to  USIA  liaison 
Frances  Sullinger. 

USIA,  in  existence  since  1953  as  an 
independent  agency  advocating  U.S.  for¬ 
eign  policy  abroad,  will  continue  its 
efforts  within  the  State  Department, 
Sullinger  says. 

U.S.  officials  say  the  new  IPI  division, 
created  through  a  presidential  directive, 
will  not  replace  the  USIA,  but  will  work 


in  a  similar  capacity  to  provide  a  single 
U.S.  government  voice  on  issues  related 
to  foreign  governments,  she  says. 

“It  will  be  a  coordinating  function  for 
international  public  information  messages 
to  overseas  governments  and  the  public,” 
Sullinger  says.  “It  is  a  tool  for  internation¬ 
al  information.” 

Michael  Gurevitch,  a  journalism  pro¬ 
fessor  at  the  University  of  Maryland  and 
an  Israeli  native,  says  IPI  could  limit  news 
distribution  but  adds  that  journalists  often 
react  too  quickly  to  such  fears. 

“It’s  difficult  to  assess  what  it  will 
mean  yet,”  Gurevitch  says.  “I  can  under¬ 
stand,  though,  why  it  would  be  seen  as 
a  threat.” 

IPI  will  begin  formal  meetings  this  fall, 
officials  say.  Those  will  likely  involve 
representatives  from  the  Pentagon,  FBI, 
and  CIA  as  well  as  the  State,  Commerce, 
and  Treasury  departments.  WM 


BRIEFS 


Shopper  not  a 
paper  —  judge 

A  town  must  publish  its  legal  notices 
in  a  weekly  newspaper,  not  a  shopper,  a 
judge  ruled,  saying  a  shopper  doesn’t 
qualify  as  a  newspaper,  the  AP  reports. 
The  ruling  means  that  the  town  of 
Pittsfield,  Mass.,  will  award  its  contract 
to  the  Berkshire  Record  instead  of  the 
Shopper’s  Guide. 

Ohio  weekly  folds 

The  Free  Press,  a  free  weekly  distrib¬ 
uted  to  1 1 0,000  homes  in  and  around 
Canton,  Ohio,  folded  after  17  years, 
the  AP  reports.  The  Press  employed  42 
full-  or  part-timers.  Executives  say 
ad  sales  at  the  weekly  have  declined 
since  it  was  bought  in  1987  by 
Vindicator  Printing,  parent  of  the 
Vindicator  in  Youngstown,  Ohio,  from 
Scripps  Howard. 


New  CEO  at  Freedom  Comm. 


by  Lucia  Moses 

Freedom  Communications,  whose 
flagship  newspaper  is  The 
Orange  County  (Calif.) 

Register,  picked  the  head  of  its 
magazine  group  as  its  fifth 
CEO,  effective  Oct.  1.  Sam 
Wolgemuth,  56,  succeeds  James 
Rosse,  67,  who  has  said  he 
would  retire  seven  years  after 
taking  the  job  in  1992. 

Wolgemuth  says  he  expects  to  Sam  Wc 
name  his  replacement  at  the  mag¬ 
azine  division  by  the  end  of  the  year. 

Freedom  chairman  Dave  Threshie  cited 
Wolgemuth’s  growth  of  the  magazine  divi¬ 
sion,  which  represented  about  1 1 .4%  of  the 
company’s  revenues  in  1998,  and  praised 
Rosse  for  growing  revenues  and  diversify¬ 
ing  the  company. 

Before  coming  to  Freedom,  Rosse  spent 
26  years  at  Stanford  University.  During 
that  time,  he  built  a  newspaper  consulting 
practice. 

In  his  four  years  as  president  of  Freedom 
Magazines,  Wolgemuth  built  the  division 
from  three  titles  to  20.  He  spent  most  of  his 
career  on  the  business  side,  running  maga¬ 


zines  at  Simon  &  Schuster,  Reed  Interna¬ 
tional,  and  McGraw-Hill. 

whose  Wolgemuth  will  be  the  first  Freedom 
CEO  with  no  background  in 
newspapers,  which  represent 
roughly  70%  of  the  company’s 
revenues.  He  says  he’ll  make 
up  for  this  gap  by  leaning  on 
other  senior  executives.  “At 
Freedom,  there  are  things  that 
are  more  important  than  indus¬ 
try  experience,”  such  as  shar- 
Sam  Wolgemuth  ing  company  values,  and 
autonomy,  he  says. 

r.  Privately  held.  Freedom  posted  10% 

lie  cited  revenue  growth  annually  over  the  past  five 
ne  divi-  years,  largely  due  to  TV  acquisitions. 
7c  of  the  Wolgemuth  says  with  the  high  prices  of 

praised  media  and  the  company’s  limits  in  assum- 
versify-  i  ing  debt,  he  expects  future  growth  to  come 
from  improving  existing  properties  and 
se  spent  additional  Internet  and  magazine  partner- 
During  ships.  “We  want  to  be  very  prudent  about 
nsulting  the  debt  we  want  to  take  on.” 

I  In  addition  to  the  Register  and  the 
■reedom  magazines,  Irvine,  Calif.-based  Freedom 
division  owns  26  dailies  and  eight  TV  stations. 
St  of  his  !  The  company’s  revenues  topped  $700 
s  maga-  million  in  1998. 
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The  perils  of  friendship 

Gore-y  details  of  early  career  end  up  in  cannpaign  video 
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Mercury  News 
names  new  M.E. 


by  Joe  Strupp 

ashville  Tennessean  editor  Frank 
Sutherland’s  decision  to  appear  in 
an  A1  Gore  campaign 
video  on  the  vice  president’s 
career  drew  criticism  from  a 
number  of  journalism  veter¬ 
ans,  prompting  Sutherland  to 
offer  an  apologetic  column  on 
the  subject. 

“It  seems  like  the  facts  are 
harmless,  but  the  perception  is 
the  issue,”  says  George 
Harmon,  a  professor  at  the 
Medill  School  of  Journalism 
at  Northwestern  University. 

“The  difficulty  is  that  his  image  is  there  in 
the  video.” 

Wendy  Myers,  president  of  the  Society 
of  Professional  Journalists,  agrees.  “I’m 
sure  his  intentions  were  good,”  she  says. 
“But  there  is  a  difference  between  talking  to 
someone  for  a  news  article  and  campaign 
propaganda,  [and]  this  crosses  that  line.” 

In  an  Aug.  5  column  printed  on  The 
Tennessean's  editorial  pages,  Sutherland 
—  a  longtime  Gore  friend  —  attempted  to 
explain  what  happened,  admitting  that  he 
used  poor  judgment  but  defending  his 
journalistic  integrity. 

“Clearly,  giving  an  interview  to  the 
Gore  campaign  was  a  mistake,”  Suther¬ 
land  writes  in  the  column.  “I  should  have 
asked  more  questions  about  its  use,  and,  in 
retrospect,  I  should  not  have  given  the 
interview.” 

Tennessean  publisher  Craig  Moon,  who 
has  been  at  the  newspaper  since  1991,  did 
not  return  calls  seeking  comment.  The 
200,000-daily-circulation  paper  is  owned 
by  Gannett  Co.  Inc. 

Philip  R.  Currie,  senior  vice  president 
of  news  for  Gannett’s  newspaper  division, 
says  Sutherland’s  ability  as  an  editor  has 
never  been  in  doubt,  but  this  action  should 
be  questioned. 

“I  think  it  is  an  honest  mistake  that,  if 
he  had  to  do  again,  he  shouldn’t,  and  he 
has  said  that,”  Currie  says. 

The  10-minute  video,  shot  last  spring,  is 
part  of  a  campaign  information  package 
sent  to  supporters  and  fund-raisers  but  has 
not  been  included  in  any  TV  ads,  according 
to  campaign  officials.  Sutherland,  who  was 
not  paid  for  his  participation,  says  he  asked 
the  Gore  campaign  to  stop  distributing  the 
video,  but  campaign  officials  have  refused. 


“We  didn’t  ask  anyone  to  do  anything 
they  didn’t  want  to  do,”  says  campaign 
spokesman  Roger  Salazar..  He  says  more 
than  15,000  copies  of  the  video  have  been 
distributed  to  campaign  sup¬ 
porters  and  fund-raisers. 

Sutherland  has  worked  at 
The  Tennessean  since  1963, 
serving  as  editor  since  1989. 
Between  1970  and  1976,  Gore 
also  worked  at  the  paper,  serv¬ 
ing  as  a  reporter  and  editorial 
writer. 

Sutherland  says  the  two  men 
cultivated  a  friendship  during 
their  years  together  in  the 
newsroom,  which  he  says  has 
endured  to  this  day.  He  says  he  has  never 
let  their  relationship  affect  newspapor 
coverage. 

“We  have  hung  out  together,  our  wives 
are  good  friends,  and  we  were  at  each 
other’s  weddings,”  Sutherland  says.  “It 
has  been  that  kind  of  friendship.” 


The  San  Jose  (Calif.)  Mercury  News  is 
bringing  back  a  former  editor  to  fill  its 
managing  editor  sprot.  Susan  Goldberg, 
39,  starts  the  job  in  September,  succeeding 
David  Yamold,  who  was  promoted  to 
executive  editor  in  April.  Goldberg  spjent 
10  years  at  USA  Today. 

Before  USA  Today,  she  was  acting 
city  editor  at  the  Mercury  News,  a 
Knight  Ridder  paper.  She  was  married  to 
Gary  Blonston,  Knight  Ridder’s  Wash¬ 
ington  bureau  chief  who  died  of  cancer 
earlier  this  year. 

Booster  bought 

Hollinger  Canadian  Newspapjers  Lim¬ 
ited  Partnership  bought  the  Southwest 
Booster  in  Swift  Current  in  southwestern 
Saskatchewan,  a  biweekly  newspaper 
with  a  circulation  of  19,300.  The  deal, 
whose  terms  were  not  disclosed,  includes 
The  City  Sun  and  a  commercial  printing 
business,  also  in  Swift  Current. 


^National  Press  Foundation 

HOUSING  &  COMMUNITIES 

Looking  at  the  Future 

A  Conference  for  Journalists 

September  29  -  October  1, 1999 

All-Expenses  Paid 

This  is  a  unique  program  for  us,  since  it  will  be  The  first  day  of  the  program  (Wednesday)  will 

held  in  conjunction  with  the  Fannie  Mae  start  for  journalist  with  orientation,  definitions 

Foundation’s  annual  meeting  called  “A  Decent  and  overview  components.  Dinner  and  a  dis- 

Home  and  Suitable  Living  Environment:  cussion  will  follow.  Thursday  will  be  spient  at 

Assessing  50  Years  of  Federd  Housing.”  The  the  Fannie  Mae  Foundation  programs.  Friday 

Fannie  Mae  Foundation  program  will  last  for  we  will  be  back  at  the  NPF  conference  center 

1-1/2  days  and  be  attended  by  more  than  150  for  the  journalists-  only  component, 

experts  on  housing  from  around  the  nation.  We  ,,  u  i.  ■  ■ 

wiU  wrap  another  day  and  a  half  around  that  for  ^  \  '***1**^'’?^  1 

; _ ii/.o  ....A _ h®"  growth,  or  handle  editorials  that  deal 

20  selected  journalists  and  organize  programs  .  .  ?  coneestion  home  ownershin  or 

for  print  and  broadcast  journalists  only.  As  sprawi,  congestion,  nome  ownersh^  or 

always,  this  program  is  on  the  record  aid  all  "Z  ‘.'"®  ^  ""portant 

points  of  view  will  be  represented.  Topics  part  of  your  learning  curve, 

under  consideration  for  the  journalists’  seg-  There  is  no  application  form.  To  apply,  send  us 
ment  include:  a  letter  stating  why  you  wish  to  attend,  a  letter  of 

„  o  r-,  r  support  fiom  youT  editor  or  producer,  a  brief  bio 

.  Overview  &  Definitions  clip.  Applications  will  not  be  returned. 

•  flom^Taphics  Deadline  for  applications  is  September  7  at 

•  The  Aging  Baby  Boom^  5  p  applications  to  National  Press 

•  Smart  growth  and  suburban  sprawl  Foundation  Housing  Program,  121 1  Connecticut 

•  Downtown  housing  Av.,  NW,  Suite  310,  Washington,  DC  20036.  Call 

•  Minorities  and  home  ownership  for  information  at  202-721-9106.  E-mail  is 

•  Newlv  arriving  immigrants  and  urban  nDf@natDress.org.  Fax  is  202-530-2855.  Latest 

revitalization  information  always  posted  on  our  website, 

•  Predicting  interest  rates  www.natDress.org. 

Underwritten  by^ants  from 
the  Fannie  Mae  Foundation 

The  National  Press  Foundation  is  a  non-profit  educational  foundation. 

Frank  Sutherland, 
Tennessean  editor 
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Science  Institute  bests 
ieurnalists  and  sources 

Summit  affords  both  sides  a  rare  chance  to  meet 

by  Rachel  Fischer  '  Part  of  that  fear,  say  participants,  stems 

from  the  fact  that,  unlike  daily  journalism, 
PASADENA,  Calif.  —  California  Insti-  '  scientific  advances  are  ongoing  and  do  not 


when  she  reports  on  breaking  medical 
news  and  treatments  than  at  other  times. 

While  the  science  writers  discussed  in 
depth  the  heavy  responsibility  that  comes 
with  the  beat,  the  week  was  not  all  seri¬ 
ousness.  A  gag-filled  mock  trial  based  on 
recent  lawsuits  against  manufacturers  of 
silicone  breast  implants  was  staged  on  the 
last  night  of  the  conference  to  illustrate 
not  only  how  a  science  story  becomes 
Page  One  news  but  also  to  give  partici¬ 
pants  a  little  fun. 


tute  of  Technology  scientist  David  Good- 
stein,  with  a  doctorate  in  physics,  is  being 
peppered  with  questions  about  the  mapping 
of  human  DNA  by  a  group  of  journalists 
visiting  Caltech’s  leafy  campus  here.  The 
inquiries  fly  fast  and  furious,  laced  with 
reporters’  typical  intensity. 

While  such  behavior  would  be  the  norm 
at  a  press  conference,  Goodstein,  a  special¬ 
ist  in  physics,  has  just  sat  down  to  what  was 
supposed  to  be  a  festive,  non-working  din- 


get  tidily  wrapped  up  by  afternoon  deadline. 

“[Scientists]  won’t  give  you  black-and- 
white  definitives,”  says  Kerry  Fehr-Snyder  of 
The  Arizona  Republic  in  Phoenix.  “You  don’t 
get  that  cop-reporting  thing  where  the  cops 
say  a  guy’s  guilty  and  the  guy  in  jail  says  he’s 
innocent.  It’s  all  shades  of  gray.  ...  So  how 
do  you  apply  that  to  a  daily?” 

“I  do  my  story,  look  at  the  paper  the 
next  day  to  see  how  it  turned  out,  and  then 
move  on  to  the  next  one,”  says  Martin 


Laila  McClay,  associate  producer  and 
director  for  San  Francisco  KQED-FM 
radio’s  “The  Morning  Report,”  was  having 
such  a  good  time  that  she  decided  to 
remain  at  the  conference  even  after  she 
badly  sprained  her  ankle  early  in  the  week 
and  was  put  on  crutches. 

“I  can’t  think  of  another  group  of  peo¬ 
ple  who  would  have  helped  me  out  like 
these  guys,”  McClay  says,  indicating  her 
fellow  journalists.  “They  took  me  to  the 


ner.  Only  try  telling  that  to  this  bunch  of 
journalists,  who  are  scribbling  down  the  sci¬ 
entist’s  quotes  even  as  they  sip  chardonnay. 

Welcome  to  the  first  annual  Jack  R. 
Howard  Science  Institute,  a  weeklong  i  - 
summit  in  late  June  between  journal-  p 
ists  who  cover  the  areas  of  science,  j  ' 
health,  and  medicine  and  the  experts  | 
whose  complex  theories  and  discover-  ^ 
ies  the  reporters  must  translate  for  the  I  {|| 
American  public.  _ 

Twenty-five  journalists  from  a- 
cross  the  country,  most  of  them 
working  in  print,  were  selected  for 
institute  fellowships,  sponsored 


Merzer,  senior  writer  and 
science  writer  for  The 
Miami  Herald.  “But  if  I 


The  Jack  R. 
Howard 
Science 
Institute  at 
Caltech  drew 
25  journalists 
from  around 
the  nation. 


hospital  and  have 
brought  me  breakfast. 
And,  besides.  I’m 
learning  too  much  to 
even  think  about  go¬ 
ing  home!” 

In  fact,  bonding 
with  other  reporters 
proved  to  be  the  best 
part  of  the  week  for 
many.  “Just  meeting 
other  people  has  been 
like  being  back  in  the 
newsroom  again,”  says 
Giovanna  Breu,  a 
national  correspondent 
for  People  who  works 


Communications,  a  nonprofit  organization 
providing  content  education  for  members 
of  the  media. 

Largely  funded  by  the  Cincinnati-based 
Scripps  Howard  Foundation,  the  institute 
had  reporters  eating,  drinking,  and  sleeping 
science,  bunking  on  the  Caltech  campus, 
and  attending  lectures  on  everything  from 
earthquakes  to  the  solar  system. 

But  perhaps  even  more  helpful  than  this 
scientific  immersion,  say  the  reporters,  was 
the  rare  chance  to  get  to  know  on  a  person¬ 
al  basis  the  scientists  whom  they  must  bad¬ 
ger  for  information. 

“There’s  really  been  a  need  for  scientists 
and  science  journalists  to  meet  and  engen¬ 
der  trust  between  the  two  groups,”  notes 
Katy  Human,  science  and  environmental 
reporter  for  the  Daily  Camera  in  Boulder, 
Colo.  “It  was  interesting  to  hear  the  scien¬ 
tists  openly  saying  that  they  are  afraid  of 
the  media.” 


screwed  up  [some  facts]  ...  this  is  some¬ 
one’s  life’s  work  I’m  using.” 

Because  science  reporting  often  relates 
directly  to  readers’  health  and  ways  they 
can  better  conduct  their  lives,  “you’ve  got 
to  be  more  careful  in  terms  of  sourcing  and 
phrasing  than  if  you’re  interviewing  a 
celebrity  or  a  politician,”  says  Michael  W. 
Gaffney,  health  reporter  for  the  Lubbock 
(Texas)  Avalanche-Journal. 

The  job  is  tough  and  the  stakes  are  high 
when  it  comes  to  reporting  scientific  and 
medical  breakthroughs.  An  institute  press 
release  notes  that  nearly  60%  of  adult 
Americans  polled  by  the  National  Health 
Council  claim  to  have  changed  their 
behavior  in  response  to  health  news  report- 
!  ed  in  the  media. 

I  Edie  Lau,  science  writer  for  The 
i  Sacramento  (Calif.)  Bee,  can  add  her  testi¬ 
mony  to  the  evidence  in  this  case:  Readers 
call  her  to  ask  questions  more  frequently 


out  of  the  magazine’s  (Chicago  bureau. 

Covering  science  can  mean  that  a 
reporter  often  finds  himself  justifying  the 
importance  of  a  story  to  non-science-mind- 
ed  editors.  “It’s  a  different  [kind  of]  beat,” 
says  Gaffney. 

“Many  times,  my  editors  come  to  me  [at 
deadline]  and  say,  ‘We’re  waiting  on  you.’ 
I  always  tell  them,  ‘Do  you  want  to  try  to 
write  this?’  Because  they  don’t  even  know 
what  I’m  talking  about.” 

While  the  journalists  rejoiced  at  the 
chance  to  hone  their  craft  amid  the 
California  sunshine,  science/medical  re¬ 
porter  Jim  Shamp,  for  one,  was  looking 
forward  to  his  return  to  The  Herald-Sun  in 
Durham,  N.C.  “It’s  time  to  get  back,”  con¬ 
cluded  Shamp,  “and  apply  what  I’ve 
learned.” 

Fischer  is  a  free-lance  writer  based 
in  Los  Angeles. 
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Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests. 


[ 

8/11/99 

8/4/99 

8/12/98  II 

8/11/99 

8/4/99 

Belo  (NY)+ 

19.687 

19.875 

21.063 

Lee  Enterprises  Inc.  (NY) 

30.062 

29.312 

27.688 

Central  Newspapers  Inc.  (NY)* 

40.375 

41.000 

31.812 

McClatchy  Co.  (NY) 

34.562 

35.687 

35.500 

Dow  Jones  &  Co.  Inc.  (NY) 

50.812 

50.000 

54.188 

Media  General  Inc.  (AM) 

46.500 

49.000 

47.375 

E.W.  Scripps  Co.  (NY) 

48.937 

49.875 

52.063 

New  York  Times  Co.  (NY)+++ 

36.937 

38.312 

31.563 

Gannett  Co.  Inc.  (NY) 

69.562 

71.000 

64.000 

News  Corp.  Ltd. 

32.000 

33.687 

27.188 

Gray  Comm.  Sys.  (NY)** 

19.062 

19.375 

20.542 

Pulitzer  Inc.  (NY) 

44.562 

44.625 

41.937 

Harte-Hanks  Inc.  (NY)++ 

23.437 

25.687 

24.500 

Thomson  Corp.  (TSE) 

43.000a 

45.650a 

39.450a 

Hollinger  International  (NY) 

10.125 

10.500 

15.125 

Times  Mirror  Co.  (NY) 

59.000 

59.000 

62.500 

Journal  Register  Co.  (NY) 

16.500 

17.687 

16.000 

Tribune  Co.  (NY)* 

86.375 

86.625 

69.000 

Knight  Ridder  (NY) 

53.250 

53.687 

48.938 

Washington  Post  Co.  (NY) 

551.500 

557.062 

530.500 

*  Adjusted  for  2-for-1  stock  split 
**  Adjusted  for  3-for-2  stock  split 

+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98  +++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 

-i-f  Adjusted  for  2-for-1  stock  split  as  of  3/16/98  (a)  Canadian  dollars 

PressPoint  adds 
titles,  retail  outlets 


by  Jim  Rosenberg  \ 

PressPoint,  the  New  York-based  pro-  i 
vider  of  transmission, 
printing  and 
ad  sales  for  global 
editions”  of  daily 
newspapers  around 
the  world,  has  leng-  1'^^- 
thened  its  roster  of 
publishing  clients  and 
added  retail  sales  to 
its  existing  distribution, 
mostly  through  high- 
end  hotels. 

“We  have  expanded  ^HiPjpH 

...  distribution  to  some  30- 
plus  newsstands  in  New  (HWjgBiM 
York  and  at  newsstands 
in  each  of  our  major  markets,”  says  : 
Lance  Primus,  PressPoint  chairman.  The  i 
former  New  York  Times  Co.  president  i 


promises  more  are  on  the  way. 

“We’re  up  to  20  that  are  committed,”  adds 
PressPoint  CEO  James  Cutie,  who  was  The 
New  York  Times'  senior  vice 
1  /  president  of  mar- 


keting  and, 
7  later,  the  New 
'  York  Times  In¬ 
formation  Ser¬ 
vices  Group  pres¬ 
ident. 

A  dozen  edi¬ 


likely  lo  go  before 

the  year’s  out.” 

Recent  additions  include  The  Washing¬ 
ton  Post  (weekly).  South  Korea’s  Maeil 


Kyungie  Shinmun,  and  Brazil’s  Gazeta 
Mercantil.  Among  those  in  the  works  are 
France’s  Les  Echos,  Dubai’s  Daily  Al- 
Bayan,  and  Britain’s  Guardian  and  Times. 

Adding  to  its  established  markets  of  New 
York,  Washington,  and  (Thicago,  PressPoint 
began  distribution  last  month  in  Los 
Angeles,  San  Francisco,  London,  and  Sao 
Paulo,  Brazil.  Next  month,  editions  will 
begin  printing  in  Las  Vegas  and  Hong  Kong 
(where  the  Scitex  Corp.  spinoff’s  technolo¬ 
gy  and  newsstand  sales  were  first  tried  sev¬ 
eral  years  ago  with  Germany’s  Bild). 

Estimating  paid  and  complimentary 
copies  total  75,000  monthly,  Cutie  says  the 
conversion  rate  to  paid  is  good,  and  he 
expects  “exponential  growth”  as  titles  and 
markets  are  added,  while  noting  the  Audit 
Bureau  of  Circulations  now  includes  paid- 
for  global  editions  in  a  paper’s  circulation. 

Asked  by  publishers  for  newsstand  place¬ 
ment,  PressPoint  relied  on  local  expertise 
to  find  40  to  50  “high-traffic  newsstands  for 
international  publications”  in  each  city, 
says  Cutie.  “We’re  being  very  selective  . . . 
because  we’re  still  basically  an  on-demand 
kind  of  product.  We’re  not  looking  to  print 
a  lot  of  copies  and  get  a  lot  of  returns.” 

Retail  in  New  York  began  last  month, 
though  longtime  out-of-town-press  out- 
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let  Hotaling  News  Agency  has  carried  PressPoint  editions  since 
late  spring.  Some  titles  sell  better  in  certain  locales.  For  exam¬ 
ples,  Cutie  cites  France’s  Liberation  in  Greenwich  Village  and 
German  dailies  in  Midtown. 

Newsstands  get  a  few  weeks  to  adjust  orders  based  on  sales 
experience  to  avoid  returns.  Though  some  carry  full  editions 
of  many  of  the  same  papers,  PressPoint  succeeds  because  of 
its  same-day  availability,  whereas  full  editions  are  ordinarily  a 
day  or  two  old.  Rather  than  considering  PressPoint  a  compet¬ 
itive  threat,  Hotaling’s  in  busy  Midtown  has  given  the  global 
editions  what  Cutie  calls  “pretty  prominent  display.” 

Thirty-some  blocks  downtown.  Casa  Magazines  manager 
Mohammed  Ahmad  sees  “good  chances”  for  sales  after  Just 
two  weeks  selling  Liberation,  Gazeta  Mercantil,  The  Atlanta 
Journal-Constitution,  Brazil’s  Jornal  do  Brasil,  Germany’s 
Der  Tages  Spiegel  and  Handelsblatt,  Poland’s  Gazeta 
Wyborcza,  Austria’s  Der  Standard,  and  Spain’s  El  Mundo. 

“Every  day  we  are  selling  three,  four  papers,”  Ahmad  says. 
“Price  is  high,  but  still  no  problem,”  he  says,  pointing  to  the 
regular  editions  of  many  of  the  same  newspapers,  with  prices 
$1  to  $1.25  less  than  PressPoint  editions.  But  those  regular 
editions  arrive  the  next  night,  he  says;  the  PressPoint  editions 
are  ready  for  sale  at  6  a.m.  the  day  of  publication. 

PressPoint  downloads  publishers’  page  files  at  its  New  York 
hub.  converts  them  to  Adobe’s  Portable  Document  Format,  then 
transmits  the  resulting  files  via  private  telecommunications  net¬ 
work  to  printers-distributors  in  designated  cities.  There,  Xerox 
DocuTech  printers  image  news  pages  on  1 6.54-by- 1 1 .69-inch 
sheets  that  are  heavier  and  whiter  than  newsprint  and  pre-printed 
on  the  reverse  with  full-page  ads  in  four-color  offset.  Only  the  front 
of  each  32-  or  16-page  side-stapled  edition  contains  editorial  color. 

By  fall,  all-digital  operation  will  confer  more  flexibility, 
according  to  Cutie.  Edition  size  will  be  able  to  change  as  needed, 
and  advertisers  will  be  able  to  change  copy  weekly.  Eventually, 
fractional-page  ads  are  anticipated  (where  they  now  appear,  they 
are  locally  sold  and  laid  out  with  pages  supplied  by  publishers), 
allowing  ads  and  news  to  share  both  left-  and  right-hand  pages. 
“We’re  moving  toward  a  customization  [that]  “allows  the  adver¬ 
tising  to  be  as  timely  as  the  news  content,”  says  Cutie. 

Until  now,  the  distribute-then-print  arrangement  has  targeted 
premier  hotels,  cruise  ships,  international  airlines,  convention 
centers,  corporations,  embassies,  and  universities.  Arrange¬ 
ments  also  will  be  made  for  the  Olympics  and  other  major  inter¬ 
national  events. 

PressPoint  also  is  working  to  support  subscriptions  to  some 
publications’  regular,  full  editions  (some  may  create  subscription 
PressPoint  editions).  “We’re  probably  just  a  few  weeks  away  from 
announcing  our  first  deal  —  and  there’ll  probably  be  several  more 
before  the  year’s  out  —  to  actually  become  their  printer  in  certain 
remote  locations,”  says  Cutie.  “We  would  digitally  distribute,  then 
print  in  local  areas.”  Delivery  also  would  be  arranged. 

The  aim  is  to  help  publishers  —  many  of  whom  already  have 
global  distribution  —  penetrate  or  achieve  more  timely  delivery 
in  some  “tertiary  markets,”  says  Cutie.  “In  places  like  Brazil, 
we’re  likely  to  help  newspapers  that  currently  get  there  a  day- 
and-a-half,  two  days  late.  ...  And  in  places  like  Chicago,  we’re 
going  to  help  some  newspapers  that  just  don’t  have  the  ability 
to  get  constant  [same-day]  distribution,”  he  says. 

Also,  PressPoint  is  studying  Sunday  newspaper  components 
as  potential  stand-alone  products  for  its  distribution  channels. 
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J-schools  facing 
September  exams 

College  journalism  students  in  the  graduating  class  of  2000  return  to  campus  in 
another  week  or  two.  Fresh  from  the  summer  and  engrossed  in  the  heady  early 
days  of  senior  year,  few  of  these  aspiring  reporters  and  editors  will  pay  much 
attention  to  the  September  get-together  of  the  Accrediting  Council  on  Education  in 
Journalism  and  Mass  Communications  (ACEJMC).  But  they  should  —  and  so  should 
everyone  concerned  with  the  future  of  newspapers  and  Journalism  in  general.  For 
ACEJMC  will  be  addressing  the  most  fundamental  question  of  Journalism  education: 
Do  J-schools  work? 

Since  we  are  talking  about  academia  here,  nobody  puts  it  so  bluntly  as  that.  But  the 
accrediting  council  is  made  up  of  many  working  Journalists  and  educators  not  so  long 
removed  from  the  newsroom.  Over  the  past  two  decades,  the  accreditors  have  accom¬ 
plished  a  radical,  and  welcome,  shift  in  Journalism  education. 

Too  many  J-schools  had  become  glorified  trade  schools  as  Journalism  majors  heavied 
up  on  technical  courses  that  blunted  a  well-rounded  liberal  arts  education.  ACEJMC 
insists  on  bringing  that  mix  of  career  and  culture  into  a  more  proper  balance. 

Now  ACEJMC  is  embarking  on  an  accrediting  change  no  less  radical.  Over  the  past 
months,  it  has  been  wrestling  with  how  to  add  “assessments  of  outcomes”  to  its  accred¬ 
iting  standards.  In  other  words,  what  proof  is  there  that  a  J-school  is  doing  its  Job  in 
preparing  a  student  for  work  and  life? 

The  council  has  always  done  some  of  that,  checking  graduation  and  Job  placement 
rates,  surveying  alumni,  and  interviewing  professionals  about  student  competence  dur¬ 
ing  internships.  Now,  the  accreditors  are  preparing  to  add  other  measures.  The  ideas  so 
far  range  from  assessing  the  basic  competencies  that  are  at  the  heart  of  both  Journal¬ 
ism  and  liberal  arts  to  tracking  graduates’  dedication  to  their  work.  Reading  the  coun¬ 
cil’s  latest  newsletter,  we’re  particularly  struck  by  the  three  basic  categories  of  out¬ 
comes  that  vice  chairman  Trevor  Brown  offers:  accurate  knowledge,  effective  skills, 
and  proper  values. 

There  will  always  be  a  certain  tension  between  J-school  educators  and  Journalism 
professionals,  and  this  discussion  of  outcomes  is  bringing  some  of  that  out.  Educators 
fret  about  paperwork  and  the  academic  freedom  of  schools  to  set  their  own  curricula. 
Frankly,  we  side  with  the  professional  members,  who  are  doing  a  good  Job  of  articulat¬ 
ing  what  newspapers  and  other  media  need  from  J-schools. 

Journalism  needs  men  and  women  who  can  grasp  ideas  in  both  their  fundamentals 
and  subtleties,  who  can  communicate  clearly,  accurately,  and  fairly,  who  have  the  intel¬ 
lectual  curiosity  to  ask  the  right  questions  and  the  intellectual  honesty  to  analyze  the 
answers  without  bias. 

Yes,  students  should  graduate  J-school  knowing  about  nut  grafs  and  kerning  and 
XML,  but  in  the  long  run  what  the  news  industry  most  needs  is  people  who  can  keep 
their  heads  and  their  hearts  while  performing  in  an  professional  environment  in  which 
accelerating  change  is  the  only  constant. 

As  the  ACEJMC  shapes  its  new  standards,  let  it  aim  to  help  J-schools  graduate  those 
kinds  of  Journalists. 
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Setting  The  Sun 
record  straight 

In  your  June  26  edition  of  Editor  & 
Publisher,  you  wrote  a  news  brief  about 
the  recent  Guild  contract  agreement  at 
The  (Baltimore)  Sun.  Unfortunately,  I 
misinformed  you  on  the  matter  of  wage 
increases. 

To  clear  up  any  [misconceptions], 
please  note  that  in  years  one  through  three 
of  the  new  agreement,  employees  will 
receive  a  $19  average  wage  increase  per 
week.  In  the  fourth  year  of  the  agreement, 
the  average  weekly  increase  is  $20.  On  a 
percentage  basis,  these  adjustments  reflect 
a  2.4%  average  increase  per  year,  for  each 
year  of  the  contract. 

Carol  Dreyfuss 
public  relations  manager 
The  (Baltimore)  Sun 

in  defense  of  the 
Taiiwind  expose 

Your  snide  comment  about  the  CNN 
Tailwind  expose  in  E&P's  “Viewpoint” 
(“Gannett’s  ethics  code:  here's  how  to 
back  it  up,”  June  26,  p.  20)  is  disappoint¬ 
ing.  While  E&P  is  known  to  cater  to  the 
news  industry,  we  thought  that  it  retains 
enough  independence  to  recognize  gen¬ 
uine,  professional,  and  thorough  inves¬ 
tigative  reporting. 

Even  the  American  Journalism  Re¬ 
view,  which  earlier  presented  an  over¬ 
whelmingly  one-sided  critical  report  on 
the  ground-breaking  work  of  reporters 
April  Oliver  and  Jack  Smith,  in  its  last 

50  YEARS  AGO... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  Aug.  13, 1949 

Frank  D.  Schroth,  publisher  of  the 
Brooklyn  (N.Y.)  Eagle,  announced  this 
week  he  had  signed  Jackie  Robinson, 
Negro  second  baseman  with  the 
Brooklyn  Dodgers,  to  do  a  series  of  10 
articles  on  his  life  story. 


After  less  than  a  week  of  round-the- 
clock  investigation  by  a  half-dozen 
reporters  who  posed  as  gamblers,  the 
Philadelphia  Sunday  Bulletin  blew  the 
lid  off  three  big  gambling  houses,  lead¬ 
ing  to  police  raids  of  all  three  estab¬ 
lishments. 


issue  provided  sufficient  space  to  let 
Oliver  make  her  case.  I  expected  more 
from  E&P. 

Charles  L.  Klotzer 
founder,  editor/publisher  emeritus 
St.  Louis  Journalism  Review 

Seattle 

smoke-out 

I  saw  [Mark  Fitzgerald’s]  short  piece 
on  tobacco  advertising  in  the  July  10 
E&P,  p.  28.  You  cited  several  papers  that 
do  not  accept  tobacco  advertising  but  left 
out  the  first. 

The  Seattle  Times  was  the  first  major 
paper  to  reject  tobacco  advertising,  a 
policy  that  continues  in  effect  today. 

Kerry  J.  Coughlin 
public  relations  manager 
The  Seattle  Times 

Obit  ‘bias’  simpiy 
refiects  times 

Robin  Moreman,  a  Northern  Illinois 
University  sociologist,  studies  big-city 
dailies  and  discovers  that  the  obituaries 
for  men  far  outnumber  the  obituaries  for 
women  (E&P's  “Hot  Typie,”  July  17,  p.  6). 

She  apparently  concludes  that  this  is  dis¬ 
criminatory.  That’s  nonsense. 


The  obituary  sections  of  big-city 
newspapers  focus  mainly  on  people  of 
great  prominence  —  community  leaders, 
business  executives,  politicians,  scien¬ 
tists,  and  others.  Most  of  the  people 
dying  today  are  in  their  70s  or  80s,  which 
means  they  were  bom  before  1930. 

How  many  women  bom  in  that  era 
went  to  college,  earned  advanced 
degrees,  held  public  office,  ran  big  cor¬ 
porations,  made  scientific  discoveries, 
climbed  mountains,  explored  the  planet? 
Not  many. 

And,  yes,  in  many  ca.ses.  it  was  gender 
bias  that  kept  them  from  achieving  great 
things.  No  question  about  it. 

But  to  fault  major  newspapers  for  not 
devoting  limited  obit  space  to  the  unher¬ 
alded  of  either  sex  is  silly.  Otherwise,  the 
obit  pages  would  be  filled  with  items  such 
as:  “Martha  Wilson,  homemaker  and 
mother  of  three,  died  Friday  after  a  long 
illness.  She  was  82  years  old.”  Such  a 
passing  is  sadly  noteworthy  for  family 
and  friends.  But  is  it  news? 

In  the  July  17  is.sue,  E&P's  obituary 
section  published  the  obits  of  four 
deceased  newspaper  executives.  All  four 
were  men,  with  an  average  age  of  72 
years.  Is  that  discriminatory?  Or  is  it  a 
reflection  of  the  times  in  which  those 
men  lived? 


James  H.  Berry 
associate  publisher 
ADA  News 
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Suburban  Newspapers  of  America 

Invites  You  to  Attend  Our  Annual  Fall  Publishers'  &  Retail 
Advertising  Directors'  Conference 

September  22-25^  1 999  •  Chicago's  Regal  Knickerbocker  Hotel 

The  Only  Publishing  and  Advartising  Conference  Sxclusivaly  for  Suburban  Newspaper 
Professionals  feotvnng... 


Ponel  Presentations  arxi  Meetings  with  Mojor 
Advertisers  (Best  Buy,  Kmart,  A&P,  Jacobson's, 
Michoet's) 

Presentations  by  Two  of  the  Biggest  Newspaper 
Advertising  Piocement  Agencies  (Newspaper 
Services  of  Americo  otkI  The  Newspoper 

Network) 

A  Session  on  Devefoping  Profitable  Special 
Sections  and  Niche  Products 
A  Keynote  Presentation  on  Suburban  Newspopers 
and  the  *Third  Age"  Market 
A  Presentation  on  Critkol  Changes  in  Retoiler 
Marketing  Strategies 

A  Session  on  Lessons  from  the  Internet  for 
Suburban  Newspapers 

A  Session  on  Leveraging  Suburban  Newspapers' 
Sports  Marketing  Strer>gths 


•  A  Presentation  on  Recruitirig,  Trainir>g  or>d 
Keeping  Your  "Best  ond  Brightest*  Stoff 

•  A  Session  on  Successful  Strategies  for  lncreQsir>g 
Readership  ond  Circulation 

•  A  Best  Publishing  ond  Advertising  Idea  Session 

•  Networking  Opportunities  With  Other  Suburban 
Publishing  ar>d  Advertising  Executives 

•  Presentation  of  SNA's  Annual  General  Excellence 
Awards  and  Advertisirtg  Awards 

Plus... 

•  An  Awards  Bonquet  at  the  Chicago  Historical 

Society 

•  An  Architectural  Dinner  Cruise  Alor>g  the  Chicago 

River  ar>d  Lake  Michigon 

•  Tickets  to  a  Chicago  Cubs  Game  on  Fan 

Appreciation  WeekerKJ 

•  A  Reception  on  the  95*^  Floor  of  Chicogo's 

Famous  John  Hancock  Building 


More  information  on  this  conference  will  be  mailed  to  aH  SNA  members  soon.  If  you  are 
not  on  our  mailing  list  or  would  like  to  add  sameone  to  the  mailing  list,  please  call  us  at 
312-644-6610,  or  send  us  an  e-mail  at  ,  or  send  us  your  business  card 

along  with  a  note  requesting  a  conference  brochure. 
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CONNECTICUT 

Richard  J.  Mederios  to  advertising  | 
director  of  The  Hartford  Courant  from  ! 
display  advertising  director  at  the  daily.  ; 
Mederios  will  be  responsible  for  all  non-  ; 
classified  advertising  operations.  ! 

Robert  Briere  to  display  advertising  ; 
director  from  metro  advertising  sales  | 
manager.  i 

FLORIDA 

Robin  Reiter-Faragalli  to  vice 
president  of  human  resources  for  the  j 
Miami  Herald  Publishing  Co.  from  senior 
vice  president  and  executive  director  of  i 
the  BankAtlantic  foundation. 

Derek  J.  Osenenko  to  executive 
editor  of  Florida  Today  in  Melbourne 
from  executive  editor  of  the  Poughkeepsie 
(N.Y.)  Journal.  Osenenko  succeeds  Judy 
Pace  Christie,  executive  editor  at  the 
daily  since  1995,  who  will  become  a  con¬ 
sultant  for  Gannett  Co.  Inc.,  focusing  on 
topics  such  as  ethics. 

ILLINOIS 

Anne  Kelly  to  the  newly  created 
position  of  regional/national  advertising 


il 

MEDERIOS 
THE  HARTFORD 
COURANT 

manager  at  Pioneer  Press  in  Glenview 
from  northwest  group  advertising  manag¬ 
er.  The  Pioneer  Press  publishes  53  week¬ 
ly  newspapers  in  the  Chicago  suburban 
area. 

IOWA 

Ron  Peterson  to  publisher  of  the  Sioux 
City  Journal  from  publisher  of  The  Daily 
Inter  Lake  in  Kalispell,  Mont.  The  appoint¬ 
ment  takes  effect  Nov.  1 .  Peterson  will  suc¬ 
ceed  Tom  Kurdy,  recently  named  presi¬ 
dent  of  the  communications  division  of  the 
Hagadone  Corp.,  which  owns  both  papers. 

MAINE 

Jean  H.  Eichenbaum  to  the  newly 
created  position  of  general  manager  at  the 
Portland  Press  Herald  and  Maine  Sunday 


EICHENBAUM 
PORTLAND  PRESS 
HERALD 


_ 

NebraskaJiitv  _ 

ii&Newvs-Press 

Country today 

—  'fnm  rxm*  Wmou  H».um  .Ur  /w  Tia  Cauttrw^ 

Itempo^ 

_ —  -  -  1 

Mgg..  1 

^ _ 

Midwest  Newspapers,  Inc. 

has  sold 

Nebraska  City  (NE)  News-Press 

(2,320  deilly  circulation) 

Syracuse  (NE)  Journal-Democrat 
Penny  Press  (NE/MO)  Network 
Grand  Island  (NE)  Mighty  Nickel 
Jefferson  County  (CO)  Publications 
Rock  Valley  (IL)  Newspapers 

(150,00  combined  distribution) 
to 


Liberty  Group  Publishing 

We  are  proud  to  have  represented 
Midwest  Newspapers,  Inc.,  in  this  transaction. 


1 

Dirks,  Van  Essen  &  Associates 

1 

1 

19  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  8750I  TEL:  505.820. 270O  FAX:  505.82O.29OC 

:-mail:  info@dirksvanessen.com  http://www.dirksvanessen.cos 
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OSENENKO  BRENDEL 

FLORIDA  TODAY  THE  BLUE  SPRINGS 


EXAMINER 

Telegram  from  chief  financial  officer  at 
the  daily. 

MARYLAND 

Karen  Stabley  to  assistant  to  the 
publisher  of  The  (Baltimore)  Sun  from 
director  of  marketing.  Stabley  will  also 
serve  on  The  Sun's  executive  committee. 

MICHIGAN 

Kelly  L.  Adams  to  editor  of  The 
Huron  Daily  Tribune  in  Bad  Axe  from 
news  editor  at  the  daily.  Adams  succeeds 

Mark  Ranzenberger,  who  resigned. 

MISSOURI 

Dale  Brendel  to  executive  editor  of 
The  Blue  Springs  Examiner  and  The 
Examiner  in  Independence  from  manag¬ 
ing  editor  of  The  Blue  Springs  Examiner. 
Brendel  replaces  Jeff  Fox,  who  will 
continue  as  special  projects  editor  and 
editorial  page  editor  for  the  two  dailies, 
owned  by  Morris  Communications. 

NEW  JERSEY 

Eileen  Moon  to  managing  editor  of 
The  Two  River  Times  in  Red  Bank  from 
associate  editor  at  the  weekly.  Moon  suc¬ 
ceeds  Cort  Smith. 

Tova  Navarra  to  the  newly  created 
position  of  lifestyles  editor  at  the  Times 
from  art  critic  at  the  daily  Asbury  Park 
Press. 

NEW  YORK 

Jack  Rosenthal  to  president  of  the 
New  York  Times  Co.  Foundation  from 
assistant  managing  editor  of  The  New 
York  Times  and  editor  in  chief  of  The  New 
York  Times  Magazine.  Rosenthal  succeeds 
Arthur  Gelb,  who  is  retiring  as  presi¬ 
dent.  Gelb  will  remain  as  a  consultant  to 
the  foundation  and  will  oversee  the 
recently  established  New  York  Times 
College  Scholarship  program. 

Susan  Chira  to  editor  of  the  “Week 
in  Review”  section  of  The  New  York  Times 
from  deputy  foreign  editor.  Chira  suc¬ 
ceeds  Jonathan  Landman,  recently 
named  metropolitan  editor. 

Anick  Jesdanun  to  the  newly  creat¬ 
ed  position  of  full-time  Internet  reporter 
for  The  Associated  Press  from  Penn- 
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sylvania  regional  reporter  based  in  Wash¬ 
ington. 

Taaz  Williams  to  customer  service 
coordinator  for  USA  Weekend  from  a 
career  in  the  retail  customer-service  field. 
Williams  succeeds  Lauren  Splen- 
dorio. 

Marie  Tassini  to  director  of  direct 
response  advertising  for  Parade  from 
associate  manager  of  direct  response. 

OHIO 

Candace  Berger  to  pre-press  pro¬ 
duction  manager  at  The  Morning  Journal 
in  Lorain  from  composing  manager. 

Nelson  Munoz  Sr.,  to  post-press 
production  coordinator,  rejoining  the 
daily  after  a  nine-month  hiatus. 

Bob  Bertram  to  marketing  director 
at  the  Journal  from  advertising  art  direc¬ 
tor  and  promotions  manager. 

J.T.  Krohe  to  marketing  and  promo¬ 
tions  manager  in  circulation. 

Pamela  Hollle  to  the  Willard  M. 
Kiplinger  chair  in  public  affairs  reporting 
at  The  Ohio  State  University  School  of 
Journalism  and  Communications  from 
deputy  director  for  the  Nature  Con¬ 
servancy’s  Asia  Pacific  Region.  Hollie 
succeeds  James  Neff,  whose  five-year 
term  ends  Aug.  3 1 . 

PENNSYLVANIA 

Patricia  McKelvey  to  business 
manager  of  Town  Talk  Newspapers  in 
Media  and  Holmes  from  payroll  clerk  of 
ACME  Newspapers  in  Ardmore. 

TEXAS 

Wanda  Garner  Cash  to  publisher 
of  The  Baytown  Sun.  Cash  is  the  former 
executive  editor  of  The  Brazosport  Facts 
in  Clute.  Cash  succeeds  Gary  Dobbs, 
who  resigned  to  pursue  other  interests. 

Ted  Stanton  to  director  of  the 
University  of  Houston  School  of  Com¬ 
munications  from  professor  of  journal¬ 
ism  at  the  university.  Stanton  succeeds 
William  Douglas,  acting  director  since 
last  September. 

UTAH 

Jim  Clarke  to  news  editor  for  the  AP 
in  Salt  Lake  City  from  news  editor  in 
Anchorage,  Alaska. 

WEST  VIRGINIA 

Betty  Chilton,  owner  and  president 
of  the  Charleston  Gazette,  named  to  the 
board  of  advisers  of  West  Virginia 
University. 


CANADA 

Tom  Cohen  to  chief  of  bureau  in 
Toronto  for  the  AP  from  central  Europe 
correspondent  in  Warsaw,  Poland.  Cohen 
succeeds  David  Crary,  recently  named  a 
member  of  the  AP’s  national  reporting 
team  based  in  New  York. 


OBITUARIES 


Harley  R.  Bierce,  58,  who  shared 
in  a  Pulitzer  Prize  won  by  The  Indiana¬ 
polis  Star  for  exposing  police  corruption, 
died  Aug.  3  while  on  a  mountain-climb¬ 
ing  trip  in  Colorado.  A  school  teacher 
before  becoming  a  reporter  at  the  Star, 
Bierce  in  later  years  worked  as  an  insur¬ 
ance  executive  and  consultant. 

Bierce,  a  founding  member  of  the 
Investigative  Reporters  and  Editors  orga¬ 
nization,  together  with  reporter  Richard 
Cady  formed  an  investigative  reporting 
team  that  in  1973  produced  a  series 
exposing  corruption  in  the  Indianapolis 
Police  Department.  Their  work,  along 
with  that  of  reporter  Bill  Anderson, 
helped  the  Star  earn  a  Pulitzer  Prize  for 
special  local  reporting  in  1975. 

In  1978,  Bierce  left  newspapers  to 
become  vice  president  and  director  of 
market  research  and  planning  for 
Meridian  Insurance  in  Indianapolis.  He 
later  moved  to  Chicago,  where  he  was  the 
principal  in  a  firm  specializing  in  insur¬ 
ance  consulting. 

Doris  Hedges,  89,  publisher  of  the 
Indian  Journal  in  Eufaula,  Okla.,  for 
more  than  two  decades,  died  Aug.  7.  Mrs. 
Hedges  and  her  late  husband,  Homer 
Hedges,  established  the  Lawton  (Okla.) 
Morning  Press  in  1932  and  published  the 
daily  newspaper  until  1944.  In  1945,  they 
moved  to  Eufaula  where  they  purchased 
the  Indian  Journal,  a  weekly  that  is 
Oklahoma’s  oldest  newspaper.  They  sold 
the  newspaper  in  1970. 

The  couple  also  merged  two 
Tahlequah  newspapers  to  create  the 
Tahlequah  Star-Citizen,  which  Doris 
Hedges  served  as  managing  editor.  She 
was  a  member  of  the  Oklahoma  Press 
Association  and  was  honored  for  her  reg¬ 
ular  columns. 

Paul  W.  Pinckney,  86,  a  former 
sports  editor  for  the  Rochester  (N.Y.) 
Democrat  and  Chronicle,  died  Aug.  8 
after  a  long  illness.  Pinckney  edited  the 
Democrat  and  Chronicle  sports  pages 
from  the  1950s  to  the  1970s.  He  joined 
the  paper’s  sports  staff  in  June  1937  after 
covering  sports  for  the  Syracuse  (N.Y.) 
Herald- American  and  editing  the  sports 


by  Jamie  Santo 

pages  of  The  Citizen  in  Auburn,  N.Y. 
Pinckney  was  promoted  to  sports  editor 
in  1952,  a  job  he  held  until  the  early 
1970s  when  he  resumed  writing.  He 
retired  in  1978. 

Lynette  RIcketson,  56,  newspaper 
publisher,  died  July  31  after  a  long  battle 
with  cancer.  Ricket.son  didn’t  miss  an 
edition  as  publisher,  even  when  a  fire 
destroyed  the  century-old  offices  of  the 
Suwannee  Democrat.  Ricketson  was 
president  of  Lake  City,  Fla.-based 
Ricketson  Newspapers  Inc.,  which  in¬ 
cludes  the  Suwannee  Democrat,  the 
Bianford  News,  the  Jasper  News,  and  the 
Mayo  Free  Press. 

Frederick  C.  Whitney,  79,  jour¬ 
nalism  professor,  died  Aug.  3  of  compli¬ 
cations  from  surgery  on  a  carotid  artery. 
Whitney  joined  the  faculty  of  San  Diego 
State  University  in  1970,  after  having 
worked  for  various  papers,  including  the 
Los  Angeles  Evening  Herald,  the  El 
Cajon  Valley  News  (later  The  Daily 
Californian),  and  two  English-language 
news  publications  in  Cuba:  the  Havana 
Post  and  Havana  PM.  In  1975,  Whitney 
wrote  the  college  textbook,  “Mass  Media 
and  Communications  in  Society.” 


AWARDS 


Philip  True,  the  Mexico  City  bureau 
chief  for  the  San  Antonio  E.\press-News 
who  was  killed  last  December,  has  been 
honored  with  a  posthumous  award  by  the 
Inter  American  Press  Association. 
True  was  recognized  by  the  hemispheric 
free-press  organization  for  promoting 
U.S.-Mexico  relations  through  his  report¬ 
ing.  True,  an  experienced  hiker,  was  killed 
while  on  a  trek  in  the  Sierra  Madre 
Occidental  to  research  the  Huichol  culture. 
The  posthumous  award  will  be  presented 
at  the  lAPA’s  55th  General  Assembly  Oct. 
16-20  in  Houston. 

The  lAPA  will  also  award  its  1999 
Grand  Prize  for  Press  Freedom  to 

four  Cuban  dissidents  for  their  activities 
on  behalf  of  press  freedom  in  their  coun¬ 
try.  Vladimiro  Roca,  Felix  Bonne,  Rene 
Gomez  Manzano,  and  Marta  Beatriz 
Roque,  the  joint  winners  of  the  award, 
were  ordered  arrested  by  the  Cuban  gov¬ 
ernment  after  they  published  a  manifesto 
titled  “La  Patria  Es  de  Todos”  (The 
Country  Belongs  to  All  of  Us)  —  which 
the  lAPA  views  as  a  praiseworthy 
attempt  at  freedom  of  expression.  In 
addition,  the  lAPA  named  winners  of  its 
excellence-in-journalism  awards  in  a 
total  of  10  categories. 
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BY  DAVID  NOACK 


“We  have  /  ^ 
compiled  a  voluntary 
list  of  fteople  who’ll  work 
on  the  few  days  surrounding 
the  new  year.  If  we  don’t  get 
enough  names  on  the  list  in 
the  next  few  weeks,  we’ll 
have  to  start  drafting,”  says 
Burbach. 

Janet  Weaver,  executive 
editor  of  the  Sarasota  (Fla.) 
Herald-Trihune,  says  the 
paper  is  just  starting  to  plan 
its  end-of-the-year  staffing 
schedules,  pinpointing  key 
people  in  the  main  office 
and  in  each  of 
its  bureaus  in 
southwestern 
Florida. 

Weaver  says 
that,  in  past 
years,  the  paper 
had  stories  done 
ahead  of  time 
and  had  given 
reporters  and 
editors  time  off 
over  the  Christ¬ 
mas  and  New 
Year’s  holidays, 
but  that  won’t 
be  happening 
this  year.  This 
time  around,  a 
more  than  ade¬ 
quate  staff  will 
be  on  hand  to  cover  any  eventuality. 

“We’ve  got  some  people  who’ve  been 
covering  the  [Y2K]  issue  through  the 
course  of  the  year.  Those 
folks  will  stay  on  top  of  it,”  ^ 
says  Weaver,  adding 
that  coverage  of  Y2K- 
related  incidents  and  faux 
millennium  festivities  will 


For  Mike  Burbach,  it’s  not 
too  early  to  start  thinking 
about  some  dramatic 
headlines  to  run  when  the  Year 
2000  rolls  around. 

“If  things  go  wrong,  it’s  news. 

If  things  don’t  go  wrong,  it’s 
news.  It’s  news  one  way  or  the 
other,”  says  Burbach,  editor  of 
the  Columbus  (Ga.)  Ledger- 
Enquirer. 

While  Dec.  31,  1999,  is  still 
139  days  away,  newsrooms  are 
already  gearing  up  to  cover  what 
may  be  the  biggest  story  of 
next  year,  the  Year  2000 
(Y2K)  computer  glitch.  j 

For  the  most 
part,  newsrooms 
have  gone  on  the 
offensive,  either 
cutting  back  or 
eliminating  vaca¬ 
tions  for  news¬ 
room  staffers, 
holding  press 
runs  to  report  on 
any  Y2K-related 
incidents,  cancel¬ 
ing  zoned  edi¬ 
tions,  and  prepar¬ 
ing  saturation  co¬ 
verage  for  the 
week  leading  up 
to  the  Year  2000, 
with  stories  on 
whether  area  util¬ 
ities,  law-enforcement  agencies,  hospitals, 
governments,  and  banks  are  Y2K-ready. 

Newspapers  also  are 
y  planning  to  boost  press 
■ji  runs  for  what  are 

^  expected  to  be  sell- 
out  issues,  with 
papers  bearing  the 


Newspapers  lay  the  groundwork 
for  the  first  BIG  stories  of 2000 


becoming  souvenirs  in  the  next  century. 
Commemorative  and  special  sections 
have  been  in  the  works  for  months. 

Editors  say  that  while  they  are  taking  a 
wait-and-see  approach  on  Y2K,  they  are 
planning  nonetheless.  Staffers  at  some 
newspapers,  who  did  not  want  to  be 
named,  groused  about  vacations  being  put 
on  hold. 


Illustrations  by  Tony  O.  Champagne 
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be  divided  between  two  editors. 

Phil  Haslanger,  managing  editor  of 
The  Capital  Times  in  Madison.  Wis.,  says 
that  at  this  stage  it’s  a  bit  too  early  to  plan 
for  Y2K.  He’s  still  getting  through  deal¬ 
ing  with  summer  vacations. 

“I’m  not  expecting  a  lot  to  be  happen¬ 
ing  in  terms  of  trouble.  There’s  going  to 

_ be  a  lot  going  on 

eventwise  locally, 
and  we  will  have 
enough  staff  around 
to  cover  everything. 
At  midnight,  if  the 
city  shuts  down, 
we’ll  have  enough 
people  on  hand.  It’s 
sort  of  a  roll  of  the 
JaneAmari,  dice.  If  all  hell 

The  News  Journal  breaks  loose  at 
12:01  on  Jan.  1,  we 
will  be  in  a  good  position,”  says  Has¬ 
langer. 

Jane  Amari,  executive  editor  of  The 
News  Journal  in  Wilmington,  Del.,  says 
it’s  already  been  mandated  that  75% 
of  all  editorial  employees  be  available 
for  work.  They  don’t  have  to  be  at  work, 
but  they  do  have  to  be  near- 
addition, 

^  the  press  run,  nor- 

j-  mally  scheduled  for 
1 1 :30  p.m.,  is  being 
held  to  see  what 

“We’re  going  to  be 
JT  til  doing  papers  —  com- 

^  memorative  editions 
on  Dec.  31  and  Jan.  1  — 
which  are  going  to  be  specially  printed, 
so  we  want  to  make  sure  that  those  two 
days  of  coverage  are  really  good,”  says 
Amari,  who  says  the  planning  process 
started  in  late  1998. 

At  some  papers,  the  sense  of  gloom 
and  doom  associated  with  early  Y2K  pre¬ 
dictions  has  given  way  to  taking  a  second 
look  at  staffing  issues. 

Tim  Gallagher,  editor  of  the  Ventura 
County  Star  in  California,  says  earlier  in 
the  year  there  was  a  ban  on  vacations 
over  the  holidays,  but  that  the  policy  has 
since  been  eased. 

“It  .seems  to  be  [that]  it’s  not  as  tense 
as  it  was  six  months  ago.  And 
now  that  people  are  testing  sys-  ow,- 
terns,  it’s  turning  out  a  whole  lot 
better  than  any  of  us  thought  at 
the  beginning  of  the  year,”  says 
Gallagher,  ■  T 

He  says  on  a  normal  Friday  ** 
night,  there  are  a  couple  of  editors  and  « 
three  reporters  on  duty  at  the  paper,  but,  this 
New  Year’s  Eve,  there  will  be  a  contingent 
of  12  to  15  staffers  in  the  newsroom. 


There’s  still  time 
for  Y2K  planning 


by  David  Noack 

For  newspapers  that  haven’t  got¬ 
ten  around  to  deciding  how  they 
are  going  to  cover  the  Year  2000 
computer  glitch,  there’s  still  some 
time  left  to  develop  a  plan,  say  two  top 
Y2K  experts. 

Steven  C. 
Davis,  a  Year 
2000  consultant 
who  co-wrote 
“Y2K  Risk  Man¬ 
agement,”  says 
that  while  many 
people  will  be 
popping  cham- 
Steven  C.  Davis,  pagne  bottles  on 

Y2K  consultant  Ngvv  Year’s  Eve 

to  bring  in  2000, 
there  will  be  plenty  of  government, 
utility,  finance,  law-enforcement,  and 
health-care  workers 
at  command  centers 
to  monitor  any  glitch-  ■* 

es  that  occur. 

“1  think,  for  the  ... 

print  media,  a  lot  of  WtU  Tl 

people  are  going  to  notl-eve 

want  to  know  what,  if 

anything,  happened,  SCVioUS  i 

and  they  will  be 

watching  CNN  to  see  ■* 

it  as  it  unfolds.  One  _ 

thing  that  newspapers 

will  be  able  to  cover 

is  the  global  event.  You  should  be  able 

to  cover  Y2K  as  it  spreads  across  Asia 

and  Europe.  Well  before  deadline, 

you’ll  be  able  to  see  what  happens  in 

Britain,”  says  Davis. 

He  says  reporters  should  make  calls 
after  midnight  to  key  agencies  to  find 
out  if  there  was  a  problem  and  how 
serious  it  was.  A  paper  could  even  run 
a  chart  in  the  next  day’s  issue  telling 
^  readers  which  agencies  were 

contacted  with  reports  on  the 
^  results  of  those  contacts. 

Davis  says  he’s  telling  his 
clients  to  focus  on  “crisis  com¬ 
munications,”  which  means  having 
a  representative  who  is  prepared  to 
provide  the  information  to  the 
media. 


"/  would  bet 
money  that  it 
will  not  be  a 
non-event.  How 
serious  an  event, 
it  depends.  ” 

—  Steven  C.  Davis 


“I  would  bet  money  that  it  will  not 
be  a  non-event.  How  serious  an 
event,  it  depends.  There’s 
some  risk  —  I  think  ^ 

it’s  small  —  of  it 
cascading  into  a 
larger  problem,  and 
that  risk  is  amplified  by 
the  celebrations  and  fes-  ^  ' 
tivities  that  night,”  says 
Davis. 

He  says  reptorters  need  to  reptort 
whatever  happens  in  context  and 
explain  what  it  means  to  the  reader  in 
easy-to-understand  terms. 

“The  challenge  is  to  piece  togeth¬ 
er  the  story  from  all  the  little  bits  of 
info  that  are  likely  to  come  forward 
and  to  look  for  what  is  not  coming 
forward.  Monitoring  trends  [panic 
buying]  and  interpreting  what  it 
means  [shortages  likely]  will  be 
important.  Of  course, 
.  ,  ,  we  don’t  want  to 

la  Oet  anyone  to  sensation- 

^hat  it  alize  problems  or 

.  panic  people,  [but], 

t  be  a  at  the  same  time,  the 

t  How  public  will  want  and 

deserve  the  straight 
*l  event,  truth  on  what  is  hap- 

^  ”  pening,”  says  Davis. 

William  Ulrich, 
n  C.  Davis  president  and  found¬ 

er  of  Soquel,  Calif.- 
based  Tactical  Stra¬ 
tegy  Group  Inc.,  a  technology  con¬ 
sulting  company,  predicts  there  will 
be  Y2K-related  incidents  after  mid¬ 
night,  but  what  kind,  where,  and  how 
serious  they  will  be  are  unknown  at 
this  point. 

“Stores  and  banks  and  retail  out¬ 
lets  are  closed,  so  [they]  will  not  be 
an  issue  right  away.  [Their  potential 
problems]  would  have  a  one-  to 
three-day  delay.  Traffic  lights, 
power,  communication  systems,  nat¬ 
ural  gas  flow,  waste  processing, 
gasoline  availability,  and  water  filtra¬ 
tion  are  24-hour-a-day  depiendencies 
that  we  all  rely  on.  But  again,  if  a 
problem  does  hit,  it  may  not  be 
immediately  apparent.  The  real  story 
is  long  term.”  says  Ulrich. 
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“There  has  been  some  thought  given 
in  the  newsroom,  since  the  next  day  is  a 
holiday,  whether  readers  would  mind 
getting  their  papers  a  little  later,  [so] 
maybe  we  should  push  the  deadline  back 
that  day  and,  instead  of  six  zoned 
editions,  go  with  one  edi¬ 
tion,”  says  Gallagher. 

He  says  the  Star 
is  planning  to  print 
extra  copies,  but 
at  this  point  he 
doesn’t  know  how 
many. 

“I  think  you’re 
going  to  want  peo¬ 
ple  in  places  where  you  have  telephone 
operations,  power  companies,  basic 
things  that  have  got  to  run  24  hours  a  day. 
It  seems  to  me  that  you’ve  got  to  have 
reporters  covering  those  areas,”  says 
Gallagher. 

Gregory  Moore,  managing  editor  of 
The  Boston  Globe,  says  that  some  key  re¬ 
porters  will  not  be  able  to  take  vacations 
at  the  end  of  the  year,  but  there  is  no  blan¬ 
ket  policy  in  effect. 

“On  the  Y2K  thing,  we  are  staffing 
ourselves  just  in  case  there  are  prob¬ 
lems.  Depending  on  how  large  or 
widespread  [they  are],  we  want  to  be 
able  to  respond.  If  there  are  none,  then 
those  people  [assigned  to  Y2K  coverage] 
can  Join  in  the  millennium  coverage,” 
says  Moore,  who  estimates  that  between 
six  and  12  reporters  will  be  covering 
Y2K  issues. 

He  says  that  Y2K  coverage  has  been 
divided  into  different  areas,  such  as 
utilities,  transportation,  tele¬ 
communications,  law  en¬ 
forcement,  HMOs,  hospi 
tals,  food  and  other  retail 
sales,  financial  services, 
state  and  local  govern¬ 
ments,  and  major 
employers. 

“We  asked  reporters  to 
be  responsible  for  each 
sector,  know  the  compa¬ 
nies,  know  their  contin¬ 
gency  plans,  where  their 
command  center  is  going 
to  be,  so  if  there’s  a  prob¬ 
lem,  we’re  not  scurrying 
around,  we  know  this 
stuff  upfront,”  says 
Moore,  who  adds  there 
are  currently  no  plans  to 
push  back  the  paper’s 
press  run. 

One  sure  indicator  of  whether  Y2K 
issues  are  all  they  have  been  hyped  to  be 
will  be  what  happens  first  overseas  in  Asia 
and  Europe. 


“We  will  have 
some  sense  if  there  is 
a  problem  early  Fri¬ 
day  afternoon  and  it’s 
probably  going  to 
roll  our  way,”  says 
Moore. 

Del  Stone  Jr., 
deputy  managing  edi¬ 
tor  of  the  Northwest 
Florida  Daily  News 
in  Fort  Walton  Beach, 
says  reporters  and 
editors  taking  vaca¬ 
tions  have  to  be  back 
by  the  end  of  De¬ 
cember. 

“We  require  that 
everybody  be  back  in 
the  office,  off  vaca¬ 
tion,  from  Dec.  27. 

No  vacations  after  the 
27th.  Assuming  that 
everything  goes  OK 
after  Jan.  1,  they  can 
take  their  vacations 
after  that,”  says 
Stone. 

He  says  that  while 
the  newsroom  will  be 
staffed  on  Dec.  31 
and  Jan.  1  with  extra 
people,  a  final  num¬ 
ber  has  not  been 
determined. 

“We  haven’t  de¬ 
cided  how  many 
extra  reporters  and 
editors  will  be  on 
duty.  It  won’t  be  the 
entire  staff,  as¬ 
suming  the  world  doesn’t  end.  But 
if  something  bad  happens,  then 
we’ll  call  everybody  in.  We  are 
treating  this  the  way  we  would  cover 
a  hurricane,”  says 
Stone. 

The  Freedom  For¬ 
um’s  Media  Studies 
Center  in  New  York 
and  the  Foundation 
for  American  Com¬ 
munications  (FACS) 
in  Pasadena,  Calif., 
jointly  held  a  confer¬ 
ence  in  Manhattan 
earlier  this  year  enti¬ 
tled  “Reporting  the 
Y2K  Story.” 

“Our  effort  has  been 
to  try  to  bring  report¬ 
ers  ways  to  write  authoritatively  about  the 
issue,  to  help  build  public  understanding 
accurately,  and  to  avoid  the  kind  of  cover¬ 
age  that  might  lead  to  some  panic  or  over 


Y2K 
newsroom 
checklist 

1.  Plan  end-of-the-year 
stories  to  gauge  Y2K 
compliance. 

2.  Compile  and  publish  a  list 
of  emergency  phone 
numbers  where  readers 
can  report  incidents  or 
seek  help. 

3.  Divide  coverage  between 
Y2K  festivities  and  Y2K 
glitches. 

4.  Learn  what  the  contingency 
plans  are  for  various 
sectors  —  utilities, 
transportation, 
governments,  finance,  etc. 

5.  Know  where  the  command 
centers  for  key  government 
agencies,  private-sector 
companies,  and  utilities  are 
going  to  be  set  up. 

6.  Be  prepared  to  tear 
up  the  front  page. 


*If  all  hell  breaks 
loose  at  12:01 
on  Jan.  /,  we 
will  be  in  a 
good  position.  ” 

—  Phil  Haslanger 
The  Capital  Times 


reaction,”  says  Robert 
H.  Giles,  executive 
director  of  the  Media 
Studies  Center. 

He  says  there  are 
still  questions  about 
the  “state  of  pre¬ 
paredness”  for  busi¬ 
nesses,  utilities,  and 
the  government. 

“It’s  too  early  to 
get  a  clear  picture  of 
where  the  real  dan¬ 
gers  are.  That  won’t 
emerge  until  early  in 
December.  ...  I  think 
the  government  and 
business  are  going  to 
have  to  give  the 
country  a  pretty  hon¬ 
est  appraisal  as  Dec¬ 
ember  moves  along, 
and  I  think  that  news 
organizations  can 
then  make  their 
plans,”  says  Giles. 

FACS  has  estab¬ 
lished  a  Web  site 
dedicated  to  Y2K 
issues  that  reporters 
can  reach  at  http:// 
www.facsnet.org. 

Jonathan  Wolman, 
managing  editor  at 
The  Associated  Press, 
says  that  instead  of 
decreasing  staff  over 
the  holidays,  the 
wire  service 
intends  to 
increase 
staff,  with 
all  its  43  U.S. 
bureaus  being 
operational. 

“That’s  not  unprecedented.  The  Fourth 
of  July  in  1976,  we  staffed  up.  So  in  this 
case  we  are  going  to  staff  up  to  cover  two 
stories:  the  celebration  and  whatever  hap¬ 
pens,”  says  Wolman. 

He  says  that  if  there  are  any  Y2K-relat- 
ed  problems,  they  will  have  cropped  up  in 
Asia  and  Europe  before  they  hit  the 
United  States. 

“We  are  well  aware  that 
Y2K  can  turn  out  to  be  a 
non-story  or  a  big  story.  If  ^ 
it’s  a  big  story,  it  can  turn 
out  to  be  a  big  story  for 
days  to  come.  . 

Sitting  here  in  August, 
it  feels  like  an  awful  lot 
of  work  has  been  done  to  catch 
problems  before  the  first  of  the  year,” 
Wolman.  ■■ 
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FEATURE  STORY 


BY  JOE  STRUPP 


Taking  Big  AlS  SHOW  on  the  road 


First  Amendment  s 
P.T.  Barnum  brings 
his  act  to  points  east, 
west,  north,  and  south 

There  it  stands,  parked  at  Phila¬ 
delphia’s  Penn’s  Landing  water¬ 
front,  in  the  shadow  of  the  historic 
Ben  Franklin  Bridge:  a  mobile  news 
shrine  to  both  freedom  of  the  press  and  its 
chief  patron,  A1  Neuharth. 

The  Newseum  NewsCapade  —  at  once 
inspiring  for  its  homage  to  journal¬ 
ism  and  amusing  for  its  playful, 
adventurous  style  —  has  reached 
yet  another  destination  in  its  cross¬ 
country  trek. 

As  the  12-person  crew  unpacks 
its  goodies  on  a  late  July  evening 
with  all  the  energy  of  a  carnival 
crew  arriving  at  a  new  town,  no 
image  is  greater  than  Neuharth, 
whose  larger-than-life  visage 
adorns  all  sides  of  the  giant, 
rolling  museum  with  a  hardened 
grin  that  seems  to  say,  “Yeah, 

I’m  a  newsman!” 

This  is  Neuharth’s  creation, 
another  facet  of  the  former  Gan¬ 
nett  Co.  Inc.  chairman’s  ongo¬ 
ing  effort  to  spread  his  vision  of 
newspapering,  and  his  ego, 
which  previously  brought  us 
the  BusCapade  and  JetCapade  adventures 
of  the  late  1980s  that  helped  promote 
USA  Today. 

“We  wanted  to  make  the  public  more 
aware  of  news  and  how  it  is  gathered,”  says 
Neuharth,  who  spoke  in  his  NewsCapade 
bus  comer  office,  which  includes  his  manu¬ 
al  typewriter  and  a  framed  photo  of  his  fam¬ 
ily  on  the  cover  of  Parade  magazine.  “One 
of  the  reasons  [newspaper]  popularity  is  in 
the  pits  is  that  people  don’t  understand  a  lot 
of  what  we  do.” 

NewsCapade  —  the  traveling  version 
of  the  Freedom  Forum’s  2-year-old 
Newseum  in  Arlington,  Va.  —  launched  in 
March  at  Neuharth’s  direction. 

As  the  sun  gleamed  on  the  Delaware 
River  shore  during  their  first  evening  in 
Philly,  the  crew  turned  the  NewsCapade ’s 
two  trailers  of  materials  into  a  2,000- 
square-foot  exhibit  of  news  artifacts  — 
along  with  a  45-seat  theater  —  in  prep- 
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aration  for  the  next  day’s  events. 

Once  set  up,  the  mobile  journalism  his¬ 
tory  center  looked  like  a  cross  between  a 
spaceship  and  a  circus  tent. 

After  the  NewsCapade’s  official  July 
21  opening  for  business  in  the  City  of 
Brotherly  Love,  locals  entered  with  an  air 
of  suspicion  and  excitement.  It  didn’t  hurt 
that  Neuharth  and  friends  coaxed  some 
folks  inside  with  a  first-night  special 
reception  that  included  deli  sandwiches, 
unlimited  drinks,  cheese  and  fruit,  and  a 
mix  of  Asian  fare. 

“Come  and  see  the  NewsCapade,  the 
world’s  only  traveling  news  museum,” 


Eric  Mencher 

Above:  NewsCapade  awaits  visitors  in 
Philadelphia  during  a  stop  on  its 
national  tour.  Left:  Al  Neuharth  speaks 
about  all  things  journalism. 

NewsCapade  director  Jack 
Marsh  bellowed  as  crowds  formed  on  the 
hot,  hazy  evening  to  see  what  all  the  fuss 
was  about.  “We  have  some  free  food  and 
drinks  for  you.  Make  sure  to  stop  by.” 

After  having  their  buffet  fill,  visitors 
cruised  the  exhibits  opening  night  with 
interest  and  a  surprising  insight  into 
today’s  journalism  professionals. 

“It’s  pretty  interesting,  and  pretty 
unusual,”  said  Jeff  Grady,  a  Philadelphia 
resident  who  ventured  through  the  many 
exhibits.  “You  learn  a  lot  about  a  lot  of 
things  that  go  into  covering  news.” 

Grady’s  friend,  Michelle  Denning,  who 
brought  her  8-year-old  .son,  Michael,  mar¬ 
veled  at  the  child’s  news  interest.  “I  like  the 
idea  that  he  can  be  so  involved,”  she  said. 

Carlos  Fresse,  a  local  warehouse  work¬ 
er,  agreed  with  Denning  “It’s  a  lot  of  fun,” 
he  said.  “It  shows  that  reporters  are  real 
people  and  are  always  seeking  the  truth.” 

Among  the  offerings  was  a  collection 


of  historic  news  items  —  ranging  from  a 
piece  of  the  Berlin  Wall  to  the  press  card 
of  former  Washington  Post  editor  Ben 
Bradlee  —  as  well  as  a  cross-section  of 
headlines  of  famous  moments  in  history. 

Two  makeshift  TV  studios  allowed 
guests  to  take  on  the  roles  of  either 
White  House  correspondent  or  NFL 
game-day  announcer  by  reading  a  short 
script  into  a  camera  and  seeing  the 
results  later  on  a  monitor. 

Topping  the  most  popular  exhibits  were 
the  computer  programs,  some  of  which 
place  participants  in  the  roles  of  photogra¬ 
pher  or  editor  and  ask  them  to  make  deci¬ 
sions  in  crucial  news-gathering 
situations. 

At  each  NewsCapade  stop,  local 
residents  also  are  given  the  chance 
to  meet  and  talk  with  an  area  jour¬ 
nalist.  Among  the  features  of  the 
Philadelphia  visit  was  a  discussion 
with  Philadelphia  Inquirer  editor 
Robert  Rosenthal,  who  stressed  the 
need  for  newspapers  to  “surprise” 
readers  and  to  make  themselves 
easier  to  navigate. 

During  their  stay  in  East 
Philadelphia,  crew  members  of¬ 
fered  tales  of  their  previous  four 
months  on  the  road,  which  ranged 
from  a  snowstorm  in  the  Sierras  to 
a  hike  up  Mount  Rushmore. 

“We’ve  endured  every  possible 
kind  of  weather,”  said 
NewsCapade  director  Marsh,  who  chatted 
inside  the  lavishly  furnished  bus  that  car¬ 
ries  crew  members  to  each  spot.  “Snow, 
hail,  high  winds,  and  even  an  electrical 
storm.” 

Marsh  said  a  blizzard  outside  Reno, 
Nev.,  forced  the  group  to  shut  down  a  day 
early  there. 

One  of  his  most  memorable  stops  was 
in  San  Diego,  where  Marsh  met  a  couple 
trying  to  find  their  son’s  name  on  the 
Newseum ’s  listing  of  journalists  who  died 
in  the  line  of  duty.  He  helped  them  find 
the  name  of  their  son,  who  had  been  killed 
in  Central  America. 

“I  was  moved  by  it,”  he  said. 

The  NewsCapade  road  crew  said  they 
were  not  ready  to  slow  down  yet,  with 
another  five  months  of  touring  planned  in 
1999  and  more  cities  likely  for  2000. 

“We  will  remain  on  the  road  indefinite¬ 
ly,  as  long  as  people  are  learning  and 
enjoying,”  Marsh  said. 
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DIGITAL  HOW-TO 

PR  Web  Site  provides 
common  ground 


Business  Wire’s  searchable 
index  of  news  releases  and 
company  statements  helps 
reporters  get  information 
quickly  and  painlessly 
by  Charles  Bowen 

Twenty  years  ago,  when  I  was  a  city 
editor,  up  to  an  hour  of  iny  day 
would  be  spent  sorting  the  latest 
foot-high  stack  of  mail.  Much  of  it  was 
made  up  of  press  releases,  most  of  them  as 
irrelevant  to  me  and  my  readers  a.s  ice 
cream  to  Eskimos. 

This  chore  gave  me  a  certain  attitude 
about  public  relations.  In  fact,  1  already 
had  been  influenced  in  college  to  begin 
thinking  of  PR  as  journalism’s  poor  rela¬ 
tions,  sneaking  in  the  newsroom’s  back 
door,  trying  to  wheedle  a  few  inches  of 
“legitimate”  news  space.  1  remember 
thinking,  as  I  searched  the  pile  of  daily 
mail  for  those  few  gems  that  could  be 
localized  or  that  might  be  useful  for  a  fea¬ 
ture,  that  there  Just  had  to  be  a  better  way 
for  business  to  talk  to  us. 

Today,  that  better  way  is  the  Web. 
Value-added  PR  sites  on  the  Internet  have 
created  powerful  research  tools  for  busy 
reporters  and  editors,  and,  in  the  process, 
have  changed  the  relationship  between 
publicists  and  the  press.  Certainly,  they 
are  not  full  partners  —  both  sides  will 
always  have  distinctively  different  mis¬ 
sions,  of  course  —  but  they  now  at  least 
can  find  more  common  ground. 

Searchable  reservoirs  of  news  releases 
and  company  statements  enable  you  to 
quickly  find  contact  numbers,  quotable 
experts,  policy  statements,  and  corporate 
histories  on  demand.  No  more  phone  tag 
and  faxing.  A  trendsetting  Web  site  in  this 
field  is  operated  by  one  of  the  oldest 
names  in  the  PR  business. 

Business  Wire  of  New  York  has  been 
disseminating  full-text  news  releases  in 
various  forms  since  the  early  1 960s.  These 
days,  it  electronically  distributes  releases 
simultaneously  to  news  media,  the  Inter¬ 


net,  online  services  and  databa.ses,  and  the 
investment  community  worldwide.  On¬ 
line,  you  can  search  and  retrieve  releases 
posted  throughout  the  world  over  the  past 
six  business  days. 

To  get  started,  visit  the  site  at  http:// 
www.busincsswirc.com,  where  you  are 
greeted  with  the  late.st  releases  of  the  day. 
Each  headline  is  hyperlinked,  so  you  can 
click  any  of  interest  to  see  the  full  text, 
including  the  date  and  time  of  the  trans¬ 
mission  as  well  as  contact  names  and 
numbers,  with  some  hyperlinked  e-mail 
addresses  among  them. 

Options  at  the  top  of  the  introductory 
screen  let  you  control  which  releases  you 
view.  Click  on  the  drop-down  menu  beside 
the  “Display  all  headlines  for”  box  to  spec¬ 
ify  a  different  day’s  transmissions.  A  sec¬ 
ond  drop-down  menu  lets  you  target  the 
time  from  one  to  eight  hours.  A  third  drop¬ 
down  menu  controls  the  location.  The 
default  setting  for  the  last  is  “All 
States/Regions,”  but  you  can  change  that  to 
“New  England,”  “South  East,”  “Atlantic 
Seaboard,”  “Midwest,”  “West,”  “Pacific 
Coa.st,”  etc.,  or  to  a  specific  state.  After  you 
have  made  your  selections,  click  on  the 
“Go”  button  to  see  a  new  grouping  of 
releases.  You  also  can  focus  on  releases 
from  specific  industries,  firms,  or  stock 
offerings.  On  the  list  at  the  left  of  the  intro¬ 
ductory  page,  click  on  one  of  the  following; 

•  “Industry  Specific  News.”  On  the  result¬ 
ing  display,  click  on  the  drop-down  arrow 
beside  the  “Select  Industry  Category”  box 
and  choose  “All.”  “Automotive,”  “Banking 
and  Finance,”  “Energy,”  “Entertainment,” 
“Health,”  “High-Tech,”  or  “Sports.”  Other 
options  on  the  screen  let  you  designate  a 
date  and  a  location  for  the  material.  Click 
on  the  “Go”  button  for  a  hyperlinked  list  of 
relea.ses. 

•  “Company  Specific  News.”  Options 
on  the  subsequent  .screen  let  you  search 
an  alphabetized  list  of  companies,  exam¬ 
ine  names  by  industry,  or  simply  enter 
the  name.  Click  the  “Go”  button,  then 
select  the  company  you  want  from  the 
resulting  list.  Note  you  also  can  enter 
a  keyword.  For  example,  entering 
“photo”  in  the  box  produces  a  list  of 


nearly  100  companies,  many  of  which  do 
not  have  the  word  “photo”  in  their  name. 
•  “Today’s  PhotoWire.”  Some  of  Business 
Wire’s  transmissions  come  with  graphics 
you  can  download,  such  as  photos  and 
drawings.  On  the  resulting  screen,  you  are 
shown  a  thumbnail  of  the  illustration, 
which  you  can  click  on  to  retrieve  the  full- 
size  picture.  If  you  want  to  bypass  these 
tools  and  simply  search  the  entire  Business 
Wire  database,  click  the  “Search”  button  in 
the  upper  right  quadrant  of  the  introducto¬ 
ry  screen.  You’ll  be  presented  with  an  on¬ 
screen  form  for  full-text,  state,  or 
PhotoWire  searches  by  keyword.  It  will 
scan  material  posted  in  the  past  six  days. 

Other  considerations  for  using  Business 
Wire’s  Web  site  in  your  work: 

1  “Smart  News  Releases”  —  which 
appear  throughout  the  database  and  are 
.searchable  with  an  option  on  the  main 
screen  —  are  multimedia  documents  that 
often  include  high-resolution  photos, 
streaming  audio  and  video,  PowerPoint 
slides,  and  spreadsheets. 

2  “Media  Services,”  also  linked  on  the 
introductory  screen,  invites  journalists 
to  sign  up  for  customized  newsfeeds  on 
various  subjects  via  e-mail,  access  to 
industry  and  academic  experts  on  assorted 
subjects,  and  reference  material.  An  on¬ 
screen  form  prompts  for  your  name,  pub¬ 
lication,  snail-mail  address,  telephone 
number,  e-mail  address,  and  interest  area. 
The  service  is  free  to  reporters  and  editors. 

3  The  site  also  can  keep  you  abreast  of 
upcoming  trade  shows  and  live  con¬ 
ference  calls. 

New  service  to 
offer  video  oniine 


Business  Wire  and  Medialink  World¬ 
wide  Inc.,  both  of  New  York, 
announced  Aug.  5  a  joint  venture  for  dis¬ 
seminating  multimedia  news  releases  and 
other  information.  The  new  company, 
Newstream.com,  will  provide  streaming 
audio  and  video,  live  Webcasts,  pho¬ 
tographs,  corporate  graphics,  and  other 
information  to  over  6,000  online  news¬ 
rooms,  the  companies  say. 

Scheduled  to  be  launched  this  autumn, 
Newstream.com  hopes  to  take  advantage 
of  the  broadstream  Internet  access  that  is 
expected  to  be  more  widely  available. 

Business  Wire  and  Medialink  are  each 
putting  $2  million  initially  into  the  proj¬ 
ect,  says  Cathy  Baron  Tamraz,  executive 
vice  president  of  Business  Wire. 
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New  York  Daily  News 
goes  to  market 


Supermarkets  make 
Page  One  in  unusual 
marketing  deal 

by  Joe  Strupp 

When  a  New  York  supermarket 
chain  launched  a  major  remod¬ 
eling  of  nearly  half  its  stores  last 
year,  it  never  expected  the  project  to  be¬ 
come  front-page  news. 

But,  thanks  to  an  unusual  marketing  deal 
with  the  New  York  Daily  News,  Gristede’s 
supermarkets  —  whose  corporate  parent 
operates  43  stores  —  found  itself  on  the 
front  page  of  more  than  a  dozen  editions  of 
the  tabloid  dating  back  to  early  1998. 

Did  the  Daily  News  suddenly  replace 
its  franchise  Page  One  headlines  of  rape, 
murder,  and  madness  with  food  store  ads? 
Not  exactly. 

Through  the  joint  marketing  program, 
the  Daily  News  sells  between  2,500  and 
5,000  copies  of  certain  editions  of  the 
newspaper  to  Gristede’s  on  days  when  the 
supermarket  chain  is  promoting  a  newly 
opened  or  renovated  store.  The  front  and 
back  pages  of  the  special  editions  each 
feature  a  full-page  ad  in  place  of  the  news 
and  sports  headlines  that  typically  cover 
those  pages. 

Under  the  agreement,  Gristede’s  pro¬ 
vides  the  ads,  pays  for  the  newspapers, 
and  hands  them  out  for  free  to  residents 
and  commuters  within  walking  distance  of 
the  store  that  is  being  promoted. 

“It  has  increased  foot  traffic  tremen¬ 
dously,”  says  Bob  Schwartz,  Gristede’s 
executive  vice  president.  “It’s  been  a  great 
success.  When  you  give  anything  away  for 
nothing  in  New  York,  it  attracts  attention.” 

Daily  News  spokeswoman  Adrienne 
Rhodes  says  the  front-page  approach  is 
rarely  used,  but  it  has  been  done  in  the 
past.  “It’s  not  a  big  part  of  our  business,” 
she  says.  “But  we  do  it  in  support  of  some 
clients  who  find  it  to  be  valuable  on  a  lim¬ 
ited  basis.” 

Since  January  1998,  Gristede’s  has  used 
the  front-page  marketing  effort  to  promote 
17  new  or  remodeled  stores.  Prior  to  that 
time,  the  chain  used  the  promotional  pro¬ 


mm 


gram  only  seven  times  since  it  was  started 
in  November  1996. 

“We  have  accelerated  our  remodeling  pro¬ 
gram,  so  the  ads  have 
come  at  a  much  faster 
pace  in  recent  months,” 
says  Schwartz.  “It’s  an 
effective  promotion.” 

Gristede’s  officials 
say  the  entire  promotion 
is  being  created  in- 
house,  with  no  outside 
ad  agency. 

Schwartz  would  not 
say  what  kind  of  finan¬ 
cial  arrangement  the 
supermarket  has  with 
the  newspaper  for 
printing  and  distribu¬ 
tion  costs,  but  calls  it 
“a  sweetheart  deal.” 

He  says  the  idea  arose  after  meetings 
with  Daily  Ne\i’s  promotion  officials. 

“We  sat  down  and  asked  how  we  could 
best  do  something  to  promote  both  of  us,” 
Schwartz  says.  “It  also  helps  the  Daily 
News  to  get  some  non-readers  [copies]  of 
the  paper  for  free.” 

Rhodes  would  not  comment  on  how 
much  the  program  has  improved  awareness 


BRIEFS 


Frank  promoted 
to  v.p.,  ad  sales 

The  New  York  Times  has  promoted 
Darren  A.  Frank  from  the  post  of  group 
director,  technology  advertising,  to  vice 
president,  advertising  sales. 

Frank,  40,  has  won  four  publisher’s 
awards  for  outstanding  performance  dur¬ 
ing  his  18  years  at  the  Times,  the  news¬ 
paper  says. 

“We  are  absolutely  delighted  to  have 
Darren  lead  advertising  sales  at  a  time 
when  it’s  critical  to  understand  the 
dynamics  of  digital  media  as  well  as  tra¬ 
ditional  media,”  says  Jyll  F.  Holzman, 
Times  senior  vice  president,  advertising. 
“His  multi-faceted  ad  sales  experience  in 
classified,  retail,  and  national  [advertis¬ 
ing]  will  allow  the  Times  to  capitalize  on 


of  the  Daily  News,  but  says,  “It’s  always 
good  for  people  to  get  exposed  to  the  paper.” 

The  most  recent  joint  effort  occurred  July 
23  when  free  copies  of  the  paper  were  hand¬ 
ed  out  to  promote  a  new  store  on  Man¬ 
hattan’s  Lower  East  Side. 

Schwartz  would  not  say  when  another 
front-page  promotion  would  occur,  but 
says  several  are  planned  through  the  end  of 
1999.  “They  must  like  it,  because  they 
keep  coming  back,”  Schwartz  says  of  the 
newspaper. 

Tom  Heck,  vice  presi¬ 
dent  of  circulation  for  the 
Daily  News,  says  Griste¬ 
de’s  drew  some  com¬ 
plaints  from  the  newspaper 
when  it  distributed  promo¬ 
tional  copies  near  subway 
I  entrances  and  on  street  cor- 
I  ners.  Heck  says  the  agree¬ 
ment  with  the  chain  calls  for 
the  special  copies  to  remain 
in  stores  or  be  distributed 
only  to  private  homes  near 
the  targeted  stores. 

“They  should  not  have 
people  handing  them  out  in 
other  locations;  it  affects  our 
single-copy  sales,”  Heck  says. 

Gristede’s  Sloan’s  Inc.  CEO  John 
Catsimatidis  says  the  distribution  was  kept 
within  only  a  few  blocks  of  each  store, 
adding  that  if  the  newspaper  doesn’t  like  it, 
“they  shouldn’t  sell  to  us.” 

Met  Foods,  another  New  York  food  store 
chain,  has  participated  in  a  similar  promo¬ 
tional  campaign,  but  on  a  limited  basis.  H 


the  changes  in  the  media  landscape.” 

Prior  to  joining  the  newspaper  in  1991, 
Frank  worked  as  a  sales  representative  for 
Flair  Manufacturing  Corp. 

IVSJ  Europe 
posts  gains 

The  Wall  Street  Journal  Europe  an¬ 
nounced  a  15%  increase  in  year-over-year 
daily  circulation  figures  for  last  year,  which 
were  released  by  the  Audit  Bureau  of  Cir¬ 
culations  recently. 

Newspaper  officials  credited  a  major 
marketing  campaign  that  included  direct 
mail  and  more  availability  in  business 
hotels  across  Europe  for  the  rise,  which 
included  a  19%  increase  in  the  United 
Kingdom. 
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Insert,  national  ad  spending  up  in  June 


Ads  for  office  supply  stores  and  books  and  stationery  stores 
led  a  slight  increase  in  June  newspaper  advertising  spend¬ 
ing,  according  to  exclusive  E&P/CMR  monthly  indices. 

Insert  spending  by  office  supply  stores  was  up  45%  in  June  vs. 
the  same  year-earlier  period.  Spending  on  inserts  was  up  35%  for 
the  year-to-date  period.  Spending  on  retail  ads  for  books  and  sta¬ 
tionery  stores  rose  9 1  %  in  June  vs.  the  same  period  last  year.  The 
year-to-date  increase  was  30%. 

Sjjending  on  computers  and  software  was  mixed  in  June  vs. 
the  same  year-earlier  period.  In  national  advertising,  spending 
gained  57%  vs.  the  same  year-earlier  period,  while  retail  spend¬ 
ing  by  computer  stores  was  up  12%.  In  the  insert  realm,  ad 


spending  by  computer  stores  was  down  44%  in  June  from  the 
same  month  of  the  prior  year. 

In  other  activity,  classified  recruitment  ads  were  down  1 1  %  in 
June  vs.  the  same  period  in  the  previous  year,  and  down  10% 
year-to-date.  Factory  automotive  continued  its  vigorous  upward 
climb,  advancing  196%  in  June  compared  with  the  same  year- 
earlier  period.  Year-to-date  ad  spending  was  up  128%. 

This  exclusive  ad  spending  benchmark  information  is  based 
on  calculations  by  Competitive  Media  Reporting,  a  leading  sup¬ 
plier  of  competitive  advertising  information.  For  methodology, 
see  http;//www.mediainfo.com/ephome/news/newshtm/stories/ 
081699n9.htm. 


THE  JUNE  E&P/CMR  NEWSPAPER  ADVERTISING  INDEX 


CtJtS«HBD  CATESINIES 


DISPLAY  CLASSIFILD  HOP  ADVERTISING  INDEX 


PRE  PRINTED  INSERT  ADVERTISING  INDEX 


Airlines 

Auto  Deaier  Associations 
Banks/Credit  Cards 
Computers  &  Software 
Corporate/Office/Ottier 
Factory  Automotive 
Food  &  Household 
Govemment/Political 


Hotels  &  Resorts 

Insurance 

Investments 

Mail  Order 

Motion  F^res 

Travel  &  Tourism 

Utilities  &  Communications 


Apparel  &  Accessory  Stors 


Discount  Stores 
Drug  Stores 
Food  Stores 
Furniture  &  Accessories 
Jewelry  Stores 
Office  Supply  Stores 


Auto  Supply/Repair 
Books  &  Stationery  Stores 
Building  Materials 
Computer  Stores 
Consumer  Electronics 
Department  Stores 


Sporting  Goods  Stores 


ROP  advertising  lineage  in  the  Department  Stores  category  leveled  out  in  June  t999  after  a  cou¬ 
ple  of  very  soft  months.  Lineage  in  the  Furniture  &  Accessories  and  Sporting  Goods  Stores  cate¬ 
gories  continued  to  fall  in  June.  Discount  Stores  again  posted  modest  gains.  After  six  months,  the 
Retail  ROP  Index  remains  relatively  flat  for  both  June  1999  and  year-to-date  advertising  lineage. 


Auto  Dealer  Associations  lost  some  ground  in  June  1999  compared  with  the  same  period  last  year. 
However,  this  category  still  remains  nicely  above  last  year's  inch  volume  in  year-to-date  advertising 
lineage.  Motion  Pictures  advertising  lineage  slipped  again  in  June,  moving  this  category  into  neg¬ 
ative  territory  in  year-to-date  advertising  lineage.  Investments  had  a  very  strong  month  again  in 
June  1999. 


1999  |l10.9e|l13.16|l293l|tt8.75|l29.t6|t2t25| 


ROP  advertising  lineage  in  the  Recruitment  category  continues  to  lag  the  other  Classified 
categories  as  it  has  for  most  of  this  year.  Advertising  lineage  in  the  Automotive.  Education 
and  Real  Estate  categories  continues  to  support  the  Classified  Index  with  strong  monthly  and 
year-to-date  lineage  gains. 


Insert  advertising  inches  in  the  Department  Stores  and  Discount  Stores  categories  came  back 
strongly  in  June  1999.  helping  to  reduce  some  of  the  year-to-date  volume  losses  in  these  categories. 
Building  Materials  and  Computer  Stores  continued  their  soft  year-to-date  performance  in  June. 
Overall,  advertising  volume  in  the  Pre-Printed  Insert  categories  continues  to  outpace  last  year. 


1  aAssrouTEemES 

rm 

JUNE  1 

Real  Estate 

Recruitment 

14% 

-12% 

17% 

-11% 

YTD 

Food  &  Household  (CMO) 

9% 

18% 

Food  Stores 

17% 

23% 

Furniture  &  Accessories 

21% 

22% 

Office  Supply  Stores 

35% 

45% 

Other  Inserts 

12% 

12% 

Sporting  Goods  Stores 

9% 

7% 

YTD 

Pin 

Building  Materials 

-6% 

0% 

Consumer  Electronics 

-15% 

44% 

Computer  Stores 

43% 

32% 

Department  Stores 

-2% 

4% 

Discount  Stores 

-4% 

3% 

Drug  Stores 

9% 

15% 

Source:  Competitive  Media  Reporting 


28 


EDITOR  A  PUBLISHER  /  AUGUST  14.  1999 


www.mediainfo.com 


E&P 


ISYNDICA 


ITS 


Nothing  but  Net:  Ex-print  strip 
wiii  be  soid  to  Web  readers 


Wiiey  Miiier  puiis  ‘Homer’ 
comic  from  newspapers 
and  prepares  to  charge 
peopie  to  see  it  on  his  site 

by  David  Astor 

Wiley  Miller  is  switching 
“Homer”  from  print  syndica¬ 
tion  to  an  Internet  comic  sold 
directly  to  individual  readers. 

The  move  is  unusual  —  and  possibly 
unprecedented  —  for  a  high-profile  car¬ 
toonist  with  a  major  syndicate. 

Miller  plans  to  charge  $2  a  month  for 
people  who  subscribe  before  the  Internet 
“Homer”  starts  this  January  and  $3  a 
month  after  that.  Subscribers  will  view  the 
weekly  cyber  comic  on  Miller’s  Web  site 
(http://www.wileytoons.com). 

Why  take  it  to  the 
Net?  Miller  says 
many  readers  want  to 
see  “Homer,”  but  few 
newspapers  were  run¬ 
ning  the  Sunday-only 
cartoon  when  he 
pulled  it  from  print  in 
early  August. 

“I’ve  heard  from 
literally  thousands 
of  readers  over  the 
past  year  and  a  half 
telling  how  they 
have  been  calling 
and  writing  their 
paper  asking  to  pick 
up  ‘Homer,’”  he  says.  “Only  20  papers 
listened  to  their  readers  and  carried  it.” 

Miller,  48,  believes  many  editors  “pre¬ 
fer  to  go  with  the  familiar  rather  than  fea¬ 
tures  that  break  new  ground”  —  which  the 
print  “Homer”  did  with  its  vertical  shape. 
Washington  Post  Writers  Group  (WPWG)  | 
editorial  director/general  manager  Alan 
Shearer  adds  that  the  “spiritual  nature”  of 
the  elaborately  drawn  comic  may  have  , 
bothered  some  editors.  But  Shearer  says  | 
WPWG,  which  began  offering  “Homer” 
in  March  1998,  liked  the  strip  enough  to 


have  continued  trying  to  build  its  clientele 
if  Miller  hadn’t  opted  for  the  Net. 

Miller  says  the  Web  “Homer”  will  be 
“grander  in  scope  and  story  as  it  will  no 
longer  be  confined  to  the  small  space  of 
newspapers.”  He  plans  to  include  anima¬ 
tion,  too. 

Will  enough  people  sign  up?  “I  fig¬ 
ured  it  would  take  at  least  2,000  sub¬ 
scribers  for  a  launch.  I  ran  a  poll  several 
months  ago  asking  readers  if  they  would 
go  for  such  a  thing  and  I  had  over  2,600 
replies  in  one  week  saying  they  would,” 
reports  Miller. 

Two  thousand  subscribers  would  bring 
in  $4,000  to  $6,000  a  month,  depending 
on  how  many  people  pay  $2  and  how 
many  pay  $3.  Miller  declines  to  say  how 
much  income  was  generated  by  the  print 
“Homer,”  which  had  a  number  of  big 
papers,  but  he  does  note  that  2,000  cyber 
subscribers  would  be  more  profitable  than 
20  print  clients. 

Cartoonists  are 
“still  getting  the 
same  basic  rates  in 
syndication  as  car¬ 
toonists  were  in 
1970,”  Miller  adds. 
“Back  in  1970,  hav¬ 
ing  20  papers  was 
enough  to  keep 
doing  the  strip.  Not 
today.  It’s  far  too 
much  work  to  justify 
such  a  small  return.” 

A  cartoonist’s 
income  is  tied  to  the 
number  and  size  of 
clients  —  which,  depending  on  circula¬ 
tion,  usually  pay  $5  to  over  $50  a  week  for 
a  comic.  Typically,  a  cartoonist  gets  half 
and  a  syndicate  gets  half  of  what  each 
paper  pays,  although  some  famous  cre¬ 
ators  receive  a  bigger  cut. 

Miller  says  his  “Non  Sequitur”  comic, 
which  has  amassed  400  papers  since 
WPWG  launched  it  in  1992,  is  doing  well 
enough  in  print  to  not  join  “Homer”  as  a 
Web-only  feature. 

Miller,  who  has  also  begun  working  on 
a  series  of  “Homer”  books,  is  known  for 


trying  new  things.  He  created  the  “Us  & 
Them”  comic  alternating  a  man’s  and 
woman’s  point  of  view,  offers  “Non 
Sequitur”  as  both  a  strip  and  panel,  draws 
the  Sunday  “Non  Sequitur”  in  a  watercol- 
or  style,  and  arranges  for  guest  cartoon¬ 
ists  to  do  “Non  Sequitur”  when  he’s  on 
vacation. 

“Wiley  deserves  credit  for  continually 
trying  to  innovate,”  says  Shearer. 

During  Miller’s  current  break  —  last¬ 
ing  from  early  August  through  Labor  Day 
—  “Non  Sequitur”  clients  are  running 
WPWG’s  recently  introduced  “That’s 
Life”  panel  or  “12:01”  strip,  or  reworked 
“Non  Sequitur”  cartoons  from  1995.H 

High-profile  year 
for  ‘Boondocks’ 

It  began  this  April  with  the  most  start-up 
clients  of  any  comic  in  Universal  Press 
Syndicate  history.  Since  then,  “The 
Boondocks”  has  stayed  in  the  news. 

Aaron  McGruder’s  feature  —  which 
mixes  humor  with  satire  about  race  rela¬ 
tions  and  other  sociopolitical  topics  —  was 
the  subject  of  stories  in  Time  and  Newsweek 
during  the  same  week.  Also  covering  the 
strong  pro  and  con  reactions  to  the  strip 
were  various  other  magazines.  The 
Associated  Press,  and  numerous  newspa¬ 
pers.  Universal’s  clipping  service  found 
over  100  letters  to  the  editor,  too. 

In  addition,  McGruder  appeared  on  TV 
shows  such  as  “Charlie  Rose,”  “Politically 
Incorrect,”  and  “Johnny  Cochran  Live.” 
And  coverage  of  the  comic  aired  or  will 
soon  air  on  NBC,  CBS,  CNN,  and  Black 
Entertainment  Television. 

“The  Boondocks”  (E&P,  April  17,  p.  53) 
started  with  about  170  newspapers  and  is 
now  approaching  200.  Along  the  way,  four 
papers  dropped  the  strip  because  of  reader 
reaction.  —  David  Astor 


Correction 

An  incorrect  client  total  for  United 
Media’s  “Tarzan”  comic  appeared  in  the 
July  31  issue.  The  correct  figure  is  50  news¬ 
papers,  most  of  them  abroad. 


He’ll  have  an  afterlife  in  cyberspace. 
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CTP:  fast  flatbeds 
from  Krause,  K&F 


by  Jim  Rosenberg 

Platesetter  manufacturers  continue 
competing  on  speed,  pushing  more 
machines  to  the  three-  or  four-plate- 
per-minute  mark. 

Unlike  other  imagers  shown  or  an¬ 
nounced  at  Nexpo  ’99  in  June,  flatbed  mod¬ 
els  demonstrated  by  two  vendors  were  new 
working  products  rather  than  prototypes  or 
new  versions  of  earlier  models.  Both  ven¬ 
dors  quote  high  numbers  for  throughput; 
both  cautiously  suggest  even  greater  speed 
from  the  same  machines. 

The  LaserJet  is  the  first  flatbed  model 
from  Krause-Biogosche.  Whereas  its  LSN 
internal-drum  imager  can  expose  up  to  145 
single  plates  per  hour  at  1016  dots  per  inch, 
the  LSJet  delivers  up  to  180-200  pph  at 
1270  dpi.  It  also  handles  double  trucks. 
Still,  more  than  160  drum-based  LaserStars 
(newspaper  and  commercial  versions)  oper¬ 
ate  in  Europe  and  South  America,  according 
to  the  German  company. 

Krause  also  offers  new  queue-manage¬ 
ment  software  for  scheduling,  reassigning/ 
remaking,  and  load-balancing  output. 

Emphasizing  throughput  rate  rather  than 
exposure  time,  Krause  CEO  Rainer  Schiitte 
says,  “You  have  to  see  the  whole  production 
line”  to  get  a  realistic  idea  of  speed.  He  says 
that  although  Krause  markets  the  LSJet  as  a 
1 80-pph  machine,  speeds  as  high  as  265  pph 
are  theoretically  possible. 

The  LSJet  achieves  its  speed  by  virtue  of 
a  flatbed’s  faster  loading/unloading  —  in 
this  case,  two  plate  tables  at  a  time.  The  unit 
employs  a  single  laser  head.  Unlike  a  drum, 
in  which  the  beam  is  perpendicular  to  every 
exposure  point,  exposure  on  a  flatbed  can 
change  with  the  beam’s  angle.  “We  com¬ 
pensate  the  distortion  through  the  mirrors  and 
optical  system  ...”  says  Peter  Lingat,  market¬ 
ing  and  sales  vice  president  at  Krause 
Newspaper  Systems,  Coral  Gables.  Fla.  “So 
we  still  achieve  full-plate  precision.” 

Lingat  says  polymer  plates  readily  avail¬ 
able  from  Fuji,  Mitsubishi,  and  Agfa  are 
favored.  Punched  or  unpunched  (with  auto¬ 
matic  slipsheet  removal),  they  are  held  at 
exposure  and  bending  by  retractable  pins  or 
three-pin  lay  system.  Shown  with  the  LSJet, 
a  new  preheating  processor  from  System- 


technik  Peter  Haase,  in  Kirchlengem,  Ger¬ 
many,  can  handle  plates  as  fast  as  the  imager 
can  expose  them.  LSJets  have  been  installed 
at  newspapers  in  Portugal  and  Germany. 

Just  as  a  LSJet  prototype  appeared  last 
fall  at  Europe’s  IFRA  exposition.  K&F 
Printing  System’s  Laser  Express  prototype 
debuted  at  Nexpo  ’98.  It  returned  this  year  as 
a  faster  product  with  a  newspaper  test  site. 

The  Granger,  Ind..  company’s  240-pph 
imager  holds  two  stacks  of  up  to  200  plates 
each  (or  2(X)  double  trucks)  in  a  darkroom- 
loaded  light-tight  trolley.  Slipsheets  are  auto¬ 
matically  removed  as  plates  drop  onto  a  pla¬ 
ten,  where  they  are  held  for  register  on  three 
sides  and  moved  under  the  laser  head  at  an 
inch  per  minute  at  1270  dpi.  The  hyperbolic- 
parabolic  (“banana”)  mirror  system  maintains 
dot  size  and  shape  at  all  points  on  the  plate. 


Monotype  Systems  Inc.,  Rolling 
Meadows,  Ill.,  is  handling  sales 
and  marketing  for  PrePress  Solu¬ 
tions  Inc.,  since  Monotype’s  owners  took  a 
controlling  interest  in  the  Billerica,  Mass., 
output  systems  developer.  Financial  trou¬ 
bles  at  the  firm  formed  from  the  old  Vari- 
typer  business  led  to  its  takeover  (E&P, 
June  12,  p.  98).  Monotype  hired  PrePress’ 
sales  and  technical  support  groups. 

Monotype  president  Dennis  E.  Nierman 
says  PrePress  intends  to  keep  making  its 
capstan  imagers  —  Panthers  for  film/poly¬ 
ester  plates  and  FasTraks  for  metal  plates, 
the  latter  now  approaching  100  plates  per 
hour.  For  lower  volumes.  Monotype  offers 
the  Scangraphic-developed,  multiple- 
media,  drum-based  Futuro,  Printware’s 
1440,  and  Cymbolic  Sciences’  internal- 
drum  NewsJet;  for  higher  volumes,  it  sells 
K&F’s  LaserExpress  (see  above). 

Nierman  says  PrePress  and  Monotype 
also  will  work  together  on  RIP  develop¬ 
ment  —  referring  to  software  used  to  drive 
the  imagers  —  and  on  a  LaserBus  interface 
for  RIP-to-recorder  connectivity. 

Swiss  group  Brassfield  Investments 
owns  PrePress  Solutions  as  a  separate  enti¬ 
ty,  Just  as  it  owns  Monotype  and  its  sister 


The  unit’s  2-watt  green  laser  exposes  pho¬ 
topolymer  plates,  “but  it  will  image  a  silver 
plate  also,”  says  John  Terrano,  K&F’s  origi¬ 
nal  equipment  manufacturing  sales  manager. 
The  laser  diode  is  replaceable  in  30  minutes 
without  realigning  the  optics,  owing  to  use 
of  fiber-optic  cable  beginning  at  the  pxtlygon 
spinner,  according  to  Terrano. 

Plates  are  imaged  side  by  side  but  can  be 
rotated  90  degrees  as  they  exit  for  the 
processor.  (The  unit  was  demonstrated  with 
Fuji  plates  and  processor.) 

The  system  stores  raster-image-pro¬ 
cessed  pages  for  reuse,  queuing  and  image- 
curve  assignment.  Faster  data  RlPing  and 
streamlined  internal  data  communications 
account  for  the  production  model’s  higher 
speed  than  the  prototype,  according  to 
Darren  Robinson,  electronics  engineer  at 
England’s  Westwind  Air  Bearings  Ltd., 
which  is  responsible  for  the  imaging  head. 
The  mechanics,  says  Robinson,  were  al¬ 
ways  capable  of  higher  speeds. 

“Two  hundred  forty  is  not  the  end,  but 
we’ll  let  everything  catch  up  first,”  he  says, 
referring  to  users’  needs  and  the  speeds  of 
processors  and  related  equipment. 


companies  (e.g..  Freedom  Systems,  Scan- 
graphic,  Alfa  Media).  Monotype  continues 
developing  mostly  Unix-based  high-end 
solutions  while  PrePress  builds  systems  on 
Macintosh  and  Windows  NT  platforms. 

“We  are  getting  things  back  on  track,” 
says  Nierman,  since  PrePress  named 
Stephen  Lane  to  replace  Robert  Trenkamp 
as  president  PrePress,  laid  off  70  or  more 
staffers,  began  sharing  Monotype’s  pur¬ 
chasing  and  shipping  arrangements,  and 
installed  demonstration  units  in  Mono¬ 
type’s  U.S.  and  U.K.  offices. 

(PrePress  identifies  Lane  only  as  “a  man¬ 
agement  consultant  who  specializes  in 
struggling  companies”  and  who  currently 
also  works  with  other  firms.  He  has  “no 
background  in  graphic  arts,”  says  Nierman.) 

PrePress  was  further  bolstered  by  a 
multiyear  revolving  credit  line  from  its 
primary  lender,  Greyrock  Capital. 

But  for  one  slow  day.  Monotype  sold 
five  to  eight  PrePress  imagers  daily  in  the 
month  after  PrePress’  May  1 1  bankruptcy 
announcement,  says  Nierman.  Insisting 
“Monotype  is  going  to  stand  behind”  such 
sales,  he  points  out  that  “when  we  type  a 
contract,  it’s  on  a  Monotype  form,  not  a 
PrePress  form.”  —  Jim  Rosenberg 


PrePress  since  Chapter  11 
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FEATURES 

AVAILABLE 


_ ASTROLOGY _ 

Weekly  or  AAonthly  Forecasts 
Free  link  to  our  www  brings  readers 
hHp://www,time-dafa,com 
Time  Data  Syndicate  (8(X))  322-5101 

AUTOMOTIVE 

WE'LL  DO  tbe  writing,  you  sell  the  ads! 

Enhance  your  auto  section  and  od 
sales  with  articles  from  AUTOMOTIVE 
NEWS  and  AUTOWEEK,  the  leaders 
in  weekly  automotive  industry  reporting 
Automotive  News  Syndicate 
Joe  Hanley  (212)  254-0890 
Fax  (21 2)  254-7646 


ENTERTAINMENT _ 

“Hollywood  Behind  the  Scenes” 

Hook  readers  with  insider's  view  of 
what  stars  are  really  doing. 

Rates  and  samples,  (800)  959-9977 

FEATURES  AVAILABLE 

CAR,  PC,  INTERNET  and  movie  features. 
Subscribe  or  purchase  one  at  a  time. 
From  $35.  Visit  www.buckwire.com 

NEW  KIDS  PAGE  -  WORLD  OF 
WONDER.  Monthly  educational  series 
devoted  to  exploring  the  realms  of  his¬ 
tory,  science,  nature  and  technology. 
Call  Laurie  Triefeldt  (703)  548-9038. 


SUGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  Deb  Di  Sandro 
(515)  222-6994.  www.slightlyoff.com 

MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photas.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
^33,  Middletown,  NY  10941; 

(914)  692-4572  Fax  (914)  692-831 1 

Courage  is  the  ladder  on  which  all  other 
virtues  mount 

Clare  Booth  Luce 


NEWSMAKERS  PHOTO  SERVICE 
Online  photo  resource  for  news, 
feature,  sports  and  travel  pictures. 
www.newsmakers.net 

PUZZLES 

ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  766-7617 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fox  (409)  295-9624 
P.O.  Box  1972,  Huntsville,  TX  77342 


Editor  &  Publisher:  Your  communication  link 
to  the  newspaper  industry  every  week  since  1884. 


NEWSPAPER  APPRAISERS 


'99  MARKET  VALUATIONS 
KAMEN  &  CO.  GROUP  SERVICES 
Specializing  in  weekly  &  monthly  pub¬ 
lications.  NY  (516)  379-2797,  Tampa 
(727)  786-5930.  Fox  (516)  379-3812 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


WHAT'S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
www.mediamergers.com 


NEWSPAPER  BROKERS 


750Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
2421 2  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301 )  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  SWest/West 
(505)  524-0122 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOUTHO  MEDIA  SERVICE 
Community  Newspaper  Sales  & 
Appraisals,  www.bolitho.com 
(580)  421-9600 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


There  is  nothing  on  this  earth  more  to  be 
prized  than  true  friendship 

Saint  Inomas  Aquinas 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(909)  626-6440  Fax  (909)  624-8852 


JMPC,  Est  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  #1 1 ,  Montclair,  CA  91763 
(909)  626-6440  Fax  (909)  624-8852 


Your  wealth  is  where  your  friends  are 

Plautus 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003  FAX  (307)  772-0004 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


NEWSPAPERS  FOR  SALE 


ESTABLISHED,  twice  monthly,  business 
newspaper  in  Southern  New  York 
State.  Excellent  opportunity  for  new 
owner  to  build  on  a  professional  news 
and  advertising  operation.  Current 
owner  retiring.  Contact  Charles 
Wrubel,  AdMeciia  Partners,  Inc.,  444 
Madison  Avenue,  1 9th  Floor,  New 
York,  NY  10022.  (212)  759-1870. 


FORAUSTOF 

Publications  For  Sole  Go  To  ... 
www.mediamergers.com 


No  one  reaches  a  high  position  without 

Syrus 


NEWSPAPER  BROKERS 


Confidential  Appraisal  |  Bolitho-Cribb  ,  We  have  sold  ^ 
for  Estate,  ESOP,  |  ^  /\SSOCi3t6S  thousands  of  j 

Partners,  Bank,  Tax,  i  PubNcation  Brokerage  '  publishing  companies  ; 
Stock,  Assets  ’  AApprateals  since  1923 

_  est1923  _ 

Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb  Jim  Hicks 

406-586-6621  307-684-9407 

104  E.  Main,  Suite  402,  336  US  16  East, 

Bozeman,  MT  59715  \  Buffalo,  WY,  8«tM 


Tom  Karavakls 
941-403-4133 
268  Edgemere  Way  E., 
Nimies,  FL  34105 


jcribk^mt.net  jfhicksigitrib.com  toki^mindspring.com 

t 

For  a  listing  of  publications  for  sale,  go  to  www.crlbb.com 


NEWSPAPERS  FOR  SALE 


FOR  CURRENT  USTINGS 
GOTO 
cribb.com 


USTING  OF  THE  WEEK; 

Big  Tri-Weekly,  Grossing  $900K-^ 
5-unit  web,  $1 75,000  cosh  flow. 
CAU  FOR  A  USTING  NEWSLETTER! 
NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON,  BROKER 
P.O.  BOX  2001,  BRANSON,  MO  65615 
(417)  336-3457 

OR  E-MAIL:  BROKERED1@AOL.COM 


MICHIGAN:  Weekly  community  news¬ 
paper  $350,000;  NEW  ENGLAND: 
Healthcare  monthly  $295,000;  FLOR¬ 
IDA:  Major  Atlantic  shopper,  recrea¬ 
tional  weekly  $350,000;  Atlantic 
monthly  women's  magazines 
$295,000,  $250,000.  Mayo  Commu¬ 
nications,  (813)  971-2061 . 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 


WEEKLY  NEWSPAPER  ON  MAUI  with 
15  year  history  could  be  for  sale  to 
right  person.  Seeking  od-selling  gen¬ 
eral  manager  who  is  interested  in 
partial  or  total  ownership.  Generous 
terms  for  the  right  person.  Contact  Bill 
or  Alan  at  (808)  875-1700. 


Faith  is  God  felt  by  heart,  not  by  reason 

Blaise  Pascal 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  References 

(214)  265-9300  Rickenbacher 
Rickenbacher  Media 

6731  Desco  Dr.,  Dallas,  TX  75225 
www.rickenbachennedia.com 
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ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  240  publications,  including  60 
doily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone;  (417)451-1520 


EQUIPMENT  & 
SUPPLIES 

CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Cadbom  -  CK  Optical 
(310)  372-0372 

EQUIPMENT  FOR  SALE 

TWO  CHESIRE  LABELING  MACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Coll  (256)  546-0600,  ask  for  Bill 

MAILROOM 

PIONEER  EQUIPMENT 
•  Inserters  &  Stackers 
•  Strap>ers  •  Labelers  *1/4  Folders 
(217)  431-0275,  Fax  (217)  431-0273 

FERAG  EQUIPMENT 

FERAG  MULTI  CELL 
STACKER  COMPLEXES 
FOR  SALE 

Contact:  John  Wills 

Phoii*:  (516)  843-3003 
Fox:  (516)  843-2280 


MELVILLE,  NY 


INDUSTRY 


SE 


CIRCULATION  CONSULTANTS 

KAMEN  &  CO.  GROUP  SERVICES 
Evaluations  •  Expansion  •  Training 
Bulk,  Home  Delivery,  Single  Copy. 
(516)  379-2797/(727)  786-5930 

CIRCULATION  SERVICES 

Ml  1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
E-mail:  mns1@metro-news.com 
www.metro-news.com 

TELE  DIREa  MARKETING,  INC. 
(912)  226-6 1 00  Fax  (9 1 2)  226-54 1 4 
“newspaper  telemarketing  experts” 


NEWSPAPERS  WANTED 

WE  HAVE  BUYERS 
for  Newspaper  and 
Other  Print  Media 

RANGING  FROM  $100K  to  $100M 
Knowles  Media  Brokerage  Services 
Gregg  K.  Knowles,  President 
(909)  626-6440  Fox  (909)  624-8852 

Some  things  have  to  be  believed  to  be 
seen  Ralph  Hodgson 


PUBUCATIONS  FOR  SALE 

PROFITABLE  PAPERS.  Coastal  Georgia 
weekly  near  Savannah;  tourist  town 
weekly  in  Iowa;  free  shopper  in 
Missouri;  real  estate  niche  publication 
in  metro  area;  national  niche  for  ad 
ideas.  Dennis  Herrick  at  Skogman  Com¬ 
mercial  Group  (319)  363-8286. 

MOVE  TO  FLORIDA.  Full-color  m<Ma- 
zine  in  Florida.  Profits  $60K-h.  Call 
(352)  622-2995. 


PUBUCATIONS  WANTED 

ARE  YOU  SELLING  or  thinking  about 
it?  Larry  Ross  Advertising,  Inc.  is  look¬ 
ing  to  purchase  publications  and  direct 
mailing  programs.  Open  to  all  types 
and  frequencies.  Please  cantact  Larry 
Ross  at  (732)  679-6488,  or  mail  sam¬ 
ples  to  Larry  Ross  Advertising,  Inc., 
2500  Route  9  South,  Old  Bridge,  NJ 
08857. 


It's  a  Classified  Secret-  We'll  never  reveal  the  identity  of  an  E&P  box  holder.  If  you  don't  wont  your  reply  to  go  to  certain  nevrspa- 
pers  (or  companies),  seal  your  reply  in  an  envelope  addressed  to  the  E&P  Cbssified  Advertising  Department  with  an  attached  note  listing  the 
newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your  list,  we'll  discard  your  rqjly. 


ALL  MAILROOM  EQUIPMENT 
I  MULLER  MARTINI 

Stitcher/Trimmers  &  Inserters 
j  Joe  Scott  &  Associates,  Inc. 
j  (256)  997-9355  Fax  (256)  997-9656 

I  LARGE  GROUP  OF  1 992  QUIPP 
i  CONVEYOR  COMPONENTS 

!  (stream,  floor,  stackers) 

i  Muller  227  Inserlers/Pockets 

Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)356-4886  Fax  (816)  887-2762 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-521 8  Fax  (407)  273-901 1 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini  and 
Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 

:  PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 

■  (770)  428-581 7  Fax  (770)  590-7267 


COMMERCIAL  PRESSES  &  AUXILIARIES 
Brush  Dampener  Conversions 
(815)  648-461 1  Fax  (815)  648-2856 


CIRCULATION  SERVICES 


MM!  ONE  ALTERNATIVE  FOR 
PRUDENT  NEWSPAPERS  MM! 
Circulation  Development,  Inc. 
Teleservices  For  Newspapers 
(800)  247-2338 
www.circulation.net 


BLENKARN  TELEAAARKETING 

•  Auto  pay  experts 
•Automatic  Bank/ 

Credit  Card  Transactions 
Joseph  Skaff  (800)218-6731 

SPEaRUM  MARKETING  SERVICES 

A  teleservices  solution  (or 

•  Cold-call  projects 

•  Stop-saver  projects 

•  Up-grade  projects 

Call  Doug  Reese  at  (800)  972-6778 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

Tel:  (913)648-2000 
Fax:  (913)  648-7750 

EXCELLENT  OPPORTUNITY 
5-unit  Goss  Community  SC/SSC 
comprised  of  1  -three  color  unit  (UOP), 

1  stacked  unit,  3  mono  units. 

Very  clean.  Can  be  seen  running. 
Inter-Continental  Graphics  Inc. 
(941)561-6401  inter@sprintmail.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  A4AN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 
E-mail 

Hdline1@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


MOST  EXTENSIVE  SELEaiON  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 

_ www.webpresses.com _ 

USED  NEWSPAPER  PRESSES. 

Call  Henry  Cobb  @  ONE 
(404)  842-01 1 1 

WANTED  TO  BUY _ 

BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantity, 
anywhere.  Call  Jim  1  (800)  872-9990. 

NEWSRACKS  WANTED.  Want  to  get 
rid  of  your  old  newsracks?  Call  me,  I 
will  buy  them.  John  (305)  225-3742. 

WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


ECfP’s  Claasified 

- ►  ◄ - 

The  newspaper  industry’s 

meeting  place. 

(112)  675*4380 


CIRCULATION  SERVICES 


JOHN  A.  BURKE 
NY  •  NJ  •  PA 

CIRCULATION  XAARKETING  SERVICES 
Phone/Fax:  (516)  588-2735 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
hltp://www.fakebrains.com 
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LASSIPI 


INDUSTRY 

SERVICES 


PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

AAASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hour  line 
(505)842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


A  computer  will  do  what  you  tell  it  to 
do,  but  (hot  may  be  different  from 
what  you  had  in  mind. 

Joseph  Weizenbaum 


TRAINING 


NEWSPAPER  SALES  MAGIC.  Subscrip¬ 
tion  sales  training  tapes.  4  upbeat 
tapes  show  how  to  close/objections. 
American  Reading  Association 
(888)  747-2949  www.magicm.com 


CIRCULATION  SERVICES 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St.,  NY,  NY  1001 1 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

Professional  Telemarketing  &  Database  Services 

PAID  IN  ADVANCE  TELEMARKETING 

Credit  Cards  or  FoneChex™-  Thousands  Processed  Weekly 
25%  Minimum  PIA  Guaranteed 
PrMrams  Powered  By  iNSOURCE™  -  Data  From  experian™ 

Ine  leading  source  of  consumer  marketing  info  available 

Great  Rates,  the  most  accurate  data  and  the  highest  quality  representation  available 

1-888-343-0470  Offices  Nationwide 


ACCOUNTING 


ADMINISTRATIVE 


ADMINISTRATIVE 


HELP  WANTED 


_ ACADEMIC _ 

VISITING  LECTURER  IN  broadcasting/ 
news-editorial  journalism.  The  College 
of  Journalism  and  Mass  Communica¬ 
tions  at  the  University  of  Nebraska- 
Lincoln  seeks  an  experienced  pro¬ 
fessional  journalist  for  a  one-year 
appointment  as  a  visiting  lecturer  to 
teach  news  gathering  and  news  writing 
courses  to  both  undergraduate  and 
groduote  students.  The  successful  can¬ 
didate  will  have  a  professional  back¬ 
ground  in  print  and  broadcast  news. 
An  advanced  degree  is  preferred. 
Review  will  begin  Sept.  3,  1999. 
Please  send  resume  and  letter  of 
interest  to: 

Associate  Professor  Daryl  Frazell 
News-Editorial  Department  Chairman 
College  of  Journalism  and 
Mass  Communications 
University  of  Nebraska-Lincoln 
1 1 3  Avery  Hall 
Uncoln,  NE  68588-0132 
The  University  of  Nebraska-Lincoln  is 
committed  to  a  pluralistic  campus  com¬ 
munity  through  affirmative  Action  and 
Equal  Opportunity  and  is  responsive  to 
the  needs  of  dual  career  couples.  We 
assure  reasonable  accommodation 
under  the  Americans  with  Disabilities 
Act;  contact  Associate  Professor  Daryl 
Frazell  at  (402)  472-3047  for 
assistance. 


Classifieds 

SUBSCRIBE 
TO  E&V 

TODAY 

.^H-^LVTL 


ASSISTANT 

CORPORATE  CONTROLLER 

Community  Newspaper  Holdings,  ItK., 
located  in  Birmingham,  Alabama  is 
seeking  candidates  for  the  position  of 
Assistant  Corporate  Controller.  Appli¬ 
cants  for  this  position  must  have  a 
Bachelor's  degree  in  accounting;  7  to 
10  years  of  experience  in  accounting 
with  at  least  5  years  of  experience  in 
an  accounting/finance  management 
position  in  the  newspaper  industry. 
This  position  will  also  require  strong 
supervisory  skills  and  intermediate  to 
advanced  Excel  spreadsheet  and  gen¬ 
eral  computer  skills.  Experience  in  the 
preparation  of  consolidated  financial 
statements  for  multiple  subsidiaries  is  a 
plus. 

The  Assistant  Controller  directs  the 
accounting,  finance  and  accounts  pay¬ 
able  function  for  a  division  of  cnhi  that 
consists  of  approximately  100  news¬ 
paper  properties  and  supervises  a  staff 
of  17.  Responsibilities  will  include 
financial  statement  preparation,  design 
and  maintenance  of  internal  control 
systems,  review  of  monthly  financial 
statements  and  reconciliations  of 
newspaper  properties,  coordination 
and  preparation  for  internal  and 
external  audits  and  more. 

This  is  an  excellent  career  opportunity 
to  join  a  dynamic  and  growing  com¬ 
pany.  cnhi  offers  a  competitive  com¬ 
pensation  and  benefits  package  that 
includes  health,  dental,  life,  long-term 
disability  insurance  and  a  401|k)  plan. 
Qualified  applicants  should  forward  a 
resume  and  cover  letter  to: 

Lynn  O.  Peorson 
Sr.  Vice  President  and  Controller 
cnhi 

3800  Colonnade  Parkway,  Suite  450 
Birmingham,  AL  35243 


I  never  had  a  piece  of  toast  Particularly 
long  and  wide  But  fell  upon  the  sanded 
Hoot  And  always  on  the  buttered  side 

James  Payn 


CONNEaiCUT  PUBLISHER  seeks  on¬ 
site  PUBLICATIONS  MANAGER  for 
production,  copy  editing  ond  promo¬ 
tion  of  hi-tech  market  research  reports. 
Please  fax  resume  and  salary  history 
to:  (203)  853-0348 


When  you  have  got  an  elephant  by  the 
hind  legs  and  he  is  trying  to  run  away, 
it  is  best  to  let  him  run. 

Abraham  Lincoln 


THE  GREATEST  place  to  publish  a 
weekly  newspaper  is  New  England. 
That  said,  we're  looking  for  a  hands- 
on  publisher  to  manage  not  one,  but 
two  weeklies  in  a  very  fine  location. 
Send  resume  to  Box  08914,  Editor  & 
Publisher. 


The  courage  we  desire  and  prize  is  not 
the  courage  to  die  decently,  but  to  live 
manfully 

Thomas  Carlyle 


ADMINISTRATIVE _ ,  ADMINISTRATIVE 


PUBLISHER 


The  European  and  Pacific  Stars  and  Stripes  newspaper 
(circulation  60,000)  is  an  editorially  independent  Department  of 
Defense  newspaper  serving  the  U.S.  military  community  in  Europe 
and  the  Pacific  region.  Stars  and  Stripes  publishes  in  five  countries 
and  distributes  to  more  than  50  countries  around  the  world. 

Stars  and  Stripes  is  seeking  a  hands  on  publisher  to  manage  the 
challenge  of  a  world-wide  organization  providing  a  needed  service 
to  American  military  members  and  civilians  serving  their  country 
in  foreign  areas.  A  newspaper  with  an  established  reputation  and 
historic  role,  the  Stars  and  Stripes  is  a  newly  consolidated  and 
reconfigured  organization  with  a  highly  energetic  and  motivated 
staff. 

QUALIFICATIONS:  Work  experience  that  includes  managing/ 
directing/overseeing  financial  and  editorial  operations  of  a  modern 
daily  commercial  newspaper.  Experience  resolving  journalistic 
issues  involving  First  Amendment  considerations.  Demonstrated 
competence  in  resolving  crises  and  emergencies.  Preferred 
candidates  will  possess  familiarity  with  the  Department  of  Defense, 
the  military  components  and  the  Combatant  Commands;  and 
experience  with  international  newspaper  operations. 

Submit  a  detailed  resume  to; 


Attn:  Policy  Office 

529  14th  Street,  NW,  #350,  Washington,  DC  20045-1301 
Fax  at  (202)  761-0890  or  E-mail  in 
ASCII  text  or  MSWord  format  jobs<§>stripes.osd.mil 
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HELP  WANTED 


_ ADMINISTRATIVE _ 

REGKDNAL  GENERAL  MANAGER 

Aggressively  growing  notional  pub¬ 
lisher  of  weekly  classified  and  auto/ 
photo  publications  is  looking  for  a 
person  to  work  cooperatively  with  pub¬ 
lishers  in  growing  their  businesses. 
Publishing,  distribution,  and  sales 
experience,  multi-unit  management, 
profit  and  loss  responsibilities,  ond  a 
proven  track  record  of  identifying 
goals  and  producing  realistic  business 
plans  to  achieve  results.  Basic  PC  skills 
(Word,  Excel,  QuarkXPress,  distribu¬ 
tion  systems).  Home  base  is  flexible, 
travel  required,  benefits,  401  (k)  plan. 
Send  resume  to: 

Targeted  Media  Partners 
Human  Resources 
5900  Wilshire  Blvd.  Suite  650 
Los  Angeles,  CA  90036 

BUSINESS  MANAGER  NEEDED 
Key  management  position  with  a  first 
class  independently  owned  and 
operated  daily  newspaper.  Accounting 
background  preferred.  Excellent  work¬ 
ing  atmosphere.  Great  benefits.  Send 
resume  to  Norfolk  Daily  News,  P.O. 
Box  977,  Norfolk,  NE  68702. 

Attention  Brad  Olsen 


ADVERTISING 


ACCOUNT  MANAGERS  throughout 
United  States.  Point  &  Shop,  Online 
malls,  E-Commerce  company,  in  con¬ 
junction  with  newspapers  across  the 
country,  need  Account  Monagers.  We 
are  a  growing  company  building  e- 
commerce  sites  -  www.tradeline.net  - 
for  retailers.  This  position  will  achieve 
goals  by  conducting  seminars,  making 
sales  calls  and  training  newspaper 
representatives  to  sell  sites.  Approxi¬ 
mately  3  years  of  odvertising  sales 
experience.  Strong  familiarity  with  the 
Internet.  Must  be  goal  oriented,  self 
motivated  and  disciplined.  Home 
based  office.  Base  salary  between 
$40-55,000  plus  bonus.  401  (k),  bene¬ 
fits.  Openings  in  New  York  City,  Cen¬ 
tral  and  Northern  New  Jersey, 
Western  and  Eastern  Pennsylvania, 
Minneapolis,  Detroit,  Denver  and 
Dallas.  Fax  to  Alison  (212)  997-6840 
orAdahlman@tradeline.net  No  calls. 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


AD  DIRECTOR:  Progressive,  growing 
company  seeks  energy,  experience, 
innovation.  Four  weeklies  plus 
125,000  circulation  metro  magazine, 
ad  staff  of  16.  Salary,  bonus.  Benefits 
plus  long  term  equity  potential.  Letter, 
resume  to  Dan  Haley,  publisher,  Wed¬ 
nesday  Journal  Inc.,  141  S.  Oak  Park 
Avenue,  Oak  Park,  IL  60302.  Fax  (708) 
524-0447.  E-mail  jhaley@wjinc.com 


To  accept  whatever  comes,  regardless  of 
the  consequence,  is  to  be  unafraid 

John  Cage 


ACADEMIC  1  ACADEMIC 

DIRECTOR 

Walter  Cronkite  School  of  Journalism  and 
Telecommunication 

Arizona  State  University 

Tempe,  Arizona 

The  Walter  Cronkite  School  of  Journalism  and  Telecommunication  at 
Arizona  State  Uni  versity  seeks  candidates  fordirector  of  this  top-ranked 
school.  The  School  offers  instruction  in  journalism,  broadcasting  and 
mass  communication  to  more  than  1,200  undergraduates  and  80 
graduate  students.  The  director  is  responsible  for  planning,  budgeting, 
fund-raising,  mentoring,  quality  of  teaching,  research/creative  activity, 
service  and  outreach.  The  director  also  serves  as  executive  director  of 
the  Cronkite  School  Endowment  Board. 

The  School  seeks  an  outstanding  individual  capable  of  guiding  the 
Cronkite  School  on  its  upward  trajectory  in  mass  communication 
education.  The  leaderselected  will  need  toexcelatfieldingan  innovative 
program  to  educate  journalism  and  telecommunication  students  for  the 
professions  of  the  future  including  new  media  and  non-traditional 
information  transfer.  The  position  demands  an  individual  who  can 
effectively  mentor,  motivate  and  lead  a  multidisciplinary  faculty  of 
experienced  professionals  with  strong  academic  and  research 
backgrounds.  The  director  must  manage  the  day-to-day  operations  of 
a  complex,  profesionally  oriented  school  in  a  major  Research  1 
university  located  in  an  urban  environment.  Housed  in  the  College  of 
Public  Programs,  the  School  offers  instruction  in  print  journalism, 
broadcast  journalism,  public  relations,  photojournalism,  broadcast 
management  and  new  media.  Therefore  the  director  should  have  a 
familiarity  with  various  aspects  of  the  professional  media  as  well  as 
with  media  theory  and  research  foundations. 

The  successful  candidate  must  merit  appointment  as  a  tenured  full 
professor,  that  is  he  or  she  must  have  established  a  record  of  excellence 
along  one  or  two  career  paths,  either  ( 1 )  holding  a  terminal  degree  and 
having  a  national  record  of  excellence  in  journalism/mass 
communication  teaching,  research  or  creative  activity,  and  service  or 
(2)  having  a  Master's  degree  with  exceptional  national  media  leadership 
experience,  as  well  as  a  demonstrated  capacity  to  work  in  a  higher- 
education  setting.  For  all  candidates,  excellent  communication  skills 
are  required.  Candidates  must  have  at  least  five  years  experience  in 
some  phase  of  the  media,  as  well  as  clear  evidence  of  leadership  and 
administrative  or  management  skills  in  either  higher  education  or  the 
professional  media.  A  record  of  successful  fund-raising,  grant-writing 
or  fiscal  development  is  also  required. 

Desired  qualifications  include  an  earned  doctorate  in  journalism, 
broadcasting  or  mass  communication,  and  significant  leadership  in 
national  professional  organizations. 

Initial  review  of  applications  and  nominations  begins  November  5, 
1999,  and  review  will  continue  monthly  until  the  position  is  filled. 
Application  materials  must  include:  ( 1 )  a  current  curriculum  vitae  (or 
resume);  (2)  a  letter  outlining  employment  history,  educational  and 
administrative  philosophy  and  research  orcreative  interests;  (3)  names, 
positions  and  telephone  numbers  of  three  academic  or  professional 
references.  All  materials  must  be  sent  to: 

John  E.  Craft,  Chair 

Director's  Search  Committee 

Walter  Cronkite  School  of  Journalism  and 
Telecommunication 

Arizona  State  University 

Tempe,  AZ  85287-1305 

Arizona  Slate  University  is  an 

Affirmative  Aetion/Equai  Opportunity  Employer 

_ ADVERTISING _ 

ADVERTISING  DIREaOR 
Zone  5  Publishing  Company,  award 
winning  daily  newspaper,  six  weekly 
shoppers,  two  monthly  shoppers,  and 
a  weekly  military  newspaper.  Com¬ 
bined  circulation  of  over  100,000 
weekly.  We  have  shown  steady  growth 
for  four  years  running  and  are  posi¬ 
tioned  to  take  a  giant  step  forward. 
We  currently  have  a  sales  staff  of  13 
with  a  manager  for  the  daily  product 
and  a  manager  for  the  weeklies.  I'm 
looking  for  that  person  with  the  skills  to 
manage  both  staffs  and  all  pub¬ 
lications.  Small  town  living  with  easy 
access  to  metro  areas.  National  com¬ 
pany  with  the  best  benefits  in  the  indus¬ 
try.  Let  me  tell  you  more  about  this 
once  in  a  lifetime  opportunity.  Please 
forward  a  short  resume  to  Box  08908, 
Editor  &  Publisher. 


ADVERTISING  DIREQOR 

SEATTLE  WEEKLY,  the  leading 
alternative  newsweekly  in  the  North¬ 
west,  is  seeking  a  visionary  who  can 
motivate  and  inspire  on  a  day-to-day 
basis  while  always  keeping  an  eye  on 
the  big  picture.  Requires  proven  ability 
to  lead  an  advertising  sales  force 
(preferably  in  the  newspaper  or  mogo- 
zine  industry),  strong  communication, 
customer  service,  troining  and  project 
management  skills.  Marketing  experi¬ 
ence  a  plus.  We  offer  a  non-corporate 
environment,  competitive  salary,  good 
benefits  and  relocation  assistance.  To 
apply,  send  resume  and  salary  require¬ 
ments  to  Human  Resources,  6715  Sun¬ 
set,  Los  Angeles,  CA  90028  or  Fax 
(323)  993-3684.  We  are  an  Equal 
Opportunity  Employer  and  value 
diversity  in  our  workforce. 


ADVERTISING  SALES 
3-year-old,  Ann  Arbor,  Michigan- 
based  Catholic  newspaper  seeking 
advertising  salespeople,  responsible  for 
securing  new  advertisers.  Advertising/ 
sales  experience,  organizational  skills, 
initiative  and  strong  sense  of  mission 
required.  Must  be  able  to  present  the 
Cotholic  character  of  the  publication. 
Knowledge  of  Microsoft  Windows  95 
helpful.  Base  salary  and  generous  com¬ 
mission  structure.  Please  submit  your 
resume  to  Credo  Newspapers,  Attn: 
Clare,  P.O.  Box  504,  Ann  Arbor,  Ml 
48 1 06  or  fax  to  (734)  930-31 79. 

CLASSIFIED  ADVERTISING  DIREaOR 

Alexandria  Newspapers,  Inc.,  is  seek¬ 
ing  an  ambitious  individual  who 
possesses  strong  sales,  marketing, 
leadership  and  communication  skills  to 
lead  our  Classified  Advertising 
department  including  the  development 
of  on-line  classified  opportunities.  This 
position  reports  directly  to  the  Pub¬ 
lisher.  Minimum  five  years  classified 
advertising  background  required.  The 
Town  Talk  is  a  45,000  circulation 
paper  in  Alexandria,  Louisiana.  We 
offer  a  competitive  earnings  opportu¬ 
nity  ($60,000-$75,000),  Tull  benefit 
package,  plus  the  opportunity  to  partic¬ 
ipate  in  an  annual  stock  option  plan. 
Alexandria  Newspapers,  Inc.,  is  a 
division  of  Central  Newspapers,  Inc., 
Please  send  resume  to  Joy  Williford, 
The  Town  Talk,  P.O.  Box  7558,  Alex¬ 
andria,  LA  71 306  or  E-mail  to: 

personnel@thetowntalk.com 
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CLASSIFIED 


HELP  WANTED 


_ ADVERTISING _ 

AUTOMOTIVE  ADVERTISING  SALES 
MANAGER 

The  San  Jose  Mercury  News,  a  Knight 
Ridder  newspaper  serving  Silicon 
Volley,  has  an  immediate  caning  for 
an  Automotive  Advertising  Soles  Mon- 
ager.  The  person  hired  for  this  job  will 
oversee  a  staff  of  about  20,  including 
sales,  marketirig,  creative  and  finance 
professionals.  This  team  is  responsible 
for  building  revenue  from  local  car 
dealerships  and  National 
AAanufocturers.  This  job  offers  a  com¬ 
petitive  salary  and  bonus  program  and 
IS  a  great  opportunity  to  join  a  povrer- 
ful  ochrertising  team. 

We  prefer  to  receive  resumes  by  E-mail 
(no  attachments).  Paste/type  your 
resume  in  the  body  of  the  message. 
Specify  the  position  you  are  applying 
w  in  the  subject  box.  You  may  also 
mail  your  resume.  You  must  specify  the 
position  you  are  applying  for  in  your 
cover  letter. 

Human  Resources  Department 
jobsQsjmercury.com 

(Re:  Automotive  Soles  Manager) 

San  Jose  AAercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  951 90 

EQUAL  OPPORTUNITY  EMPLOYER 


CLASSIFIED  RECRUITMENT 
SALES  MANAGER 
Chicago,  IL 

Midvrest  Suburban  Publishing,  Inc.  is  a 
subsidiary  of  Hollinger  International, 
the  third  largest  publisher  in  North 
America.  MSP's  industry  leading 
papers  in  Chica^  include:  The  Daily 
Southtown  (60,(J00  paid  daily).  The 
Star  (60,000  paid  weekly)  and  The 
PennySower  (450,000  shopper). 

As  the  Recruitment  Soles  Team  Man¬ 
ager  you  will  lead  a  staff  of  nine  vrith  a 
multi-million  dollar  budget.  Previous 
management  experience  with  the  ability 
to  lead,  motivate  and  manage  sales 
strategies  are  essential.  Send  your 
resume  to: 

John  P.  Kern 

Classified  Advertising  Director 
Midwest  Suburban  Publishing,  Inc. 

6901  W.  159th  Street 
_ Tinley  Pork,  IL  60477 _ 

NATIONAL  SALES  MANAGER 
An  exciting  opportunity  exists  for  the 
right  individual  to  join  the  New  Haven 
Register,  the  flagship  newspaper  of 
one  of  America’s  leading  publicly 
traded  newspaper  companies.  The 
Qualified  candidate  must  hove  a  min¬ 
imum  of  five  years  of  media  sales 
experience  to  sell  the  NHR  along  with 
our  Central  CT  newspaper  group.  The 
right  ind  ividual  should  have  an 
excellent  knowledge  of  national 
manufocturer  relationships  with  retail 
vendors,  a  good  grasp  of  competitive 
media  and  the  ability  to  sell  with 
sophisticated  market  research.  Prior 
experience  in  calling  on  major  NYC 
and/or  Boston  advertising  agencies  a 
plus.  Some  travel  require.  Send,  fox 
or  E-mail  resume  with  cover  letter  and 
salary  requirements  to  Sally  Newbury, 
advertising  director.  New  Haven  Regis¬ 
ter,  40  Sargent  Drive,  New  Haven,  CT 
0651 1 ,  fax  (203)  789-5770,  or 
E-mail:  snewburyQnhregister.com 


_ ADVERTISING _ 

CLASSIFIED 

OUTSIDE  SALES  MANAGER 
The  Newspaper  Agency  Corporation, 
Agent  far  The  Salt  Lake  Tribune  and 
Deseret  News  (circulation  of  197,399 
daily  and  230,173  Sunday),  is  seeking 
a  ClassiRed  Outside  Sales  /Onager  to 
join  its  management  team. 

This  Manager,  reporting  to  the 
Classified  Advertising  Manager,  must 
be  innovative  and  sales  oriented  in 
order  to  supervise  a  staff  of  approxi¬ 
mately  16  outside  sales  employees, 
motivating  them  to  ensure  achievement 
of  revenue  and  sales  volume  goals. 

Salt  Lake  City  is  a  growing  dynamic 
market,  vrhich  will  be  nosting  the  2002 
Winter  Olympics.  The  quality  of  life  in 
Salt  Lake  City  is  second  to  none,  offer¬ 
ing  the  advantages  of  a  big-leogue  city 
as  vrell  as  a  blend  of  great  outdoor 
activities. 

Prior  management  and  sales  experi¬ 
ence  is  a  must.  NAC  offers  a  com¬ 
petitive  salary  and  M60  incentive 
along  with  an  attractive  benefits 
package. 

Please  fax  your  resume  to  Jeannette  at 
(801 )  237-2856,  or  mail  It  to  Jeannet¬ 
te's  attention  in  the  Human  Resources 
Departmental: 

Newspaper  Agency  Corporation 
1 43  South  Main 
P.O.  Box  45838 
Salt  Lake  City,  UT  84145 


_ CIRCULATION _ 

CIRCULATION  DIREOGR 

Come  to  Colorado!  Person  far  person 
our  24.000-circulation  daily  has  the 
best  staff  in  the  state  and  the  awards  to 
prove  it.  We  hove  a  challenging, 
dynamic,  fun  place  to  work  and  a 
great  lifestyle  to  go  with  it.  We  just 
don't  have  you.  We're  very  sorry  to 
lose  our  top-notch  circulation/ 
marketing  director  to  a  new  career 
move  but  now  need  to  hire  the  very 
best  vre  con  find  to  fill  the  position. 
Good  pay  and  benefits,  wonderful 
opportunity  to  be  part  of  a  very  good 
company.  Come  to  a  great  place  to 
contribute,  grow  and  build  a  career. 

Send  resume  and  references  to: 

Brenda  Haines 
The  Greeley  Tribune 
501  8th  Avenue 
Greeley,  CO  80631 
E-mail  elsberryQgreeleytrib.com 


CIRCULATION  DIREaOR 
The  Delta  Democrat-Times  (circ. 
1 3,500)  in  Greenville,  MS,  has  an 
immediate  opening  for  Circulation 
Director.  An  excellent  staff  is  in  place. 
All  they  need  is  a  leader  to  keep  the 
DDT's  circulation  on  the  grow.  We're 
looking  for  a  hands-on  Circulation 
Director  with  solid  marketing  ideas  and 
the  people  skills  to  handle  a  diverse 
staff.  If  you're  never  quite  satisfied  with 
circulation  numbers,  send  a  letter 
explaining  why  you're  the  right  person 
far  our  newspaper,  a  brief  statement  of 
your  vision  far  growing  circulation  and 
readership,  resume,  and  three  pro¬ 
fessional  references  to  Rick  Thomason, 
publisher.  The  Delta  Democrat-Times, 
P.O.  Box  1618,  Greenville,  MS 
38702.  Or  E-mail  to: 

rick_thomasonQlink.freedom.com 
No  phone  calls,  please 

ww.mediainfo.com 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 
Southeastern  Pennsylvania  daily  local 
newspaper  is  seeking  an  energetic, 
experienced  circulation  director. 
Excellent  salary,  benefits,  401  (k)  and 
advancement  opportunities  far  the  right 
candidate.  Reply  to  Box  08715,  Editor 
&  Publisher. 


CIRCULATION  MANAGER 

Zone  5  newspaper  seeks  organized 
individual  to  lead  division  staff. 
Responsibilities  include  management  of 
circulation  staff:  carrier  recruitment,  col¬ 
lections,  and  delivery  management. 
Reports  to  Circulotion  Director.  Must 
have  a  minimum  of  10  years  circula¬ 
tion  experience  with  a  minimum  5 
years  circulation  supervisory/ 
management  experience.  Salary  plus 
bonus,  401  (k)  ond  excellent  benefits 
package.  Send  resume  and  cover  letter 
with  salary  requirements  in  confidence 
to  Box  08897,  Editor  &  Publisher. 


I  never  had  a  piece  of  toast  ParHcvlady 
long  and  wide  But  fell  upon  the  sanded 
floor  And  always  on  the  buttered  side 

James  Payn 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
The  family  owned  Durango  Herald,  a 
10,000  circulation  daily,  and  its  sister 
publication,  the  6,000  tri-weekly  Cor¬ 
tez  Journal  located  an  hour  away, 
needs  a  combined  Circulation  Man¬ 
ager.  Both  papers  are  office  pay,  and 
hove  strong  household  penetration  with 
minimal  chum  in  attra^ve  and  grow¬ 
ing  southwest  Colorado.  Candidates 
should  have  at  least  three  years  in 
circulation  management  and  promo¬ 
tion,  and  know  good  service  is  nxm- 
datory.  Knowledge  of  PBS  is  helpful. 
R^ly  to  Publisher,  Durango  Herald, 
P.O.  Drower  A,  Durango,  CO  81 302. 

HIGH  ENERGY  CIRCULATION  man- 
oger  needed  far  mid-size  northern  VA 
daily.  Hands  on  leader  will  direct  staff 
of  12  in  circulation  basics.  Exceptional 
career  opportunity,  salary  plus  bonus, 
complete  benefits  package  and  401  (k). 
Send  resume  to: 

Ken  Pfaninsek 
The  Potomac  New/s 
P.O.  Box  2470 

Woodbridge,  VA  22193-9070 

The  great  virtue  of  man  lies  in  his  ability 
to  correct  his  mistakes  and  to  continually 
make  a  new  man  of  himself. 

Wang  Yang  Ming 


ADMINISTRATIVE  |  ADMINISTRATIVE 


Here,  top  talent  Mill 
^^^n  by  a  landslide. 


Executive  Director/CEO 
Voter  News  Service 

\bter  News  Seniue,  L.L.C.,  owmed  by  ABC,  AP,  CBS, 
CNN,  FOX  and  NBC,  is  the  resource  for  election  night 
tabulated  vote  returns  and  exit  poll  data  u.sed  b>’  nesvs 
organizations  covering  primary  and  general  elections. 
We  now  seek  an  Executive  Director/CEO  with  unparal¬ 
leled  credentials  to  proside  oscrall  leadership  and  staff 
direction  ewering  exciting  and  important  news  events. 

This  New  York  City-ba.sed  position  works  in  tandem  with 
the  current  Executive  Director  through  the  2000  elec¬ 
tion,  and  then  assumes  executis’c  leadership  in  planning 
and  managing  future  national  elections.  Specific  pr<v 
jects  for  this  five  year  commitment  include  oxcrsceing 
an  extensive  sx-stems  upgrade  to  state-of-the-art  techni¬ 
cal  capabilities. 

The  selected  candidate  must  be  degreed  xxith  a  mini¬ 
mum  of  15  years’  related  experience,  and  hax-e  compre- 
bensixe,  hands-on  knoxviedge  of  busine.ss  management 
practic-es.  A  thorough  understanding  of  the  political 
and  electoral  process  is  required,  as  is  either  a  nexvs  or 
broadcast/cable  management  background.  The  ability 
to  unify,  lead  and  motixate  a  staff  is  essential.  We  offer 
a  competitix-e  .salarx-  and  a  comprchensix-c  licnefits  pack¬ 
age.  Please  fax  your  confidential  resume,  xvith  salarx’ 
requirements,  to:  VNS  Board,  212  975  5399.  Equal 
Opportunity  Emplox-er. 
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HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 
The  Daily  Local  News  (34,000- 
circulation)  is  looking  for  a  circulation 
director  to  lead  an  experienced  staff 
and  continue  the  growth  trend.  This  is 
a  hands-on  job  that  requires  creativity, 
strong  sales  and  marketing  skills  and 
substantial  experience.  The  fJaily  Local 
News  covers  Chester  County,  an 
affluent  suburb  of  Philadelphia  with  an 
average  household  income  of  over 
$88,000.  Excellent  compensation 
package  and  great  opportunities  for 
advancement.  Send  resume  to  Pub¬ 
lisher,  Daily  Local  News,  250  N.  Brad¬ 
ford  Avenue,  West  Chester,  PA  19382 
or  Fax  to  (610)  430-6953. 

Often  the  test  of  courage  is  not  to  die, 
but  to  live 

Conte  Vittorio  Alfieri 


_ CIRCULATION _ 

CIRCULATION  ZONE  SUPERVISOR 

The  Journal  Inquirer,  a  50,000- 
circulation  afteinoon  daily  with  a  Sat¬ 
urday  morning  edition  in  a  competitive 
Connecticut  market,  seeks  a  manager 
to  supervise  4  district  managers, 
manage  motor  route  and  contract 
delivery,  in  a  zone.  This  position  is  (or 
the  well-organized,  willing  to  take 
responsibility  person  who  has  man¬ 
agement  expierience,  leadership  skills, 
and  the  enthusiasm  needed  to  motivate 
district  managers  and  carriers.  Com¬ 
petitive  salary  and  comprehensive 
benefits  package  offered,  including 
company  vehicle.  Send  letter,  resume, 
and  salary  requirements  to: 

Circulation  Director 
Journal  Inquirer 
P.O.  Box  510 
Manchester,  CT  06045 
Fax  (860)  646-9867 


ADMINISTRATIVE  ADMINISTRATIVE 


EXECUTIVE  EDITOR 


i  _ CIRCULATION _ 

DIREaOR  THIRD  PARTY 
AND  CORPORATE  SALES 

The  New  York  Times  seeks  business 
leader  to  be  responsible  (or  national 
expansion  of  home  delivery  and  single 
copy  sales  through  third-party  news¬ 
papers  and  distributors  and  national 
retail  chain  stores.  The  qualified  candi¬ 
date  will  develop  strategic  sales  and 
marketing  plans  (or  major  markets  in 
North  America.  In  addition,  the  candi¬ 
date  will  coordinate  all  inter¬ 
departmental  communication  and 
workflow  to  insure  smooth  and  timely 
implementation. 

Qualifications  include  the  following: 
College  degree  plus  a  minimum  of  5 
years  experience  as  a  senior  manager 
in  newspaper  circulation.  Experience  in 
marketing  to  national  retail  chain 
accounts.  A  proven  track  record  of 
managing  national  direct  sales  force. 
Demonstrated  ability  to  develop 
cooperative  relationships  with  outside 
vendors  as  well  as  all  levels  of  man- 
.  ogement.  Working  knowledge  of  com¬ 
puter  hardware  and  software  applica¬ 
tions  in  Windows/Lotus  Notes  based 
environment.  Experience  in  contract 
negotiation  is  critical. 


_ CIRCULATION _ 

REGIONAL 

CIRCULATION  MANAGERS 

The  New  York  Times  is  seeking 
regional  circulation  managers,  who 
will  be  responsible  (or  developing  and 
implementing  sales  and  marketing 
initiatives  supporting  The  Times' 
national  expansion  strategy.  Openings 
are  available  in  several  geographies 
around  the  country,  with  relocation 
possible  for  the  most  qualified  candi¬ 
dates. 

Responsibilities  include  retail  and  home 
delivery  sales  and  operations  through 
a  wide  variety  of  sales  channels. 
Managing  and  motivating  a  staff  is  a 
key  element  of  this  position,  as  well  as 
working  with  outside  vendors  and 
third-party  partners  to  increase  daily 
and  Sunday  circulation. 

College  degree  plus  a  minimum  of  five 
years  of  circulation  management  expe¬ 
rience  preferred.  Ability  to  develop 
and  execute  strategic  initiatives,  as  well 
as  marketing,  promotion,  negotiating, 
and  distribution  skills  are  highly 
desired.  Must  be  PC-proficient,  and 
able  to  use  Microsoft  applications  well. 

For  consideration,  please  (ox  or  E-mail 
your  resume  including  salary  require¬ 
ments  to: 


Our  vice-president  and  executive  editor  is  retiring  at  year  end  and  we 
are  looking  for  someone  to  take  us  to  the  new  millennium.  We're 
looking  for  a  strong  innovative  leader  with  proven  news  management 
skills  to  help  our  300  newsroom  professionals  continue  to  build  The 
Indianapolis  Star  into  one  of  America's  great  newspapers. 


In  addition  to  an  excellent  salary  and 
benefits  package  you  will  find  an 
environment  committed  to  diversity, 
challenges  and  growth.  For  considera¬ 
tion,  please  fox  or  E-mail  your  resume 
including  salary  requirements  to: 


hrresume@nytimes.com 


THE  NEW  YORK  TIMES 
Expect  the  World 


www.nytimes.com 
Fax:  (212)  556-4011 


Equal  Opportunity  Employer 


We  want  to  improve  and  deepen  our  content  to  make  it  more  vibrant 
and  relevant  to  readers  thus  growing  circulation.  We  want  to 
strategically  target  content  improvements  to  fast-growing  suburban 
areas.  We  want  to  expand  our  newsroom  involvement  in 
Stamews.com  and  broaden  our  news  gathering  partnership  with  a 
local  television  station.  And  we  want  to  be  nimble  enough  and  focused 
enough  to  exploit  niche  publication  opportunities  presented  us  by  the 
marketplace.  Most  of  all,  we  want  our  newsroom  to  be  an  inclusive 
enviroiunent  that  attracts  and  develops  the  best  journalists  in  the 
business;  a  place  of  high  expectation  and  great  reward. 

We're  looking  for  someone  with  broad  news  experience  and  interests. 
We  need  a  proven  leader  with  demonstrated  success  in  building  a 
strong  newsroom  organization,  and  experience  in  successfully 
working  across  departmental  lines  for  the  customers'  benefit. 

The  ideal  candidate  will  have  spent  several  years  as  a  reporter  or  copy 
editor,  section  editor  and  senior  managing  editor.  He  or  She  will 
possess  a  passion  for  good  journalism  and  hard  work  that  is  infectious 
and  visionary.  The  Indianapolis  Star  and  The  Indianapolis  News 
have  a  combined  daily  circulation  of 278,000  and  Sunday  circulation 
of  380,000. 

We  can  offer  a  very  attractive  compensation  and  benefits  package, 
an  opportunity  to  live  in  a  thriving  Midwest  city  with  big  city 
attractions  and  a  high  quality  of  life,  and  an  association  with  a  parent 
company,  Central  Newspapers,  Inc.,  which  is  decentralized, 
innovative  and  financially  strong. 

Send  letter  of  interest  and  resume  to  Sue  A.  Tempero,  Human 
Resources  Director,  307  N.  Pennsylvania  Street,  Indianapolis,  Indiana 
46204,  E-mail  address  stempero@stamews.com 

Equal  Opportunity  Employer  that  values  diversity 

_ ' 


hrresunne@nytimes.com 
THE  NEW  YORK  TIMES 
Expect  the  World 
www.nytimes.com 
Fax:  (212)  556-4011 
Equal  Opportunity  Employer 


TAKE  YOUR  NEXT  CAREER  STEP 

Anderson,  Randles  &  Associates  is 
asked  by  clients  to  fill  top-level  circula¬ 
tion  positions  across  the  country.  For 
consideration  for  current  or  future 
employment  opportunities,  send  your 
resume  to: 

Anderson,  Randles  &  Associates 
48  Bayo  Vista 
Larkspur,  CA  94939 
Fax:  (41 5)  461  -8879  or  visit  our 
web  site  www.AndersonRandles.com 
All  resumes  held  in  strict  confidence. 
We  are  currently  conducting  two 
searches  for  Circulation  Managers  for 
smaller,  daily  properties.  Both  would 
be  ideal  for  a  sales-minded,  mid-level 
manager  ready  to  take  the  next  career 
step.  One  position  is  in  Zone  1  and 
one  position  is  in  Zone  5.  Both  posi¬ 
tions  offer  excellent  benefits  and  oppor¬ 
tunities  for  growth.  Salary  range  is 
35K  to  45K. 

OPERATIONS  SUPERVISOR  needed  at 
24,500  Cox  daily.  Home  delivery, 
organizational  skills  required.  Market¬ 
ing,  Geac  experience  a  real  plus. 
Good  step  toward  CD  job.  Send  letter, 
resume  to  Chuck  Hatfield,  The  Tele¬ 
gram,  P.O.  Box  1080,  Rocky  Mount, 
NC  27802. 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR:  We're  look¬ 
ing  for  an  Assistant  City  Editor  with 
energy,  intelligence,  experience,  fear¬ 
lessness,  new  ideas,  strong  manage¬ 
ment  skills  and  a  gift  for  word  editing. 
If  you've  got  what  it  takes  lor  the  daily 
battle  of  a  newspaper  war,  let  us 
know.  We  require  substantial  editing 
experience.  Send  resume  and  work 
examples  to  Steve  Myers,  city  editor, 
Denver  Rocky  Mountain  News,  400 
W.  Colfax  Avenue,  Denver,  CO 
80204.  No  phone  calls,  please 

AN  AWARD-WINNING  15,000 
upstate  New  York  daily  seeks  right 
journalist  (or  key  leadership  role  as  city 
editor.  We  need  a  skilled  innovator  com¬ 
mitted  to  covering  issues  that  matter  to 
real  people,  not  institutions.  Young, 
hungry  staff  eager  to  excel  with  the 
right  coach.  Newsroom  equipped  with 
the  latest  technology.  Can  you  help  us 
be  the  best  community  newspaper  of 
our  size  in  the  country?  If  so,  send 
cover  letter,  resume  and  work  samples 
to  Box  08906,  Editor  &  Publisher. 


ASSISTANT  EDITOR/REPORTERS 
The  Belleville  (IL)  News-Democrat,  a 
Knight  Ridder  daily,  circulation 
63,000,  near  St.  Louis,  has  openings 
for  an  assistant  city  editor,  business 
reporter  and  courts  reporter.  Candi¬ 
dates  must  have  two  years  editing  or 
reporting  experience  on  a  daily  news¬ 
paper.  Resume  and  clips  to  Gary 
Dotson,  city  editor,  Belleville  News- 
Democrat,  P.O  Box  427,  Belleville,  IL 
62220.  E-mail:  gdotson@BND.com 
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HELP  WANTED 


ARE  YOU  SERIOUS? 

The  Arizona  Republic,  the  nation's 
15th  largest  newspaper,  is  looking  for 
journalists  who  are  serious  about  join¬ 
ing  a  newsroom  that  doesn't  settle  for 
"thot's  the  way  we've  always  done  it”. 
We're  looking  for  fresh  ideas  along 
with  proven  experience. 


Openings  include; 

'Director  of  photography  and  graphics 
•Metro  team  leader 
•Features  content  coordinator 
•Two  senior  reporters  (at  least  five 
years'  experience) 

•Two  bureau  reporters  (at  least  three 
years'  experience) 

•Photographer  (at  least  five  years' 
experience) 


To  apply,  send  a  cover  letter  indicating 
your  interest,  an  updated  resume  with 
references,  and  a  dozen  samples  of 
your  best  work  to  Don  Rodriguez, 
development  and  recruitment  editor. 
The  Arizona  Republic,  200  E.  Van 
Buren  Street,  NM-19,  Phoenix,  AZ 
85(X)4,  or  E-mail: 

don.rodriguez@pni.com 


ASSISTANT  CITY  EDITOR/ 
PROJEa  TEAM  LEADER 


National  and  regional  acclaim  and 
prizes  hove  followed  the  Mobile  Regis¬ 
ter's  rise  to  become  one  of  the  most 
aggressive  daily  newspapers  in  the 
Southeast.  Now  is  your  chance  to  join 
the  team.  The  100,000-plus  circulation 
Register  -  a  Nevdiouse  newspaper  on 
Alabama's  beautiful  Gulf  Coast  -  seeks 
an  experienced,  hard-hitting  journalist 
to  join  its  city  desk.  Responsibilities 
include  story  development,  editing  of 
daily  copy,  overseeing  projects/ 
enterprise  work,  and  staff  manage¬ 
ment/administrative  duties.  Candidates 
must  display  strong  word  editing  skills, 
as  well  as  the  abilily  to  lead  in-depth 
projects.  Coordination  of  graphics/ 
photos  and  abilily  to  coach  reporters 
essential.  Send  resume,  clips  to  Dewey 
English,  managing  editor.  Box  2488, 
304  Government  Street,  Mobile,  AL 
36652. 


ASSISTANT  METRO  EDITOR 


ASSISTANT  SPORTS  EDITOR 
The  Centre  Daily  Times,  a  25,000- 
daily  Knight  Ridder  paper  covering 
Penn  State,  seeks  assistant  sports  editor 
to  lead  our  sports  staff  at  night.  Edit¬ 
ing,  layout  and  supervisory  experience 
needed.  Apply  to  Managing  Editor 
Becky  Bennett,  Centre  Daily  Times, 
P.O.  Box  89,  State  College,  PA  1 6804. 

Or  E-mail  bbennetl@centredaily.com 


ASSISTANT  SPORTS  EDITOR 
The  Seattle  Times  seeks  an  assistant 
sports  editor  to  oversee  and  originate 
daily  content,  to  supervise  the  reporting 
staff,  to  help  shape  the  character  and 
direction  of  our  section,  and  to  step  in 
for  the  sports  editor  when  needed.  We 
are  converting  to  AM  production,  and 
will  need  someone  with  a  nose  for 
news,  a  creative  mind  for  ideas,  a  cool 
head,  a  sense  of  humor  and  the  people 
skills  to  work  with  a  talented,  motivated 
staff.  Finalists  will  be  asked  to  critique 
the  section.  Send  a  resume  and  any 
relevant  samples  of  your  work  to  Cathy 
Henkel,  sports  editor.  The  Seattle 
Times,  1 1 20  John  Street,  Seattle,  WA 
98109.  Deadline  for  applications  is 
August  31 . 

EDITOR/ASSOCIATE  EDITOR.  Weekly 
business  journal  in  Colorado  Springs. 
Contact:  Rob  Wrubel  (719)  634-3223 
x202  or  fax  resume:  (71 9)  634-0596. 


ASSCXIIATE  EDITOR 
The  Tallahassee  Democrat  is  looking 
for  an  associate  editor  for  its  editorial 
pages.  At  least  5  years  experience  as 
a  reporter  or  editor  required.  Send 
clips  and  resume  to  Mary  Ann  Lindley, 
P.O.  Box  990,  Tallahassee,  FL  32301 . 
Call  (850)  599-2295, 

E-mail  mlindley@taldem.com 
Fax  (850)  599-2295 


ASSOCIATE  EDITOR 
Wanted  Associate  Editor  for  1(X),000 
international  business  magazine.  Job 
involves  writing,  assigning  and  editing 
stories  for  nranthly  publication.  Candi¬ 
date  will  hove  3-5  years  experience  cov¬ 
ering  Latin  America,  strong  writing  and 
editing  skills,  and  proficiency  in 
Spanish  or  Portuguese.  Send  resumes 
to  Mike  Zellner,  editor,  Latin  Trade, 
200  S.  Biscoyne  Blvd.,  #1150,  Miami, 
FL  33131  or  Fax  (305)  358-9166. 


ASSOCIATE  EDITOR 
EMedia,  a  CT-based  technology 
monthly,  seeks  experienced  editor. 
Responsibilities:  manuscript  editing, 
author  development,  news  and  feature 
writing,  working  closely  with  editor  on 
editorial  planning  and  live  Website 
development.  Some  travel  and  speak¬ 
ing  at  conferences.  Required:  2  years' 
editorial  experience,  strong  writing 
skills,  knowledge  of  QuarkXPress  and 
word  processing.  Preferred:  interest  in 
DVD/Web  technology.  Send  resume, 
cover  letter,  salary  requirements  to 
editor  at  stephenn@onlineinc.com  or 
Fax  (203)  761-1444 


AWARD  WINNING  daily  in  Ohio's 
fastest  growing  county  seeks  an  expe¬ 
rienced  newsroom  professional  who 
can  handle  both  desks  and  reporting 
assignments.  Ideal  candidate  will 
possess  strong  news  judgment  and 
skills  in  writing,  editing,  designing  and 
use  of  QuarkXPress.  Experience  with 
Freehand  would  be  a  plus.  Send 
resume  arKj  samples  of  work  to  Larry 
Gibbs,  ME,  The  Delaware  Gazette, 
P.O.  Box  100,  Delaware,  OH  43015. 


COPS/COURTS  TEAM  LEADER 
The  Tampa  Tribune  needs  a  leader  to 
oversee  a  5-member  team  that  covers 
federal,  state  and  county  courts  and 
numerous  law  enforcement  agencies. 
Send  resume  and  inquiries: 

l(1etcher@tampatrib.com 


BEACH  BY  DAY,  JOURNALISM  BY 
NIGHT.  The  Naples  Daily  News,  on 
Florida's  burgeoning  lower  Gulf  Coast, 
needs  a  night  city  editor.  Applicants 
must  have  daily  newspaper  editing 
experience,  a  drive  to  jump  on  late 
breaking  news  and  a  knack  for 
brightening  and  tightening  copy.  A  4- 
12  shift  leaves  the  day  (or  enjoying  the 
outdoors.  Weekend  work  required. 
Send  resume  and  3  references  with  tel¬ 
ephone  numbers  to  Allen  Bartlett,  city 
editor,  1075  Central  Avenue,  Naples, 
FL  34102  or: 

AlBartlett@Naplesnews.com 


CENTRAL  NEW  YORK  daily  seeks 
reporters  committed  to  community 

Calism.  Northeast  residents  pre- 
.  Resume,  clips  to  Rachel  Dickler, 
city  editor.  The  Daily  Star,  P.O.  Box 
250,  Oneonta,  NY  13820. 


EDITORIAL 


EDITORIAL 


a  message  for  everyone  who  worked  at 

sidewalk.com 

fp  Congratulations  on  a  good  run. 
Now  come  and  join  the  snail  press. 


New'hmeS  publishes  magazine-style  weekly  newspapers  -  covering  local  news 
and  features,  restaurants  and  sports,  film  and  music  -  in  Phoenix,  Denver, 
Miami,  Dallas,  Houston,  San  Francisco,  Los  Angeles,  R.  Lauderdale,  Cleveland 
and  St.  Louis.  Our  stories  inform  and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 


We’re  looking  to  hire  writers  and  editors  companywide,  including  managing 
editors  in  Phoenix  and  Houston,  an  associate  editor  in  R.  Lauderdale, 
a  music  editor  in  Cleveland,  a  restaurant  critic  in  Houston  and  numerous 
staff  writer  positions. 


The  Fayetteville  Observer-Times,  a 
70,000  morning  daily  in  North  Caro¬ 
lina,  needs  a  hard-driving  journalist  to 
join  its  editing  team.  We're  looking  for 
someone  with  a  passion  for  covering 
the  community,  someone  who  thrives 
on  coaching  and  collaboration  and  can 
help  our  newsroom  get  to  the  next 
lev^.  Please  send  cover  letter,  resume 
and  work  samples  to  Jeffry  Couch, 
assistant  managing  editor,  Fayetteville 
Observer-Times,  P.O.  Box  849,  Fayet¬ 
teville,  NC  28302. 


Interested  applicants  should  send  a  cover  letter,  resume  and  clips  to: 


Christine  Brennan,  Executive  Managing  Editor,  New  Times,  Inc. 
P.O.  Box  5970,  Denver,  CO  80217 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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HELP  WANTED 

EDITORIAL 

BUSINESS  REPORTER 

EDITORIAL 

Business  reporter  wanted  who  wonts  to 
make  articles  interesting  and  fun  in  a 
growing  43,000  AM  in  competitive 
market  50  miles  north  of  Baltimore. 
Wont  someone  who  con  report  finance 
matters  in  a  readable  manner,  report 
the  human  side  of  the  workplace,  and 
juggle  daily  stories  and  projects. 
Salary:  $23,166  to  $34,710,  depend¬ 
ing  upon  experience,  www.ydr.com 
Resume/clips  to  Business  Editor,  York 
Daily  Record,  P.O.  Box  15122,  York, 
PA  17405.  EOE 

BUSINESS  MAGAZINE  SERVING  the 
independent  oil  and  gas  industry  seeks 
writer/editor.  Journalism  degree  and 
strong  copy  editing  skills  a  must. 
Salary  commensurate  with  experience 
and  capabilities.  Send  resume,  clips 
and  references  to  Bill  Campbell,  The 
American  Oil  &  Gas  Reporter,  P.O.  Box- 
343,  Derby,  KS  67037;  (316)  788- 
6271 .  reporter@feist.com 

Deadline  is  September  1 

BUSINESS  REPORTER 

The  Columbus  Dispatch,  o  285,000 
daily  and  390,000  Sunday  circulation 
newspaper,  has  on  opening  for  a  busi¬ 
ness  reporter  with  a  minimum  three 
years'  experience  covering  business  at  i 
a  daily  newspaper.  I 

The  Dispatch  is  family  owned  and  j 
located  in  the  state's  fastest-growing 
region,  and  was  named  Ohio's  best 
large  newspaper  in  1 998  by  the  Asso¬ 
ciated  Press. 

CITY  EDITOR 

The  Centre  Daily  Times,  a  25,000 
circulation  Knight  Ridder  newspaper  cov¬ 
ering  Penn  State,  seeks  a  high  energy, 
reader-oriented  editor  to  oversee  local 
coverage  and  develop  a  young  staff. 
Relevant  Bachelor's  degree  and  editing 
and  supervisory  experience  a  must. 
Apply  to  Managing  Editor  Becky  Ben¬ 
nett,  Centre  Daily  Times,  P.O.  Box  89, 
State  College,  PA  1 6804;  or: 

bbennett@centredaily.com 

Candidates  should  be  able  to  write 
breaking  news,  in-depth  section-front 
features  and  compelling  page  one 
stories. 

Send  resume  and  5-7  clips  to  Mabry 
Donobauer,  Human  Resource 
Specialist,  The  Columbus  Dispatch,  34 
S.  Third  Street,  Columbus,  OH  43216. 

FREELANCE  FEATURE  WRITER,  Pub¬ 
lisher  of  an  award  winning  port  maga- 

COPY  EDITOR/PAGINATOR 

The  Kokomo  Tribune,  a  25,000  circula¬ 
tion  morning  newspaper,  is  seeking  o 
creative  news  designer  with  good  copy 
editing  skills.  Job  duties  include 
‘  designing  accessible,  exciting  and 
accurate  news  and  features  pages, 
including  some  section  fronts.  Send 
resumes  to  Don  McCaleb  at  the 
Kokomo  Tribune,  P.O.  Box  9014, 
Kokomo,  IN  46904. 

zine  seeks  o  skilled  writer  for  six  bi¬ 
monthly  issues  per  year.  E-mail  resume 
to  wjp@iu.net 

1  To  accept  whatever  comes,  regardless  of 
j  the  consequence,  is  to  be  unafraid 

1  John  Coge 

EDITORIAL 

EDITORIAL 

sridd  Cleveland 

two  more 

experienced  writers  to  the  staff  of  its 
newest  weekly,  Cleveland  Scene.  The 
paper  publishes  hard-hitting,  magazine- 
style  news  stories  as  well  as  provocative 
music  and  arts  coverage.  This  work  goes 
beyond  mere  fact-finding-we  want  writers 
who  can  craft  compelling  narratives, 
analyze  complex  subjects  and  put  the 
city’s  news  in  perspective. 

% 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates 

should  send  cover  letter,  resume  and 
clips  to: 

s 

Oft 

Christine  Brennan 

Executive  Managing  Editor 

New  Times,  Inc. 

RO.  Box  5970 

Denver,  CO  80217 

To  leam  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 

_ EDITORIAL _ 

ATHLETE  DIREQ  (AD)  is  fine  leading 
online-based  sports  Media  Company 
that  produces  exclusive  online  sites  (or 
professional  athletes  and  develops 
interactive,  sponsorship,  and  merchan¬ 
dising  opportunities  between  othletes 
and  fans  worldwide.  AD  currently  pro¬ 
duces  the  exclusive,  official  online  sites 
for  over  100  athletes,  giving  us  the 
largest,  most  recognizable  base  of 
athlete  clients  in  the  Internet  world.  AD 
is  o  fast-paced,  energetic  company 
headed  in  to  our  fourth  year  of  opera¬ 
tions  and  is  seeking  people  with  entre¬ 
preneurial  drive,  creativity,  and  a 
passion  for  online/Web  medio  and 
especially  sports! 

ONUNE  NEWS  EDITOR 

News  Editor  for  this  rapidly  growing 
online  sports  news  service  will  monitor 
sports  wires  to  update  news,  headlines, 
photos  and  captions  on  AOL  pro  and 
college  team  pages  (see  Keyword: 
“Yankees,”  “Lakers,”  etc.).  News  Editor 
also  will  hove  creative  input  on  and  be 
responsible  for  updating  individual 
athlete  pages  on  both  AOL  and  our 
Web  site  -  www.athlefedirect.com 
Candidates  must  have  a  comprehen¬ 
sive  knowledge  of  sports,  work  experi¬ 
ence  in  editing  and  writing,  solid  news 
judgment  and,  equally  important, 
creativity  and  drive.  AthleteDirect.Com 
is  an  18-hour  operation  seven  days  a 
week,  so  night  and  weekend  work  is 
required.  Good  computer  skills 
required.  Knowledge  of  HTML  and 
AOL  publishing  systems  a  plus. 

ONUNE  COPY  EDITOR 

Copy  editor  for  this  rapidly  growing 
online  sports  news  service  will  edit 
news,  headlines  and  captions  (or  con¬ 
tent  and  style  on  AOL  pro  and  college 
team  pages  (see  Keyword:  “Yankees,” 
“Lakers,”  etc.)  as  well  as  on  our  indi¬ 
vidual  athlete  pages  on  both  AOL  and 
our  Web  site  www.athletedirect.com 
Candidates  must  hove  a  comprehen¬ 
sive  knowledge  of  sports,  work  experi¬ 
ence  in  editing  and  writing,  solid  news 
judgment  and  equally  important,  drive. 
Familiarity  with  AP  style  a  plus. 
AthleteDirect.Com  is  an  18-hour  oper¬ 
ation  seven  days  a  week,  so  night  and 
weekend  work  is  required.  Good  com¬ 
puter  skill  required.  Knowledge  of 
HTML  and  AOL  publishing  systems  a 
plus. 

Send  resumes  via  E-mail  or  Fax: 
lhochberg@athletedirect.com 
(310)  996-1092  oltn.  L.  Hochberg 


COPY  CHIEF 

The  Morning  Call  in  Allentown,  PA  is 
looking  for  a  copy  chief.  The  successful 
candidate  will  be  an  articulate  com¬ 
municator  with  solid  management 
abilities  and  excellent  grammar  and 
editing  skills.  Responsibilities  will 
include  overseeing  copy  flow  and 
supervising  1 7  editors  who  handle 
news  and  future  copy  from  newsroom 
staff,  5  regional  bureaus  and  wire  ser¬ 
vices.  Layout  skills  ore  helpful.  Send 
resume  and  other  pertinent  material  to 
Diane  Stanczak,  news  editor.  The 
Morning  Call,  P.O.  Box  1260,  Allen¬ 
town,  PA  18105. 


_ EDITORIAL _ 

BUSINESS  WIRE  EDITOR:  Golfweek, 
the  national  leader  for  news  of  com¬ 
petitive  golf  and  the  golf  industry,  is 
expanding  its  business  section.  We 
need  an  energetic  editor  to  scrutinize 
press  releases  for  the  hidden  stories, 
surf  the  Web  (or  leads,  help  fill  holes  in 
stories  on  deadline  -  and  coordinate 
the  packaging  of  all  this  information 
among  a  wewly  consumer  newspaper, 
a  biweekly  trade  publication  and  daily 
reports  on  our  Web  site.  Fast-paced 
position  requires  three  years  or  copy 
editing  experience  on  a  daily  newspa¬ 
per  business  desk  or  trade  publication. 
Must  relocate  to  Orlando.  Understand¬ 
ing  of  Golf  and  knowledge  of  QuarkX¬ 
Press  Page  layout  preferred.  Com¬ 
petitive  salary  and  benefits.  EOE.  Send 
resume  to  Dale  Gardner,  deputy 
I  editor/business,  Golfweek,  7657  Com¬ 
merce  Center  Drive,  Orlando,  FL 
328 19  or: 

E-mail  dgardner@golfweek.com 

CITY  EDITOR:  If  you  are  an  experi¬ 
enced  high-powered,  energetic  editor 
I  who  con  inspire  maximum  reporter 
j  quantity  and  quality,  possess  initiative 
]  and  want  to  put  out  a  top-quality 
j  paper  not  content  with  simply  meetings 
j  coverage,  come  join  us  in  beautiful 
western  Kentucky  lake  country.  We  ore 
a  15,000  PM  6-day  family  claily.  Con¬ 
tact  Taylor  Hayes,  publisher,  Kentucky 
New  Era,  P.O.  Box  729,  Hopkinsville, 
KY  42240. 


CITY  HALL  REPORTER 
The  Holland  Sentinel,  a  19,000- 
circulation  morning  daily  on  the  shores 
of  Lake  Michigan,  is  looking  (or  a 
reporter  for  our  high-profile  city  gov¬ 
ernment  beot.  We're  looking  for  an 
enterprising  reporter  who  can  keep  an 
eye  on  some  big-budget  city  projects, 
!  help  the  generol  public  understand  how 
city  government  offects  them,  and  keep  in 
touch  with  what's  going  on  in  the 
neighborhoods.  Please  send  a  resume 
and  work  samples  to  Jim  Hayden, 
Holland  Sentinel,  54  W.  Eighth  Street, 
Holland,  Ml  49423. 

Fax  (616)  393-6710 


COPS  &  COURTS  reporter  opening  at 
Midland  Reporter-Telegram  in  West 
Texas.  A  good  beat  with  a  wealth  of 
stories.  Salary  determined  by  amount 
of  experience  you  can  bring  to  our 
newspaper.  Good  benefits.  Send 
resume  to  Editor  Meta  Minton,  Midland 
Reporter  Telegram,  201  E.  Illinois  Ave¬ 
nue,  Midland,  TX  79701.  No  phone 
calls.  Complete  resumes  may  be 
E-mailed  to  mminton@Hearst.com 


COPY  EDITOR 

Award-winning  SE  daily  seeks 
enthusiastic  team  player.  Flair  for 
creative  design  and  headlines,  strong 
editing  ability,  on  eye  for  details  and 
the  big  picture.  Web  and  pagination 
skills  a  plus.  Contact  Don  Kausler  Jr., 
Birmingham  Post-Herald,  P.O.  Box 
2553,  Birmingham,  AL  35202. 


COPY  EDITORS  -  lOOK/daily,  140K 
Sunday  newspaper  in  Upstate  of  SC. 
Universal  desk.  Candidates  should 
have  design  skills.  Entry  level- 
experience  considered.  Technology 
geeks  encouraged.  Wanda  Uoyd,  ME, 
The  Greenville  News,  P.O.  Box  1688, 
Greenville,  SC  29602. 
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HELP  WANTED 


_ EDITORIAL _ 

COPY  EDITOR 

CMP  Media  is  at  the  forefront  of  the 
hiqh-tech  print  and  online  publishing 
industry,  and  is  the  only  publisher  serv¬ 
ing  the  entire  technology  spectrum.  We 
are  offering  an  excellent  opportunity 
for  a  highly  motivated,  detail-oriented 
professional  at  InternetWeek,  our 
Internet  technology  newsweekly. 

To  qualify,  you  must  have  at  least  two 
years  of  copy  editing  experience  in  a 
fast-TOced  news  environment  and  be 
proficient  in  grammar,  punctuation, 
usage  and  structure.  You  must  be 
deadline-oriented  and  reliable.  Jour¬ 
nalism  background  preferred.  Famil¬ 
iarity  with  computer/Internet 
techndogy  a  plus. 

We  offer  highly  competitive  compensa¬ 
tion.  full  benefits  and  a  supportive, 
challenging  environment  that  sparks 
top  achievement. 

Please  E-mail  or  send/fax  your  resume 
and  salary  requirements  to: 

CMP  MEDIA 
Attn:  Recruiter/JKMS 
600  Community  Drive 
Manhasset,  NY  1 1 030 
Fax:  (516)562-5131 
E-mail:  jkramer@cmp.com 
Equal  Oj^rtunity  Employer 


COPY  EDITORS 

The  Salt  Lake  Tribune  is  seeking  a 
skilled  copy  editor  for  its  breaking 
news  desk  and  one  for  its  sports  desk 
(both  night  work).  Copy  desk  personnel 
select  and  edit  stories,  write  headlines 
and  design  their  own  inside  pages  on 
state-ohthe-art  DTI  editing  system.  (We 
will  train  you  on  pagination;  you  must 
bring  the  Miting  and  headlining  skills.) 

The  Tribune  is  the  region's  largest 
newspaper  and  sets  Utoh's  news 
agenda.  Home  of  the  2002  Winter 
Olympics,  Utah  is  the  place  to  be  if  you 
like  outdoors  and  days  that  are  never 
dull.  Top-tier  fringe  benefits,  newly 
remodeled  newsroom,  fun  colleagues. 
Salary  depends  on  experience  and 
skills. 

For  the  news  copy  desk,  send  letter  of 
application,  resume  and  relevant 
examples  of  your  work  by  August  27 
to  Jeff  Walton,  deputy  editor  for  pro¬ 
duction,  The  Salt  Lake  Tribune,  143 
South  A^in  Street,  Salt  Lake  City,  UT 
84111. 

For  sports  position,  send  the  same 
material  by  August  27  to  Cherrill 
Crosby,  deputy  editor  for  sports  and 
Olympic  coverage,  at  the  above 
address. 


COPY  EDITORS  -  Metropolitan  daily 
seeks  experienced  copy  editors  with 
strong  grasp  of  grammar,  spelling,  sen¬ 
tence  structure  and  AP  style.  Full-time 
opportunities  on  busy  desk  include 
editor  in  charge  of  features  copy 
several  days  a  week.  Send  cover  letter, 
resume  and  editing  samples  to  Ken  McIn¬ 
tyre,  The  Washington  Times,  3600 
New  York  Avenue,  NE,  Washington, 
DC  20002.  No  phone  inquiries,  please 


_ EDITORIAL _ 

COPY  EDITOR 

The  Review- Journal,  a  160,000  daily, 
has  an  immediate  opening  for  a  copy 
editor.  Applicants  should  have  three  to 
five  years'  experience,  strong  headline 
v^iting  and  copy  editing  skills,  a  good 
command  of  grammar  and  the  AP 
Stylebook.  Strong  computer  skills, 
especially  Mac  and  pagination  experi¬ 
ence,  are  a  plus.  Those  interested 
should  send  resumes,  references  and 
work  samples  to  Mary  Greeley,  news 
editor.  Las  Vegas  Review-Journal,  P.O. 
Box  70,  Las  Vegas,  NV  891 25. 


COURTS  REPORTER.  The  Wisconsin 
State  Journal,  with  a  90,000  daily  and 
160,000  Sunday  circulation,  seeks  a 
reporter  to  cover  Dane  County's  circuit 
Courts,  the  district  attorney's  office. 
Juvenile  crime  issues,  local  crime  trends 
and  legal  affairs.  Applicants  should 
have  a  histoiy  of  strong  beat  work.  The 
State  Journal  is  the  morning  newspa¬ 
per  in  Madison,  consistently  rated  one 
of  the  best  places  in  the  nation  to  live. 
Send  a  resume,  cover  letter,  five  clips 
and  three  references  by  August  21  to 
Joyce  Dehli,  city  editor,  Wisconsin 
State  Journal,  P.O.  Box  8058, 
Madison,  VYI  53708.  Fax  (608)  252- 
61 19.  E-mail  jdehli@madison.com 

CapitalistEdge.com  -  a  new  website 
specializing  in  serving  the  information 
needs  of  trie  active  and  experienced 
investor,  seeks  professional  journalists 
to  serve  as  free  lance  contributors. 
These  journalists  can  either  submit  their 
own  story  ideas  or  accept  assignments 
from  CapEdge's  editorial  director. 
Candidates  should  have  excellent 
communication  skills  and  very  good 
knowledge  of  current  stock/financial 
market  fundamentals.  Competitive  com¬ 
pensation  offered,  based  on  experi¬ 
ence  and  exposure.  CapitalistEdge.com 
is  an  Oster  company.  Please  send  cover 
letter  and  resume  to  Jim  Wyckoff,  editorial 
director,  CapitalistEdge.com,  P.O.  Box 
1240,  Cedar  Falls,  lA  50613  or  E-mail 
to  jwyckoff@osterinc.com _ 

EDITOR/REPORTER  for  El  Promovedor 
Hispano,  one  of  4  newspapers  pub¬ 
lished  by  98  year  old  Mineral  King 
Publisher,  Inc.  Circulation  15,150 
located  in  Exeter,  CA.  Call  (559)  592- 
3171  or  fox  resume  (559)  592-4308. 


EDITORS  AND  WRITERS 
The  Potomac  News,  an  aggressive 
Northern  Virginia  daily  in  the  Media 
General  chain,  has  the  following  open¬ 
ings. 

Editors:  night  news  editor,  assistant 
news  editor,  night  copy  editor.  Posi¬ 
tions  require  2-5  years  experience  ond 
knowledge  of  QuarkXPress. 

Reporters:  news,  sports  and  features. 
Sports  and  features  positions  require 
QuarkXPress  experience. 

Apply  to  Ellen  Mitchell,  Potomac  News, 
P.O.  Box  2470,  Woodbridge,  VA 
22193. 


DESK  EDITOR:  Major  international 
news  agency  seeks  experienced 
journalist  for  its  Washington  desk. 
Solid  knowledge  of  French  and 
Spanish  required.  Send  resumes  and 
clips  to  AFP,  1015  15th  Street,  NW, 
Suite  500,  Washington,  DC  20005. 

Attention:  Charlie  Whelan 


_ EDITORIAL _ 

ILLINOIS  6-DAY  DAILY,  circulation 
1 2,250  seeks  bureau  chief,  sports 
writer,  and  photo  journalist.  Bureau 
chief  responsible  for  government  report¬ 
ing  in  our  secondary  market.  Photo¬ 
grapher  to  illustrate  news,  features; 
enterprise  encouraged.  Sports  writer 
joins  2-person  staff  to  cover  youth, 
prep,  pro  sports.  Newspaper  experi¬ 
ence  preferred,  but  talents  j-college 
grads  considered.  Send  resume  to 
Lonny  Cain,  Ottawa  Daily  Times,  110 
W.  Jefferson,  Ottawa,  IL  61 350. 

Or  call  (815)  433-2000 


LIBRARY  DIRECTOR:  The  Syracuse 
Newspapers  in  Syracuse,  NY,  seeks  a 
manager  to  direct  its  news  library  and 
supervise  five  staff  members.  The 
library  maintains  an  electranic  text 
archive,  reference  callection  and  photo 
files.  It  provides  research  assistarKe  to 
all  departments  of  the  newspaper,  and 
manages  a  growing  collection  of 
intranet  databases.  It  operates  seven 
days  a  week.  The  ideal  candidate  has 
a  college  degree  (MLS  a  plus),  library 
experience  and  strong  communication 
and  managerial  skills.  The  candidate 
also  must  be  proficient  in  using  Dialog, 
Nexis/Lexis,  Dow  Jones  and  other 
online  database  resource.  Experience 
in  Internet  research  is  assumed.  The 
^racuse  Newspapers,  publishers  of 
The  Post- Standard,  Herald-Journal  and 
Herald  American  (150,000  daily, 
200,000  Sunday),  offer  competitive 
salaries;  excellent  employer-paid 
insurance  including  medical,  dental 
and  vision;  401  (k)  and  pension  plans, 
and  many  other  benefits.  Send  resume 
to  Richard  A.  Sullivan,  The  Syracuse 
Newspapers,  P.O.  Box  4915, 
Syracuse,  NY  1 3221 . 

rsullivan@syracuse.com 


EDITORIAL 


_ EDITORIAL _ 

EDITOR 

This  is  a  mission  for  a  trail  blazer.  We 
seek  a  leader  to  transform  a  weekly 
that  is  an  institution  in  one  of  Zone  2's 
most  sophisticated  communities  into  the 
primary  source  of  information  for  its 
readers  online  as  well  as  in  print. 

As  the  editor,  you'll  be  the  newspa¬ 
per's  prirKipal  ambassador  to  the  com¬ 
munity  as  well  as  the  community's 
voice  and  conscience.  Your  challenge  is 
to  make  the  news  organization  the  first 
choice  for  information,  whether  the 
medium  is  the  newspaper  or  our  online 
service.  You'll  transform  the  best  in  com¬ 
munity  journalism  into  the  best  in 
online  information. 

It's  a  unique  opportunity  for  a  mature 
professional  to  do  top  dravrer  journal¬ 
ism  in  an  organization  committed  to  com¬ 
munity  reporting.  You'll  join  a  man¬ 
agement  team  committed  to  supporting 
you  as  you  meet  the  challenge  of  build¬ 
ing  the  franchise  online  arKf  in  print. 
We're  looking  for  at  least  five  years  of 
experience,  including  two  as  a  supervis¬ 
ing  editor,  and  a  record  of  distin¬ 
guished  performance.  Send  a  resume 
and  at  least  five  clips,  including  pages 
to  Box  08912,  Editor  &  Publisher.  We 
are  an  equal  opportunity  employer. 

EDITORIAL  PAGE  EDITOR 

Responsible  for  all  duties  of  the 
editorial  page  department.  Department 
head  position  reporting  to  the  pub¬ 
lisher.  10  years  experience  in  newspa¬ 
per  journalism  and  editorial  writing 
experience  preferred.  Must  be  com¬ 
fortable  in  front  of  groups  and  is 
expected  to  be  active  in  the  com¬ 
munity.  Respond  to  Publisher,  The 
Tuscaloosa  News,  P.O.  Box  20587, 
Tuscaloosa,  AL  35402.  We  are  an 
equal  opportunity  employer  and  a 
drug  free  workplace. 


EDITORIAL 


Experienced  Writer 

Apply  your  writing  expertise  and  crisp,  engaging  writing  style  to 
develop  external  and  internal  publications,  including  print  and 
electronic  employee  communications.  Success  demands  a  bach¬ 
elor's  degree  in  journalism  or  related  field  and  a  minimum  5 
years'  relevant  communications  experience  including  a  back¬ 
ground  in  business  publications,  newspapers  or  magazines. 
Organizational  skills  and  recognized  results  are  key,  along  with  a 
commitment  to  meeting  deadlines  and  a  willingness  to  support 
and  collaborate  with  others. 

We  offer  a  competitive  salary  and  comprehensive  benefits  pack¬ 
age,  including  relocation.  For  consideration,  send  resume  to: 

Staffing  &  Diversity,  Consumers  Energy  Company,  212 
West  Michigan  Avenue,  Dept.  076-99,  Jackson,  Ml  49201. 
Email:  lmgazlayOconsumersenergy.com.  Visit  our  Web 
site  at  www.consumersenergy.com.  An  equal  opportunity 
employer. 


Consumers  Energy^ 

Count  on  Us 


www.mediainfo.com 
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_ EDITORIAL _ 

FEATURES  EDITOR 

The  Register-Guard,  a  78,000- 
circulation  morning  daily  in  Eugene, 
OR,  is  looking  for  a  Features  Editor 
capable  of  making  some  of  the  best 
feature  sections  in  the  country  even  bet¬ 
ter.  We  want  an  experienced  editor 
loaded  with  ideas  who  knows  how  to 
produce  “talk  of  the  town”  feature  sec¬ 
tions.  Make  no  mistake;  This  is  a 
demanding  job  that  requires  a  wide 
range  of  journalistic  and  supervisory 
skills.  But  the  payoff  is  you  get  to  live  in 
paradise  and  work  for  a  family-owned 
newspaper  that  provides  the  resources 
to  produce  award-winning  journalism. 
Schedule  varies  according  to 
workload;  night  and  weekend  work 
required.  Applicants  must  hove  a  col¬ 
lege  degree;  preferences  will  be  given 
to  those  with  supervisory  experience. 
Excellent  writing  and  verbal  communi¬ 
cation  skills  are  required.  Qualified 
applicants  must  submit  a  cover  letter 
and  resume  no  later  than  Friday,  Sep¬ 
tember  3,  1999,  to  FEATURES  EDITOR, 
The  Register-Guard,  Human  Resources 
Department,  RO.  Box  10188,  Eugene, 

OR  97440-2188. _ 

WRITERS,  EDITORS.  New  York-based 
internet  startup  company  on  IPO  track 
seeks  enthusiastic  writers  to  work  as 
correspondents.  Experience  helpful  in 
sports,  entertainment,  lifestyle  and 
travel  for  exciting  new  website  devoted 
to  bilingual  Latinos.  Prefer  candidates 
from  Texas,  Los  Angeles,  Arizona, 
New  York  and  other  states  with  large 
Latino  populations.  Editors  will  work 
out  of  NY. 

E-mail  resumes  to: 

vi  vanyc@aol .  com 
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_ EDITORIAL _ 

EDITOR 

Eagle-Summit  Publishing,  operators  of 
two  daily  newspapers  and  three 
weeklies  in  the  heart  of  Colorodo's  ski 
country,  is  seeking  an  experienced, 
progressive  editor  to  lead  one  of  its 
dailies  and  two  of  its  weeklies.  This  is 
the  top  editorial  position  and  the  No.  2 
position  at  this  location. 

The  position  requires  initiative  to  be  the 
best,  excellent  interpersonal  skills,  the 
ability  to  coach  and  train,  hands-on 
editing  and  pagination  when 
necessary,  and  critical  management 
skills  SUCH  as  establishing/meeting 
budget,  setting/achieving  goals  and 
managing  personnel  issues. 

The  daily  is  an  international  award¬ 
winning  seven-day  paper  and  has  a 
staff  of  1 5. 

The  weeklies  include  a  16,000- 
circulation  that  is  the  largest  circulation 
newspaper  in  the  county.  The  other 
weekly  is  smaller  focusing  on  an  adja¬ 
cent  county. 

Eagle-Summit  Publishing  is  part  of 
Swift  Newspapers,  a  nationally 
recognized  regional  newspaper  group 
consisting  of  33  newspapers.  Swift  is 
privately  held,  and  Eagle  Summit  is 
locally  owned  and  operate. 

Excellent  compensation  package 
includes  Salary  plus  Bonus.  401  (k), 
medical,  dental  and  vision,  life  insur¬ 
ance,  ski  pass  and  more.  EOE 

Please  submit  resume  to: 

Mariella  Ruocco 
Human  Resources  Director 
Eagle- Summit  Publishing 
P.O.  Box  81 
Vail,  CO  81658 

or  E-mail  to:  mruocco@vaildaily.com 


EDITORIAL 


EDITORIAL 


Houston 

dynamic  arts 
and  features 

editor  to  manage  its  124-page  Houston 
Press,  a  news  and  entertainment  weekly 
(110,000  circulation).  The  managing  editor 
works  directly  with  writers  to  help  shape 
local  arts  coverage  and  to  edit  magazine- 
length  feature  stories.  The  managing  editor 
also  supervises  the  day-to-day  operations 
of  the  editorial  department.  Fine  writing 
and  editing  skills  are  a  must;  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 


Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


EDITORIAL  WRITER 

The  Buffalo  News  is  looking  for  an 
editorial  writer  who  knows  that  good 
repxsrting  is  the  basis  of  a  thou^tful 
editorial.  Applicant  must  have  3  to  5 
years'  experience  as  an  editorial 
writer.  We're  looking  for  o  political 
moderate  who  is  pro-choice  and  can 
turn  out  two  editorials  a  day.  Send 
resume  and  clips  to  Jerry  Goldberg, 
The  Buffalo  News,  One  News  Plaza, 
P.O.  Box  1 00,  Buffalo,  NY  1 4240. 

Fax  (716)  847-0207  or 
E-mail  jgoldberg@buffnews.com 

UFESTYLE  PAGE  DESIGNER 

The  Anderson  Independent-Mail,  a 
40,000  daily,  46,CXX)  Sunday  news¬ 
paper  in  Anderson,  SC,  is  looking  for 
a  lifestyle  copy  editor/page  designer. 
Join  a  highly  creative  trcm  producing 
seven  color  lifestyle  sections  a  week 
plus  color  Homes,  Travel,  Spectrum 
and  TV  Week  sections  on  Sunday. 
Award-winning  sections  are  fully 
ixiginated.  Multiple  wire  services.  Day 
hours  Monday  through  Friday  on  a 
high  camaraderie  staff.  Anderson  is  a 
manufacturing  center  on  a  huge  lake 
near  the  Blue  Ridge  mountains.  Major 
state  university;  regional  cultural  center 
nearby. 

You  need  a  college  degree,  pizzazz 
and  a  passion  for  quality  and  integrity. 
We're  part  of  one  of  the  nation's  pre¬ 
mier  newspaper  groups.  The  E.W. 
Scripps  Company.  Send  resume  and 
editing/design  samples  to  T.  Wayne 
Mitchell,  senior  vice  president  and 
editor,  Anderson  Independent-Mail, 
P.O.  Box  2507,  Anderson,  SC  29622. 

FIELD  EDITOR 

Illinois  AgriNews  has  a  full  time  open¬ 
ing  for  a  Field  Editor  to  work  in 
LaSalle,  IL.  Seeking  experienced 
reporter,  recent  journalism  or  ag  com¬ 
munications  graduate.  Ag  background 
desirable  but  not  required.  Photo  expe¬ 
rience  a  plus.  Car  required.  Fax  or 
mail  resume  and  writing  samples  to 
Joyce  McCullough,  Illinois  AgriNews, 
426  Second  Street,  LaSalle,  IL  61301. 

Fax  (81 5)  223-7894 

E-mail  agrinews@theramp.net 

GOVERNMENT  REPORTER 
The  Tampa  Tribune  needs  a  reporter  to 
cover  the  county  courthouse  and  work 
on  the  Public  Life  team.  Must  hove  5 
years  experience.  Send  inquiries  to: 

skaylor@tampatrib.com 

NEWS  DESK  PAGE  DESIGNER 

The  Anderson  Independent-Mail,  a 
40,000  daily,  46,000  Sunday  news¬ 
paper  in  Anderson,  SC,  is  looking  for 
a  news  desk  copy  editor/page 
designer.  Join  a  6-person  desk  that 
edits  and  designs  all  news  and  busi¬ 
ness  pages  including  Page  1A.  Intense 
zoning  and  color  use;  multiple  wires. 
Many  full-color  special  project  pages. 
Fully  paginated.  Quality  copy  editing, 
creative  page  designs  a  must.  Hi^ 
camaraderie  staff  Anderson  is  a 
manufacturing  center  on  a  huge  lake 
near  the  Blue  Ridge  mountains.  Major 
state  university;  regional  cultural  center 
nearby. 

You  need  a  college  degree,  pizzazz 
and  a  passion  for  quality  and  integrity. 
We're  part  of  one  of  the  nation's  pre¬ 
mier  newspaper  groups.  The  E.W. 
Scripps  Company.  Send  resume  and 
editing/design  samples  to  T.  Wayne 
Mitchell,  senior  vice  president  and 
editor,  Anderson  Independent  Mail, 
P.O.  Box  2507,  Anderson,  SC  29622. 


LINE  EDITOR 

Full-Time,  daily  position,  NYTRNG. 
Duties:  Reporter  supervision;  story 
assignment;  night-time  news-room 
management;  [banning  assistance. 
Ability  to  multi-task,  compose  lineups, 
budget  news  pages,  work  quickly  and 
accurately  a  must.  Two  or  more  years 
as  copy  or  line  editor  preferred,  with 
supervision  experience  a  plus. 
Bachelor's  in  JM  or  related  field  pre¬ 
ferred.  Immediate  opening,  FL.  Fax 
resume  to  (941 )  742-6169. 

MAGAZINE  EDITOR 

Nationally  distributed  rodeo  newspa¬ 
per  seeks  and  editor  to  provide  lead¬ 
ership,  editing  skills,  writing  talent, 
etc.,  as  we  transition  to  a  magazine. 
Requirements  include  strength  and 
significant  experience  in  those  areas, 
as  well  as  practical  knowledge  of 
QuarkXPress,  layout,  staff  manage¬ 
ment.  Send  resume  to  ProRodeo  Sports 
News,  101  Pro  Rodeo  Drive,  Colorado 
Springs,  CO  80919.  E-mail: 

cgaillard@prorodeo.com 

NEWS  EDITOR 

A  medium-sized  midwestern  daily  in 
Zone  5  is  looking  for  a  strong  and 
experienced  leader  to  run  a  universal 
news  desk  that  puts  out  two  newspa¬ 
pers  daily;  one  morning  and  one  after¬ 
noon.  The  news  editor  is  responsible 
for  producing  creative,  accurate  news¬ 
papers  with  powerful  headlines.  Also 
responsible  for  getting  papers  out  on 
time.  Job  duties  include  supervising 
eight  desk  editors/paginators,  some 
pagination,  working  closely  with 
metro,  features  staff.  Combined  circula¬ 
tion  of  two  papers  is  45,000.  Please 
send  resume,  cover  letter  and  samples 
of  your  work  to  Box  08903,  Editor  & 
Publisher. 

GRAPHIC  ARTIST 

Suburban  Philadelphia  35,000  AM 
seeks  graphic  artist  with  Freehand, 
QuarkXPress  and  Photoshop  experi¬ 
ence.  Duties  include  designing  pages, 
illustrating  articles,  creating  maps  and 
charts.  Send  letter,  resume,  samples  to 
Raymond  J.  Lamont,  managing  editor. 
Daily  Local  News,  250  N.  Bradford 
Avenue,  West  Chester,  PA  1 9382. 

NEWS  EDITOR 

Excellent  opportunity!  You'll  oversee 
city  desk  staff  as  well  as  our  three  bureaus. 
You'll  be  involved  in  hiring  and  training 
reporter  andassigning  stories.  You'll  edit 
copy  and  layout  locaf  pages  daily. 

We're  a  mid-size,  Monday  thru  Satur¬ 
day  PM.  located  about  1  1/2  hours 
from  Chicago,  midway  between 
Rockford  and  Peoria,  IL.  Good  starting 
salary  and  benefits.  Family-owned 
operation  in  which  your  ideas  will  be 
heard! 

Apply  to  NewsTribune,  426  Second 
Street,  LaSalle,  !L  61301.  An  EOE 
Employer. 


MID-SIZE  Southern  California  daily  has 
openings  for  two  reporters  -  one  cover¬ 
ing  education,  one  city  government/ 
general  assignment.  We're  looking  for 
reporters  who  can  balance  hard  news 
and  features,  have  strong  writing  and 
reporting  skills  and  enjoy  competition. 
If  you  can't  impress  us  with  a  proven 
track  record,  cion't  apply.  Send  cover 
letter,  resume  and  clips  to  Box  08907, 
Editor  &  Publisher. 
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HELP  WANTED 


_ EDITORIAL _ 

NIGHT  CITY  EDITOR 
THE  ISLAND  PACKET 

The  Island  Packet,  a  growing 
McClatchy-owned  daily  on  beautiful 
Hilton  Head  Island,  SC,  has  an  open¬ 
ing  for  a  night  city  editor.  The  Packet, 
a  daily  serving  an  area  that  is  rich 
both  culturally  and  environmentally,  is 
a  consistent  state  and  regional  award 
winner.  The  night  city  editor  handles 
copy  for  the  next  day's  edition, 
supervises  the  night  news  gathering 
operation,  helps  plan  the  Sunday 
newspaper  and  sees  it  through  to  pub¬ 
lication.  The  ideal  candidate  will  hove 
at  least  five  years  experience  reporting 
and  editing,  including  supervisory 
experience.  Knowledge  of  page  design 
is  desirable.  Send  cover  letter  and 
resume  to  Fitz  McAden,  executive 
editor: 

•Fax  (843)  842-8314 
•One  Pope  Avenue  Mall 
Hillon  Head  Island,  SC  29928 
•E-mail  fmcaden@islandpacket.com 

ONUNE  EDITOR 

Responsible  for  editorial  content, 
coordinating  stories  with  multi  editorial 
departments.  Must  have  strong 
editorial,  written/verbal  skills  and 
experience  using  the  Internet.  8.S.  and 
5+  years  experience  in  journalism. 

Send  resume  with  salary  requirements 
to: 

Steve  Sumner 
Copley  Newspapers 
300  Caterpillar  Drive 
Joliet,  IL  60436 
Fax:  (815)  729-6077 
E-mail  Steve.Sumner@copleypress.com 

REPORTER  -  40,000  PM  daily  seeks  a 
full-time  reporter  who  thrives  on  dig¬ 
ging  up  information  and  then  crafting 
it  into  a  well-written,  detail  packed 
article.  Looking  for  experienced 
reporter  but  will  entertain  bright  candi¬ 
dates  with  at  least  one  reporting 
internship.  Competitive  salary  and 
benefits.  Opportunities  for  growth. 
Equal  Opportunity  Employer.  Send 
resume,  six  best  clips  and  names  of 
three  references  to: 

Steve  Morse 

Metro  Editor 
Jackson  Citizen  Patriot 
214  S.  Jackson 
Jockson,  Ml  49201-2282 

SKI/ENVIRONMENT  REPORTER  for 
the  Vail  Daily  and  Summit  Daily  News. 
3-5  years  experience  required,  with  at 
least  2  years  writing  about  these 
topics.  Strong  skiing/boarding 
required.  Resume  and  clips  to  Alex 
Miller,  editor.  Summit  Daily  News,  Box 
329,  Frisco,  CO  80443. 

MANAGING  EDITOR 
Philadelphia's  award-winning 
1 1 1 ,000  circulation  news  and  enter- 
tainment  weekly  seeks  talented 
journalist  who  combines  top  writinq 
and  editing  skills  with  manageric^ 
experience  and  financial  know-how. 
Must  be  able  to  work  as  a  member  of 
an  editorial  team  and  maintain  a  good 
sense  of  humor  while  cracking  the 
deadline  whip.  Competitive  salary  with 
ood  benefits  package  and  401  (k). 
end  cover  letter,  resume,  clips  to 
David  Warner,  editor,  Philadelphia 
City  Paper,  123  Chestnut  Street,  Phila¬ 
delphia,  PA  19106. 

Fox  (215)  875-1805 
davwar@citypaper.net 


_ EDITORIAL _ 

REPORTER  OPENINGS 
you  have  fun  reporting  on  local 
people  and  local  issues?  Are  you 
always  looking  for  non-traditional 
newspaper  stories  that  people  are 
going  to  read  from  start  to  finish?  The 
Kokomo  Tribune  is  an  cnvard-winning, 
25,000  circulation  daily  situated  in 
central  Indiana,  about  50  miles  north 
of  Indianapolis.  We  are  looking  for  a 
general  assignment  reporter  and  a 
government  reporter  who  fit  those 
above  characteristics.  Send  resumes  to 
Dan  McCaleb  at  the  Kokonrro  Tribune, 
P.O.  Box  9014,  Kokomo,  IN  46904. 


REPORTER  WANTED:  3-year-old,  Ann 
Arbor,  Michigan-based  Catholic 
newspaper  seeking  experienced 
reporter.  High  level  of  organizational 
skills,  initiative  and  strong  sense  of 
mission  required.  Knowledge  of  Win¬ 
dows  95  helpful.  Salary  dependent  on 
experience.  Submit  your  resume  and 
letter  of  intent  to  Credo  Newspaper, 
Attn:  Clare,  P.O.  Box  504,  Ann  Aroor, 
Ml  48106  or  Fax  to  (734)  930-3179. 


REPORTER/EDITOR  -  Curious  about 
media  as  subjects?  Current,  national 
biweekly  newspaper  about  public  TV 
and  radio,  is  hiring  Associate  Editor  to 
write  news,  features.  Requires:  B.A.  com¬ 
puter  skills.  Send  letter  with  3-7  varied 
clips,  resume,  salary  history  to  Current, 
1612  K  Street,  NW,  Suite  704,  Wash¬ 
ington,  DC  20006  or  Fax  to  (202) 
463-7056.  No  calls,  please.  EOE 


REPORTER:  The  Albany  Herald,  a 
morning  daily  located  in  the  hub  of 
Southwest  Georgia,  has  an  immediate 
opening  for  an  enthusiastic,  experi¬ 
enced  reporter  who  values  community 
journalism.  Our  readers  look  to  us  to 
pull  together  views  from  throughout  our 
region  ond  explain  how  events  affect 
them.  Send  your  resume,  references 
and  best  clips  to  Jim  Hendricks,  manag¬ 
ing  editor.  The  Albany  Herald,  P.O. 
Box  48,  Albany,  GA  31 702.  E-mail: 
jim@albanyherald.surfsouth.com 
Pre-employment  drug  screening 
required 

REPORTER 

Crain  Communications  is  looking  for  a 
Washington,  DC-based  reporter  (or  a 
weekly  business  news  publication  cover¬ 
ing  waste  management  and  recycling. 
Position  involves  covering  federal 
legislative  and  regulatory  activity. 
Applicants  should  have  a  strong  news 
bent.  Several  years  of  daily  newspaper 
experience  preferred.  Position  offers 
excellent  v/orking  environment,  salary 
and  benefits.  Please  send  resume,  vm-it- 
ing  samples  and  references  to  Editor, 
Waste  News,  1725  Merriman  Road, 
Akron,  OH  44313.  EOE  M/F/D/V 

REPORTERS 

The  nation's  leading  publisher  covering 
the  newspaper  industry  seeks  a  NY- 
based  general  assignment  reporter. 
Must  have  a  strong  sense  of  news, 
analysis  and  investigative  reporting 
skills.  Must  be  stylish,  versatile  writer 
with  a  minimum  of  three  years  experi¬ 
ence.  Some  travel  involved.  Send  cover 
letter,  resume,  clips,  salary  require¬ 
ments  and  references  to  Box  08909, 
Editor  &  Publisher,  or  E-mail  with  Box 
Number  in  the  subject  line  to: 

eileenl@mediain(o.com 


_ EDITORIAL _ 

REPORTER 

American  Medical  News,  one  of  the 
nation's  most  respected  medical 
weeklies,  is  looking  for  a  reporter  for 
its  Business  and  Technology  section. 

You  will  write  weekly  news  and  feature 
articles  (or  the  section,  tracking  trends 
in  information  technology  and  practice 
management  for  our  physician 
audience.  American  Medical  News  is 
affiliated  with  the  American  Medical 
Association,  the  nation's  largest  and 
most  influential  physician  member 
organization. 

We're  looking  for  a  high-energy  indi¬ 
vidual  with  3-*-  years  experience  as  a 
writer/ reporter,  preferably  with  a  pub¬ 
lication  in  the  health  care  field  or  cover¬ 
ing  health  care  for  a  newspaper  or 
business  publication.  Strong  writing 
and  interviewing  skills,  ability  to  meet 
deadlines,  and  a  Bachelor's  degree 
are  required.  Ability  to  understand 
financial  issues  and  the  technology 
industry  are  a  plus. 

Please  send  your  resume,  including 
salary  requirements  and  5-7  writing 
samples,  to  AMA,  Division  Placement, 
Attn:  Gabe  AAaldonado,  515  N.  State 
Street,  Chicago,  IL  60610. 

Fax:  (312)  464-5871;  E-mail: 
gabriel_maldonado@ama-assn.org 
EOE 


He  that's  cheated  twice  by  the  same 
man  is  an  accomplice  with  the  cheater 

Thomas  Fuller 


EDITORIAL 


_ EDITORIAL _ 

REPORTER  wanted  (or  group  of  weekly 
papers  in  the  Central  Coast  area  of 
California.  Perfect  entry-level  job  for  J- 
school  graduate.  Cover  small  town 
councils,  school  boards  and  police 
departments.  Photography,  pagination 
and  Spanish  speaking  ;  ikills  will  be 
helpful.  Fox  resume  to  Scott  Brennan, 
publisher,  (831)  385-4799. 

REPORTER  AND  COPY  EDITOR 
needed  for  blossoming  24K  daily  in 
NW  Ohio.  We  need  self-starters  who 
can  prove  it  by  bringing  ideas  to  the 
table.  You  must  thrive  in  a  team  atmo¬ 
sphere  where  editors  and  reporters  talk 
(probably  too  much)  to  ensure  the  best 
newspaper  gets  to  our  readers. 
Resumes  to  T.  Franko,  The  Register, 
Sandusky,  OH  44870  or  E-mail: 
toddfranko@sanduskyregister.com 


REPORTER 

If  you're  a  reporter  with  a  passion  (or 
uncovering  news  and  telling  compell¬ 
ing  stories,  the  Observer-Dispatch  in 
Utica  vrould  like  to  (lear  from  you.  The 
50,000-circulation  Gannett  daily  has 
an  opening  for  a  hard-hitting  and  pro¬ 
ductive  reporter  to  cover  a  community 
news  beat.  The  ideal  candidate  puts 
readers  and  their  interests  first.  Send 
six  samples  of  your  best  work  to  Rick 
Jensen,  editor,  Observer-Dispatch,  221 
Oriskany  Plaza,  Utica,  NY  13501.  We 
value  diversity. 


The  courage  we  desire  and  prize  is  not 
the  courage  to  die  decently,  but  to  live 
manfully  Thomas  Cartyle 


EDITORIAL 


REALS  MEDIA 

Proposal  Writer  -  New  York 


Global  Internet  media  services  company  seeks 
creative,  detail-oriented  proposal  writers.  Ideal 
candidate  must  have  a  minimum  1  to  2  years 
media  sales,  planning  or  buying  experience, 
preferably  online.  Excellent  Microsoft  Word,  Excel, 
and  PowerPoint  skills  imperative.  Impeccable 
math  and  grammar  skills  are  also  needed. 


We  offer  a  great  work  environment,  competitive 
salary,  stock  options  and  full  benefits.  If  you  enjoy 
a  fast-paced  environment  and  thrive  on  a  deadline 
send  or  fax  your  resume  to: 


J.  Nolan  at  (212)  725-4573  or  e-mail 

HRmkt@realmefiia.com. 

EOE.  No  phone  calls  please. 
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HELP  WANTED 


_ EDITORIAL _ 

REPORTER 

Ttie  Free  Press,  the  top  award  winner 
among  small  dailies  in  NC,  seeks  a 
gung-ho  reporter  for  the  police/courts 
beat.  Many  of  our  reporters  and 
editors  learn  here  then  win  jabs  at 
metro  papers.  So  can  you,  if  you  hove 
the  raw  talent.  Good  benefits,  pay. 
Send  letter,  resume,  five  tear  sheets,  | 
four  references  to  Richard  Wagner, 
editor.  The  Free  Press,  P.O.  Box  129, 
Kinston,  NC  28502.  Drug  test 
required.  Immediate  opening. 


SEVERAL  OPENINGS 
City  Editor,  reporter,  poginotors  sought 
for  small  daily.  Resume,  clips  to  A. 
Frantz,  editor.  Sentinel  &  Enterprise, 
P.O.  Box  730,  Fitchburg,  MA  01420. 
(978)  343-691 1 


SENIOR  COPY  EDITOR 
The  Asian  Wall  Street  Journal  seeks  a 
senior  copy  editor  for  its  night  news 
desk  in  Hong  Kong.  The  successful 
candidate  will  have  excellent  editing 
skills  and  mature  news  judgment,  and 
must  work  well  under  pressure.  Layout 
and  production  experience  preferred; 
experience  in  Asia  helpful.  Send 
resume  and  references  to  managing 
editor  Peter  Stein,  G.P.O.  Box  9825, 
Hong  Kong,  or  fox  to 

01 1  (852)  2834-5291 


EDITORIAL 


_ EDITORIAL _ 

SPORTS  COPY  EDITOR/DESIGNER 
The  Tulsa  World  is  seeking  copy  editor 
for  Sports  rim.  Job  is  combination  of 
editing,  design  and  pagination.  Prefer 
two  years  of  editing  experience.  QuarkX¬ 
Press  or  Sll  pagination  experience  is 
helpful.  Send  resume  and  page  sam¬ 
ples  to  Phil  Parrish,  executive  sports 
editor,  Tulsa  World,  P.O,  Box  1770, 
Tulsa,  OK  74102.  E-mail: 

phil.parrish@tulsaworld.com 
The  Tulsa  World  is  an  Equal 
Opportunity  Employer  M/F 

SPORTS  COPY  EDITOR  -  The  Stuart 
News  is  looking  for  a  copy  editor  for 
its  sports  department.  Candidate 
should  be  familiar  with  AP  style,  be 
reody  to  challenge  wire  and  local  copy 
and  have  some  pagination  experience. 
The  Stuart  News  is  a  50,000- 
circulation  Scripps  Howard  paper 
located  on  the  Treasure  Coast  of  Flor¬ 
ida.  Send  resume  and  5  of  your  best 
pages  to  Kevin  Conway,  sports  editor. 
The  Stuart  News,  P.O.  Box  9009, 
Stuart,  FL  34995.  EOE  DFWP 


SPORTS  EDITOR 

Full-time  Sports  Editor  needed  for 
award-winning  Midwest  Monday- 
Saturday  daily.  Previous  editing,  layout 
and  writing  experience  necessary. 
Send  resume,  clips  and  a  letter  stating 
your  philosophy  about  community 
sports  to  Joyce  McCollough, 
NewsTribune,  426  Second  Street, 
LaSalle,  IL61301. 


EDITORIAL 


_ EDITORIAL _ 

SPORTS  DESIGNER 

We  have  the  writing  covered  at  the 
York  Daily  Record,  a  43,(XX)  AM  daily 
and  annual  APSE  finalist.  We  seek  a 
creative  designer  who  can  give  our 
award-winning  reporters  the  display 
the  deserve.  This  is  the  No.  2  post  in  o 
sports  department  that  covers  three  pro 
teams,  Penn  State,  high  schools  and 
produces  regular  enterprise  and  pro¬ 
jects.  The  Daily  Record  is  located  50 
miles  north  of  Baltimore.  Learn  more  at 
www.ydr.com  Send  resume,  clips  to 
Sports  Editor,  York  Daily  Record,  P.O. 
Box  1 51 22,  York,  PA  1 7405-71 22. 

EOE 


PAGE  DESIGNER/COPY  EDITOR 
Be  a  key  player  in  the  redesign  of  our 
colorful,  award-winning  daily  newspa¬ 
per.  We  prize  high-impact  news  pages 
and  produce  our  own  entertainment, 
TV  and  local  sports  magazines.  You 
would  be  involved  with  all.  If  you  ore 
Mac  talented  in  Photoshop  and  QuarkX¬ 
Press,  send  resume  and  work  samples 
to  Tom  Skoch,  managing  editor.  The 
Morning  Journal,  1 657  Broadway, 
Lorain,  OH  44052. 

REPORTER/VYRITER 

For  Central  New  Jersey  (Princeton 
area)  BTB  commercial  real  estate  pub¬ 
lishing  company.  Casual,  smoking 
office.  Good  salary,  401  (k),  medical, 
vocation.  Must  have  great  phone  and 
writing  skills.  Call  Ann  O'Neal,  pub¬ 
lisher,  at  (609)  587-62(X). 

SPORTS  EDITOR  WANTED  (or  one  of 
the  nation's  fastest  growing  daily 
newspapers.  Candidate  should  have 
strong  local  experience  and  knowledge 
of  what  readers  want  to  see  on  the 
national  scene.  We  are  one  of  Flor¬ 
ida's  best  mid  sized  dailies  and  are 
seeking  a  sports  editor  who  will  help  us 
lake  a  step  to  the  next  level.  Must  hove 
some  managerial  experience.  Cantact 
Jim  Gouvellis,  executive  editor,  (941) 
255-8136  or  send  resume  to  23170 
Harborview  Rood,  Port  Charlotte,  FL 
33980. 


STATE  GOVERNMENT  REPORTER:  The 
Wisconsin  State  Journal,  with  a 
90,000  daily  and  160,000  Sunday 
circulation,  seeks  a  reporter  to  cover 
state  government,  particularly  the  state 
Legislature  and  agencies.  The  State 
Journal  is  the  morning  newspaper  in 
Madison,  which  is  the  stale  capital  and 
consistently  has  been  rated  one  of  the 
best  places  in  the  nation  to  live.  Appli¬ 
cants  should  be  experienced  in  cover¬ 
ing  government,  economic  affairs  or 
politics.  The  reporter  will  be  part  of  a 
two-person  statehouse  team  and  will 
work  with  other  beat  reporters  at  times. 
Send  resume,  cover  letter,  five  clips 
and  three  references  by  August  21  to 
Joyce  Dehli,  city  editor,  Wisconsin 
State  Journal,  P.O.  Box  8058, 
Modison,  Wl  53708.  Fax:  (608)  252- 
6119.  E-mail  jdehli@madison.com 

Desperation  is  a  feather  in  your  cap 

Beck 


Phoenix 

dynamic  arts  and 
features  editor  to 

manage  its  176-page  flagship  news 
and  entertainment  weekly  (132,000 
circulation).  The  managing  editor  works 
directly  with  writers  to  help  shape  local 
arts  coverage  and  to  edit  magazine-length 
feature  stories.  The  managing  editor  also 
supervises  the  day-to-day  operations  of  the 
editorial  department.  Fine  writing  and 
editing  skills  are  a  must;  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  wwwLnewtimes.(X)m. 


_ EDITORIAL _ 

SPORTS  EDITOR  -  Experience  needed 
for  small  daily  near  New  Orleans. 
QuarkXPress  a  must  and  ability  to 
coordinate  comprehensive  prep  cov¬ 
erage.  Resumes  to  Kevin  Chiri,  Slidell 
Sentry-News,  P.O.  Box  910,  Slidell,  LA 
70459.  Fax  (504)  643-4966. 


SPORTS  EDrrOR 

The  Anderson  Independent  Mail,  a 
40,000  daily,  46,000  Sunday  circula¬ 
tion  newspaper  in  Anderson,  SC,  is 
looking  for  a  sports  editor  to  lead  a  sec¬ 
tion  ranked  for  a  decade  among  the 
nation's  best  in  our  size  category. 

We  staff  the  sports  programs  of 
Clemson  University,  the  University  of 
South  Carolina  and  the  University  of 
Georgia  as  well  as  26  high  schools. 
Sports  staff  of  seven.  Sports  editor 
manages  personnel,  does  some  cov¬ 
erage  and  writes  a  column;  editing, 
pagination  supervised  by  assistant 
sports  editor.  High  energy,  high 
camaraderie  newsroom  staff  and 
cohesive  newsroom  management  team. 

Growing  newspaper  and  region. 
Anderson  is  a  manufacturing  center  on 
a  huge  lake  near  the  Blue  Ridge  nrxxjn- 
tains.  Excellent  schools  and  quality  of 
life. 

Minimum  requirements:  Sports  man¬ 
agement  experience  at  a  daily  news¬ 
paper,  ability  to  write  with  pizzazz,  col¬ 
lege  degree,  and  a  passion  for 
journalistic  quality  and  integrity.  You 
can  expect  hard  work,  long  hours, 
average  pay  and  excellent  benefits. 
We're  part  of  one  of  the  nation's  pre¬ 
mier  newspaper  groups.  The  E.W, 
Scripps  Company. 

Send  letter,  resume,  writing  samples 
and  one  copy  each  af  your  current 
daily  and  Sunday  sports  section  to  T. 
Wayne  Mitchell,  senior  vice  president 
and  editor,  Anderson  Independent- 
Moil,  P.O.  Box  2507,  Anderson,  SC 
29622. 


It’s  A  Classified 

Secret! 

.  We'll  never  reveal  the  identity  ; 
of  an  E&P  box  holder.  ; 
If  you  don't  want  your  reply  to  go  to  certain  : 
newspapers  (or  companies),  seal  your 
.  reply  in  an  envelope  addressed  to  the  E&P  ^ 
Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or  I 
i  companies  you  do  not  want  the  reply  to 
-  reach.  If  the  Box  Number  you're  answering 
■  is  on  your  list,  We'll  discard  your  reply. 
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HELP  WANTED 


_ EDITORIAL _ 

SPORTS  EDITOR  with  strong  lead¬ 
ership,  editing  reporting/writing  and 
pagination  skills  needed  for  43,000 
doily.  Send  cover  letter,  resume  with 
salary  history,  five  best  clips,  last  three 
clips  plus  page  layout  samples  to  Tom 
English,  Jr,  managing  editor,  Bristol 
Herald  Courier,  320  Morrison  Boule¬ 
vard,  Bristol,  VA  24201 . 

PHOTOGRAPHER  -  Aggressive  person 
needed  for  small  daily  near  New 
Orleans.  Eye  for  something  creative, 
and  attitude  to  chase  the  hard  news 
shot.  Photoshop  experience  a  must. 
Resumes  to  Kevin  Chiri,  Slidell  Sentry- 
News,  P.O.  Box  910,  Slidell,  LA 
70459.  Fax  (504)  643-4966. 


REPORTER  WANTED  at  county-seat 
weekly  in  N.E.  Pennsylvania,  near  NY/ 
NJ  border.  Ideal  candidate  will  hove  a 
college  degree  vnth  a  knack  for  writ¬ 
ing.  Photography  and  sports  a  plus. 
Send  resume,  clips  to  Editor,  Pike 
County  Dispatch,  P.O.  Box  186, 
Milford,  PA  16337. 


THE  DAILY  NEWS  LEADER  in 
Staunton,  VA,  is  looking  for  someone 
to  reshape  and  update  its  editorial 
page  with  clear  writing,  solid  editing 
and  the  ability  to  break  the  traditional 
mold.  Our  opinion  page  already  is  one 
of  our  strengths.  Now  we  want  to  move 
the  page  up  a  notch.  Should  be 
thoughtful,  exact  and  prolific,  able  to 
croft  clear  thoughts  into  words;  works 
into  pages.  We  are  an  18,000  seven- 
day  Gannett  newspaper  in  the  beauti¬ 
ful  Shenandoah  valley.  Resume,  clips 
to  David  Fritz,  ME,  P.O.  Box  59, 
Staunton,  VA  24402.  Questions: 
editor@cfw.com  We  value  diversity. 


SUBURBAN  EDITOR 

The  Observer-Dispatch,  a  50,000  Gan¬ 
nett  daily,  is  looking  for  o  talented 
assignment  editor  to  join  our  award¬ 
winning  team.  The  suburban  editor 
supervises  a  team  of  five  reporters 
assigned  to  geographic  beats  and 
directs  community  news  coverage  in  sub¬ 
urban  and  regional  communities.  The 
ideal  candidate  is  a  well-organized, 
energetic  and  inspirational  editor  with 
strong  editing  and  people  skills.  Send 
six  samples  of  your  best  work  to  Rick 
Jensen,  editor,  Observer-Dispatch,  221 
Oriskany  Plaza,  Utica,  NY  13501.  We 
value  diversity. 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


_ EDITORIAL _ 

THE  DULUTH  NEWS  TRIBUNE,  an 
award-winning,  Knight  Ridder  news¬ 
paper  on  the  shore  of  Lake  Superior, 
has  immediate  openings  for  assigning 
editors,  copy  editors  and  reporters. 

Candidates  for  assigning  editor  posi¬ 
tions  should  have  a  background  in 
local  news  reporting,  as  well  as  expe¬ 
rience  in  supervising  reporters  in  local 
or  community  news  settings. 

Candidotes  for  copy  editor  positions 
should  have  experience  in  daily  news¬ 
paper  work  and  possess  strong  story 
and  word  editing  skills  as  well  as  gen¬ 
eral  layout  and  photo  editing  skills. 


we  seex  canaioares  ror  reponer  posi¬ 
tions  ranging  from  community  and 
general  assignment  jobs  to  speciolized 
beat. 


Please  send  resume  and  work  samples 
to  David  Holwerk,  editor,  424  West 
First  Street,  Duluth,  MN  55802. 


THE  NORTHERN  VIRGINIA  DAILY,  a  six- 
doy-a-week  AM  paper  in  the  Shenan¬ 
doah  Valley  that  has  been  the  most 
honored  small  daily  in  the  stole  for  the 
past  decade,  is  reorganizing  and 
expanding  its  editorial  staff  and  is  seek¬ 
ing  a  sports  editor,  poge  designer  and 
copy  editor.  Sports  editor  supervises 
four-person  staff  responsible  for  high 
school  and  some  college  coveroge  and 
(or  page  design.  Excdlent  opportunity 
for  experience  sports  reporter  redy 
lo  take  on  management  duties.  Copy 
desk  edits  news  and  sports  stories  and 
page  designers  write  cutlines  and 
headlines  and  proof  pages,  so  superior 
command  of  the  language  a  must.  We 
are  fully  paginated  on  PowerMacs 
using  QuarkXPress.  Designers  rotate 
work  on  local,  state,  national,  interna¬ 
tional  and  business  pages.  Competitive 
salary  and  benefits.  Send  resumes  and 
samples  of  work  to  Joe  Strohmeyer, 
managing  editor.  Northern  Virginia 
Daily,  P.O.  Box  69,  Strasburg,  VA 
22657.  Fax  to  (540)  465-9388.  Ques¬ 
tions?  Call  (540)  465-5137  4-10  p.m. 


THE  ASPEN  DAILY  NEWS,  a  12,500 
circulation  seven-day  daily,  is  looking 
for  experienced  reporters  to  fill  its 
newsroom.  This  is  the  perfect  opportu¬ 
nity  (or  a  person  with  a  yeor  of  daily 
reporting  under  their  belt  to  hone  their 
skills  in  a  fun  mountain  town.  It  also  is 
a  perfect  opportunity  (or  a  seasoned 
journalist  who  wants  to  get  out  of 
mainstream  newspapers  and  be 
allowed  some  freedom. 

We  are  looking  (or  someone  who  can 
dig  up  news  on  a  daily  basis  and  has 
a  strong  hard  news  sense  that  can  find 
stories  outside  of  government  meetings. 
Topics  in  this  high-profile  town  include 
the  ski  industry,  big  business,  consumer 
news  and  secret  dealings  within  the 
government. 

If  you  want  to  be  part  of  o  news  team 
that  works  under  the  motto:  “If  you 
don't  want  it  printed,  don't  let  it 
happen,”  the  Aspen  Daily  News  is  (or 
you. 

Applicants  with  one  year  reporting 
experience  is  preferred.  Send  resumes 
to  Carolyn  Sackariason,  517  East 
Hopkins  Avenue,  Aspen,  CO  81611  or 
cair(970)  925-2220  ext  21 8. 


Failh  sees  the  invisible,  believes  the 
incredible  and  receives  the  impossible  \ 

Unknown  i 


Grow  with  our 
New  Media  Services  Group 
New  York 


Real  Media  is  a  global  Internet  advertising  solu¬ 
tions  company  offering  smart  folks,  fun  culture, 
intense  and  rewarding  work  and  unlimited  oppor¬ 
tunity  for  team  players. 

Our  Media  Services  team  needs  fast-thinking, 
creative,  get-it-done  individuals  who  thrive  in  a 
fast-moving,  collegial  environment.  Immediate 
opportunities  for  individuals  with  Web  experience 
in  the  following  areas: 

Account  Managers  to  provide  great  service  to 
our  partners  -  online  newspapers  and  other  brand¬ 
ed  media  sites.  You’ll  help  them  to  better  use  our 
software,  services,  and  to  generate  more  revenue 
from  our  advertising  sales. 

Website  Consultants/Trainers  to  help  our 
network  partners  upgrade  their  sites,  ad  traffic 
management  and  marketing  expertise. 

Campaign  Manager  to  work  with  the  sales 
team  and  our  network  partners  to  execute  Web  ad 
campaigns  and  provide  backend  support. 

Network  Technology  Support  Specialists 

who  understand  Web  ad  delivery  platforms  as  well 
as  superior  knowledge  of  all  Web  technologies. 

Database  Services  Specialists  who  can 

develop  user  profiles  and  oversee  data  manage¬ 
ment  and  targeting  for  a  distributed  network. 

We  offer  a  great  work  environment,  competitive 
salary,  bonus  plan,  stock  options  and  full  benefits 
package.  Equal  Opportunity  Employer  No  phone 
calls  please.  Fax  or  send  your  resume  with  cover 
letter. 

Julie  Nolan  at 

Fax  (212)  725-4573  or  e-mail: 


www.mediainfo.com 
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HELP  WANTED 


_ EDITORIAL _ 

THE  GAINESVILLE  SUN,  a  60,000 
circulafion  NYT  regional  daily,  seeks 
ultra-ambitious  reporters  to  cover  night 
cops,  education  and  general  assign¬ 
ment  news.  Requirements:  CAR  skills,  a 
flair  for  features  and  two  years  experi¬ 
ence.  Send  resume,  references  and 
clips  to  Matt  Reed,  metro  editor.  The 
Gainesville  Sun,  P.O.  Box  147147, 
Gainesville,  FL  32614-7147. 

THE  ST.  LOUIS  POST-DISPATCH,  the 
flagship  of  Pulitzer  Inc.  with  a  Sunday 
circulation  of  more  than  500,000,  has 
immediate  openings  in  its  online  oper¬ 
ation,  postnet.com  We  seek  journalists 
who  have  experience  working  on  a 
daily  newspaper,  who  are  creative, 
critical  thinkers  with  a  high  degree  of 
flexibility. 

The  openings  are: 

CALENDAR  EDITOR  -  to  coordinate  the 
use  of  newsroom  and  community  calen¬ 
dars  to  enhance  our  coverage.  In  addi¬ 
tion  to  designing  and  coordinating 
systems  for  gathering  and  using 
calendar  information,  this  person  also 
will  train  newsroom  staff  to  use 
electronic  calendars.  Candidates 
should  have  a  Bachelor's  degree  in 
journalism,  and  experience  with  data¬ 
bases,  groupware  or  both.  To  apply, 
submit  by  August  23,  1 999  a  cover  let¬ 
ter,  resume  and  a  two-page  proposal 
for  executing  the  job. 

DESIGNER  -  to  design  Web  page 
layouts  and  elements  and  to  produce 
multimedio  and  graphics.  Candidates 
should  be  familiar  with  HTML, 
Photoshop  and  Illustrator,  and  either 
hove  experience  with  or  the  aptitude  to 
learn  Premiere,  SoundEdit,  Dream 
Weaver  and  other  multimedio  software 
applications.  Experience  with 
JavaScript,  Lotus  Notes  and  QuarkX¬ 
Press  is  a  plus.  To  opply,  submit  by  Sep¬ 
tember  15,  1999  a  cover  letter,  resume 
and  three  samples  of  work. 

INTERACTIVE  EDITOR  -  to  initiate, 
manage  and  promote  interactivity 
online  and  in  the  newspaper.  Specific 
duties  include:  proposing  policy  for 
online  activity;  initiating  and  managing 
online  forums  and  live  chats;  creating  a 
virtual  newsroom  online  for  readers' 
feedback.  Candidates  should  have  a 
Bachelor's  degree  in  journalism  or 
communications.  To  apply,  submit  by 
September  15,  1999,  a  cover  letter, 
resume  and  a  two-page  proposal  for 
executing  the  job. 

All  materials  should  be  sent  to  Cynthia 
Todd,  director  or  recruitment,  St.  Louis 
Post-Dispatch,  900  North  Tucker  Blvd., 
Saint  Louis,  MO  63101 . 

THE  TRIBUNE,  a  39,000  circulation 
Knight  Ridder  newspaper  located  on 
the  oeautiful  Central  California  coast, 
has  an  immediate  opening  for  an  assis¬ 
tant  city  editor.  Successful  candidates 
will  be  outgoing,  skilled  in  copy  editing 
and  fluent  in  QuarkXPress  pagination. 
The  Tribune  is  committed  to  individual 
development  and  offers  excellent  bene¬ 
fits.  Send  resume  and  samples  to 
Human  Resources,  P.O.  Box  1 1 2,  San 
Luis  Obispo,  CA  93406. 


_ EDITORIAL _ 

THE  POTOMAC  NEWS,  a  medium 
size  daily  in  Northern  Virginia,  seeks 
to  fill  the  position  of  Sports  Copy 
Editor.  Candidate  must  have  good 
news  sense,  extensive  sports  knowl¬ 
edge  and  strong  editing  skills.  QuarkX¬ 
Press  experience  essential.  Please  send 
cover  letter,  resume,  references  and 
pages  to  David  Fawcett,  sports  editor, 
Potomac  News,  P.O.  Box  2470, 
Woodbridge,  VA  22193. 

ENTRY  LEVEL 

ASSOCIATE  PRODUCER 

IGNITE  SPORTS  MEDIA 

Ignite  Sports  Media  is  looking  for 
Associate  Producer  candidates,  mis  is 
an  entry-level  position  with  opportunity 
to  learn  about  online  publishing  work¬ 
ing  for  a  well-funded  startup  company. 
Associate  Producer  will  edit  wire  copy, 
create  and  maintain  pages  on  the  web, 
crop  photos  and  write  headlines.  An 
Associate  Producer  must  uphold  high 
standards  in  spelling,  grammar, 
accuracy  and  AP  style.  Experience  with 
HTML,  graphics  programs  and  video 
editing  systems  is  o  plus. 

The  ideal  candidate  has  Bachelor's 
degree  in  journalism,  English  or 
related  field.  Night  and  weekend  hours 
can  be  expected!  Salary  is  competitive. 
E-mail  your  resume  to  Greg  Sheo  at: 
gregshea@ignitemedia.com  or 
Fax  it  to  (847)  869-3673. 

COPY  EDITORS  -  lOOK/daily  140K 
Sunday  newspaper  in  Upstate  of  SC. 
Universal  desk.  Candidates  should 
have  design  skills.  Entry  level- 
experienced  considered.  Technology 
geeks  encouraged.  Wanda  Lloyd,  ME, 
The  Greenville  News,  P.O.  Box  1688, 
Greenville,  SC  29602. 

REPORTER  wanted  for  group  of  weekly 
papers  in  the  Central  Coast  area  of 
California.  Perfect  entry-level  job  for  J- 
school  graduate.  Cover  small  town 
councils,  school  boards  and  police 
departments.  Photography,  pagination 
and  Spanish  speaking  skills  will  be 
helpful.  Fax  resume  to  Scott  Brennan, 
publisher,  (831)  385-4799. 

PUBUC  RELATIONS 


JOURNALIST  WANTED 

Unique  opportunity  with  college 
public  relations  firm  as  senior 
account  executive. Requires 
professional  with  strong  journalist 
credentials  to  take  reporter's 
approach  to  covering  client 
campuses,  identifying  and 
developing  stories  for  the  news 
media. 

Includes  interviewing,  feature 
writing,  working  closely  with  the 
press,  serving  as  communications 
and  public  relations  advisor. 
Exceptionally  stimulating,  enjoy¬ 
able  and  gratifying  career. 

Send  r^sumd  to: 

John  McCauley 
Gehrung  Associates 
222  Main  Street 
Keene,  NH  034314198 
www.gehrung.com 


_ ENTRY  LEVEL _ 

REPORTER  -  40,000  PM  daily  seeks  a 
full-time  reporter  who  thrives  on  dig¬ 
ging  up  information  and  then  crafting 
it  into  a  well-written,  detail  packed 
article.  Looking  for  experienced 
reporter  but  will  entertain  bright  candi¬ 
dates  with  at  least  one  reporting 
internship.  Competitive  salary  and 
benefits.  Opportunities  for  growth. 
Equal  Opportunity  Employer.  Send 
resume,  six  best  clips  and  names  of 
three  references  to: 

Steve  Morse 
Metro  Editor 
Jackson  Citizen  Patriot 
214  S.  Jackson 
Jackson,  Ml  49201  -2282 


MARKETING 


THE  PALM  BEACH  POST 
CIRCULATION 
PROMOTIONS  MANAGER 
Successful  candidate  will  hove  5  years 
copywriting,  ad  agency,  account  exec¬ 
utive  or  other  promotional  experience. 
Bachelor's  degree  in  English,  journal¬ 
ism,  marketing  or  communicotions; 
strong  organizational,  written  and 
verbal  communications  skills  and  the 
ability  to  work  on  several  projects 
under  tight  deadlines.  Send  resume 
and  salary  requirements.  Apply  to  HR, 
P.O.  Box  24700,  West  Palm  Beach,  FL 
3341 6-4700  or  Fax  (561 )  820-41 92. 


SALES  PRESENTATION/ 
PROMOTION  MANAGER 


_ MARKETING _ 

CORPORATE  MARKETING  AND 
PROMOTIONS  MANAGER 

Add  Inc.,  an  employee-owned  com¬ 
pany  and  one  of  the  country's  leading 
publishing  and  printing  companies, 
has  an  opening  for  a  corporate  Market¬ 
ing  and  Promotions  Manager. 

The  position  will  be  responsible  for 
creating  and  overseeing  strategic 
marketing  initiatives,  market  research, 
promotion,  public  relations  and  events 
as  they  relate  to  the  more  than  100 
Add  Inc.  publications  nationwide. 

A  preferred  candidate  will  hove  a  4- 
year  degree  in  marketing  or  related  con¬ 
centration  plus  3-t-  years  of  related 
experience.  A  strong  creative  back¬ 
ground  with  the  ability  to  take  a  project 
from  idea  to  finished  concept  is  a  must. 
Overall  knowledge  of  newspaper 
marketing  strategies,  with  proven  suc¬ 
cess  in  implementing  new  pro^ams  a 
lus.  Working  knowledge  of  QuarkX- 
ress,  Photoshop,  Word,  Excel 
required. 

Add  Inc.  is  one  of  seven  media  related 
companies  owned  by  Journal  Commu¬ 
nications,  publishers  of  Milwaukee 
Journal  Sentinel. 

Competitive  salory  and  comprehensive 
benefits  package  offered. 

Add  Inc.  is  an  equal  opportunity 
employer. 

Please  send  resume  to: 

David  Tomasini 
Add  Inc. 

P.O.  Box  609 
Waupaca,  Wl  54981 
Fax:  (715)  258-8469 
E-mail  dtomasini@add-inc.com 


Just  because  you're  poronoid,  don't 
mean  they're  not  after  you. 

Kurt  Cobain 


EDITORIAL 


NJ's  leading  newspaper  is  expanding 
its  Marketing  Department  and  seeks  a 
Sales  Presentation/Promotion  Manager 
to  develop  advertising  sales  pres¬ 
entations  for  major  accounts  and 
account  categories;  oversee  devel¬ 
opment  of  marketing  materials  and  in¬ 
paper  advertising  promo  campaigns; 
developing  computer  generated  format 
for  presentations;  oversee  and  provide 
direction  to  Research  Area  and  other 
assignments. 

This  new  position  requires  5-t-  years 
sales  presentation  development  at 
medio  company  or  advertising  agency. 
Required:  strong  knowledge  of  news¬ 
paper/media  research;  ability  to 
translate  research  data  into  creative 
and  compelling  sales  presentations; 
strong  leadership,  organizational  and 
communication  skills;  ability  to  manage 
multiple  projects  and  a  staff  in  a 
deadline  driven  environment;  tech- 
sawy  and  familiarity  with  presentation 
software. 

If  you  are  looking  for  a  highly  visible 
and  responsible  position  and  want  to 
join  an  energetic,  creative  team,  send 
your  resume  to  The  Star-Ledger,  HR 
Department,  1  Star  Ledger  Plaza, 
Newark,  NJ  07102.  Fax:  (973)  643- 
4641  E-mail:  starledger.com 

EDITORIAL 


News  Writer/Editor 
sought  by  Brazilian  Newspaper 
in  Miami,  FL.  Must  have  Bache¬ 
lors  or  equivalent  in  Social 
Communication  or  Journalism 
and  3  months  experience  as 
news  writer/editor  for  Por¬ 
tuguese  language  publication. 
Fluency  in  Portuguese  required. 
Respond  to:  Personnel,  Florida 
Review,  905  Brickell  Bay  Drive, 
Lobby,  Miami,  FL  33131. 


EDITORIAL 


FEATURES  EDITOR 


\i’«  Orleans'  prize  ssinninj'  (tails.  The  Times-I’ieas ime,  seeks  an 
editor  Tor  its  l.isiii”  section.  Candidates  should  hase  management 
experience  in  features.  We're  lookinc  for  someone  ssitli  a  hands-on 
approach  to  editiii”  ssho  can  inspire  lisels  reporting  in  one  of  \nier- 
ica's  most  unusnal  cities,  t  he  l.isiii"  editor  supers isies  a  21  nieniher 
staff  and  reports  directls  to  the  editor.  If  interested,  send  resiime.  coser 
letter  and  clips  to: 

l.snn  Cunningham,  Assistant  to  the  Kditor 
The  T  imes-l’icas  one 
3S(l(t  llossard  Vsemie 
Ness  Orleans,  I  . A  70140 
f  qiial  Opporliiiiits  fanploser 
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HELP  WANTED 


_ PHOTOGRAPHY _ 

PHOTOJOURNALIST  -  The  Stuort/Port 
Sf.  Lucie  New$,  Stuart  Florida  a 
40,000  plus  circulation  Scripps 
Howard  daily  morning  newspaper  on 
Florida's  Treasure  Coast  has  an 
immediate  opening  for  a  full-time 
photojoumalist.  Our  staff  is  seeking  a 
motivated  photographer  with  a 
creative  documentary  style  approach  to 
general  assignments  as  well  as  photo 
essays.  The  Stuart/Port  St.  Lucie  News 
offers  a  competitive  salary  and  bene¬ 
fits.  Interested  applicants  should  con¬ 
tact  Judy  Lutz,  photo  editor.  The 
Stuart/Port  St.  Lucie  News,  P.O.  Box 
9009,  Stuart,  FL  34995,  (561)  221- 
4230,  EOE.  DFWP. 


PRESSROOM 


PRESSROOM  MANAGER 

Southeast  daily  newspaper  seeks  expe¬ 
rienced  pressroom  manager.  Ideal 
candidate  will  hove  proven  leadership, 
interpersonal,  communication,  organi¬ 
zation,  problem-solving,  and  decision 
making  skills.  Must  hove  strong  man¬ 
agement  abilities  to  coach,  develop 
and  support  a  staff  of  more  than  40 
while  ensuring  a  positive  work  environ¬ 
ment.  Ability  to  work  effectively  in  a 
high-pressure,  quality  and  deadline 
sensitive  environment  a  must.  Candi¬ 
dates  should  be  self-motivated,  diiven, 
able  to  work  well  with  other  team  mem¬ 
bers  and  willing  to  work  all  shifts. 

Competitive  salary  with  excellent  bene¬ 
fits  package.  Opportunity  for  advance¬ 
ment.  Reply  to  Box  08910,  Editor  & 
Publisher.  Drug-free  workplace. 

PRODUCnON/TECH 


_ PRESSRCX)M _ 

INDUSTRIAL  MACHINIST  that  knows 
newspaper  presses  and  can  identify 
press  parts.  Call  1  (800)  821-625/ 
ask  (or  Sam  W.  Boyles. 

PRESSROOM  A4ANAGER 
High  volume  single-width  newspaper 
shop  needs  a  hands-on  pressroom 
manager.  You  must  be  a  leader  who 
thrives  on  supervisory  responsibility 
and  authority,  and  who  has  ink  in  his 
blood  and  is  up  for  a  challenge!  Very 
desirable  coastal  area,  known  for 
recreational  opportunities  and  access 
to  the  city.  Resumes,  with  salary 
requirements  to  Suffolk  Life  Newspa¬ 
pers,  P.O.  Box  9167,  Riverhead,  NY 
11901,  or  Fax  (516)  369-5930,  attn: 
IBK. 

PRESSMAN  -  Urbanite,  SSC 
thoroughly  experienced  with  4  Color. 
Top  Pay  for  Top  Man.  Union  Benefits 
Include  Health,  Welfare,  Pension,  4 
weeks  vacation  after  three  years,  12 
paid  holidays.  Also  weekends  and 
part-time  openings  available  for  Web 
Pressman.  Call  Michael  Reicher: 

(51 6)  484-3300  ext  204  or 

Fax  resume  (516)  484-6749 


PRODUCnON/TECH 


NETWORK  ENGINEERS 

Systems  integration  firm  has  opening 
for  network  installation  and  service 
engineers.  Applicants  must  hove  expe¬ 
rience  with  NT  and/or  Novell. 
Nationwide  travel  required.  Please 
include  salary  requirements  and 
include  name  on  subject  line  with  E- 
mail. 

Email  jobs@cnicorp.com  or 
Fax  (603)  672-6633 


PRODUCnON/TECH 


ASSISTANT  FOREMAN 


The  Baltimore  Sun  is  seeking  an  experienced  Assistant  Foreman  for 
our  Newspaper  Packaging  operation.  This  position  involves  hands- 
on  responsibility  for  operating  and  managing  an  SLS  2000  machine 
and  crew.  Duties  will  include  the  completion  of  production/shift  reports 
and  helping  to  maintain  a  safe,  productive  work  environment. 

Qualified  applicants  will  have  3-5  years  previous  experience  operat¬ 
ing  an  inserting  machine  (preferably  SLS  2000  machine)  with  a  pro¬ 
ven  track  record  in  production  management,  be  experienced  in 
supervising  in  a  Union  environment,  and  computer-literate  with 
Microsoft  Office  experience  preferred  but  not  required.  Ability  to 
adhere  to  daily  production  deadlines  a  must. 

We  offer  a  competitive  compensation  and  benefits  package  that 
includes  medical,  dental,  vision,  a  401  (k)  plan  and  a  bonus  incentive 
program.  Interested  candidates  must  submit  a  r§sum6  and  cover  letter 

THE^^SUN 

Sun  Park  Plant,  MAP 

300  E.  Cromwell  Street,  Baltimore,  MD  21230 
Fax:  (410)  385-7212 
E-mail :  barbara.jones@baltsun.com 

THE  BALTIMORE  SUN  PROMOTES  DIVERSITY 


_ SALES _ 

NEW  BUSINESS  DEVELOPMENT 
MANAGER 

Gold  County  Media,  a  division  of 
Auburn  Journal,  Inc.,  seeks  an 
aggressive,  sales  professional  that  can 
think  “outside  the  box."  The  Auburn 
Journal,  a  15,000  daily  is  the  flagship 
newspaper  for  7  other  tri -weekly  pub¬ 
lications  in  Placer  County,  California,  i 
This  newspaper  group  is  located  in  | 
California's  fastest  growing  area  in  j 
both  population  and  retail  sales.  Nes¬ 
tled  in  the  foothills  of  the  Sierra's,  the 
area  provides  the  best  in  family  living, 
climate  and  outdoor  recreation. 

Get  recognized  (or  your  abilities  and  | 
elevate  your  career  to  the  next  level.  If  ] 
you  possess  5-10  years  of  newspaper  j 
sales  experience  that  includes:  major  1 
account  sales,  co-op  advertising, 
vendor  support  programs,  event 
marketing  and  sales  training,  we  need 
lo  talk.  This  is  a  new,  unique  opportu¬ 
nity  (or  a  proven  sales  leader  who  is  con¬ 
fident,  and  can  interface  with  senior 
management  and  sales  staffs. 

We  offer  a  competitive  compensation 
plan,  which  includes  salary,  bonus  and 
profit  sharing.  AJI  is  an  EOE.  Drug  lest- 
I  ing  required.  Send  detailed  resume 
j  and  salary  history  to  President,  Auburn 
Journal,  P.O.  Box  5910,  Auburn,  CA 
I  95604,  E-mail  mcody@foolhill.net  or: 

1  Fax  (530)  885-4902 


TARGETED  MEDIA 
WORLDWIDE,  INC. 

1 

Immediate  openings  for  regional  sales  j 
positions.  Work  directly  with  prominent  j 
national/regional  print  publications  j 
and  the  Internet  to  enhance  a  client 
base  of  recruitment  advertisers.  I 
Excellent  opportunity  to  demonstrate  j 
leadership  skills  while  building  a  terri-  | 
tory.  Background  r^uires  customer  | 
service,  closing  techniques,  networking  i 
and  long-term  relationship  skills. 
Knowleme  in  Word  and  Power  Point  a  i 
plus!  Selfstarter  for  homebase.  Contact  ' 
TMW  Inc.  at  TMWINC.Com  or 

_ (203)  921-0384 _ j 

Whatever  course  you  have  c/iosen  for  ' 
yourself,  it  will  not  be  a  chore  but  an  j 
I  adventure  if  you  bring  it  to  a  sense  of  \ 
the  glory  of  striving. ..if  your  sights  are  | 
set  far  above  the  merely  secure  and  j 
j  mediocre  ’ 

David  Samoff  ‘ 


POSITIONS 

WANTED 


ADMINISTRATIVE 

GM/PUBLISHER:  Presently  employed 
G.M.  group  of  weeklies.  Seek  similar 
or  daily  position.  Over  30  years  of 
diversified  background  with  large/ 
medium/small  dailies  and  weeklies.  | 
People  person,  community  minded,  j 
strong  advertising  and  bottom  line. 
Reply  in  strict  confidence  to  Box  j 
0891 1 ,  Editor  &  Publisher.  ! 


Faith  is  to  believe  what  we  do  not  see; 
the  reward  of  this  faith  is  to  see  what  we 
believe 

Saint  Augustine 


POSITIONS 

WANTED 

_ ADVERTISING _ 

CLASSIFIED  TELEA4ARKET1NG 
MANAGER 

Due  to  restructuring  in  a  midwest  cor¬ 
porate  office,  a  female  professional 
with  several  years  of  experience  in 
classified  is  presently  available.  She 
has  eight  years  of  strong  telemarketing 
management,  seven  of  those  with  Gan- 
net.  Her  strength  is  in  training. 

If  you  hire  this  candidate  THERE  WILL 
BE  NO  FEE.  Her  present  employer  has 
already  paid  our  fee.  If  interested, 
please  contact  Robert  Green  at  GOOD 
NEWS,  Suite  245  North  Alpine 
Centre,  Bettendorf,  lA  52722. 

Telephone  (319)  359-4877; 

Fax  (319)  359-8539. 

_ CIRCULATION _ 

CIRCULATION  CONSULTANT, 
weeklies,  dailies,  small  to  metros.  Over 
35  years  competitive  experience.  Dis¬ 
tribution,  Home  Delivery,  Single  Copy, 
Mailrooms,  Circulation  Computer 
Systems,  Promotions,  Sales,  Service, 
Trucking  and  Office  Pay  Systems.  Long 
or  Short  Term.  Call  Vince  Fusco  at; 

(210)  661-5712  or 
E-mail  vincefusco@yahoo.com 

EDITORIAL 

AWARD-WINNING  SPORTS  writer 
with  7  years  experience  about  half  in 
sports,  seeks  spot  with  1(X)K-f  circula¬ 
tion  paper.  Strong  in  features, 
enterprise,  columns  and  editing.  Will 
welcome  feature  or  beat  slot.  Reply  to 
Box  08901 ,  Editor  &  Publisher. 
EXPERIENCED,  energetic  writer/editor 
seeks  new  creative  career  challenge 
with  specially  or  trade  publication. 

_ (305)891-2595 _ 

NEWS  REPORTER  WITH  4  1/2  YEARS 
experience  in  competitive  markets,  all 
beats.  Seeking  reporter  position  with 
10,000+  circulation  daily.  Zone  9, 
Idaho  and  North  Carolina.  Reply  to 
Box  08867,  Editor  &  Publisher. 

SPORTS  EDITOR,  12  years  experience 
at  papers  from  14000  to  280,000, 
looking  for  a  new  challenge.  Will  con¬ 
sider  all  sizes,  willing  to  move. 

E-mail  to  sportsedi@aol.com 

SYNDICATED  WEEKLY  HUMOR  col- 
umnist  available  for  staff  position  to 
write  local  column  for  daily  paper. 

Call  (805)  563-0499  or  E-mail 
ingetal@aol.com  for  samples. 

PRESSROOM 

EXPERIENCED  SUPERVISOR  is  seeking 
a  pressroom  manager's  position  with  a 
daily  newspaper.  I  hove  the  skill  and 
knowledge  to  maintain  pressroom 
goals  pertaining  to  personnel, 
newsprint  waste  reduction,  deadlines, 
print  quality,  color  rendition  and  con¬ 
sistency.  jobuboss@msn.com 
(361)854-3350 
NEWSPRINT  CONSULTANT: 
Weeklies,  dailies,  small  to  metros.  35 
years  experience.  Printing  problems, 
cutting  cost,  runnabilily.  ifyour  paster 
overage  is  below  99%  call!  Deadlines 
and  saving  you  money  is  my  job.  Call 
Ken  Eckler  at: 

(972)  964-2314 

_ E-moil  lnds48@aol.com _ 

PRODUCTION  MANAGER,  skilled  in 
cost  containment,  QA,  training,  Goss 
community  press,  bindery,  camera, 
maintenance,  etc.  Seeking  new 
horizons  after  1 8  years  with  same 
company.  E-mail; 

Gosspressman@webtv.  net 
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E<S?P  SHOP  TALK  AT  THIRTY 


E-mail;  shoptalk@mediainfo.com 

by  Frank  W.  Jennings 

Do  we  dishonor  a  people 
by  misnaming  them? 

‘Black’  vs.  ‘black,’  ‘White’  vs.  ‘white’:  A  case  for  capital  treatment  in  typography 


After  reading  reports  of  the  recent 
meeting  of  editorial  cartoonists 
expressing  their  renewed  sensitiv¬ 
ity  to  unfair  discrimination  toward  minor¬ 
ity  groups  and  the  recent  gathering  of 
6,000  minority  journalists  in  Seattle  to 
discuss  their  future,  I  couldn’t  help  think¬ 
ing  of  the  widespread  institutionalized 
injustice  that  all  of 
them  are  overlooking. 

And  they’re  not  the 
only  ones  afflicted  by 
this  “stealth  malady” 
affecting  social  and 
political  health  na¬ 
tionally. 

I  believe  it’s  signifi¬ 
cant  beyond  the  real¬ 
ization  of  virtually  all 
editors,  publishers,  and 
writers  as  well  as  TV 
and  Internet  producers 
that  the  name  of  only 
one  minority  in  the 
United  States  is  almost 
never  capitalized.  It 
seems  clear  that  virtually  all  communica¬ 
tors  are  thoughtlessly  adhering  to  the 
counsel  of  the  mysterious  arbiters  who 
declare  what’s  right  for  the  language  in 
major  dictionaries,  manuals  of  style,  and 
usage  guides. 

You  see  it  every  day.  It’s  in  the  great 
majority  of  publications.  It’s  epitomized 
in  the  way  golfing  star  Tiger  Woods 
defines  his  ethnicity.  He  says  he’s  a 
“Cablinasian.”  The  name,  he  says,  denotes 
his  “Caucasian,  black,  Indian,  and  Asian 
ancestry.” 

Why  does  the  press  almost  always  low¬ 
ercase  only  one  of  those  names  —  that  of 
“black”?  This  is  just  one  example  of  the 
established  practice  of  all  leading  publica¬ 
tions.  But  does  typographical  discrimina¬ 
tion  matter  to  no  one?  Does  the  visible 
downgrading  of  the  name  of  an  entire  peo¬ 
ple  harm  no  one?  Does  this  literal  “diss- 
ing”  have  unexplored  ramifications  in  our 
society?  Could  it  be  affecting  both  those 
whose  name  is  dishonored  and  those  who 
witness  the  selective  diminishment? 
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How  can  any  grammarian  defend  this 
violation  of  the  rule  that  proper  nouns  — 
including  the  names  of  major  ethnic, 
national,  or  cultural  groups  —  should  be 
capitalized? 

Why  should  “black”  be  lowercased 
when  its  synonym,  “Negro,”  is  capital¬ 
ized  in  the  dictionaries  and  stylebooks 
—  and  when  the 
name  of  no  other 
minority  or  majority 
is  accorded  that  treat¬ 
ment?  Probably  be¬ 
cause  in  the  1960s 
and  1970s,  when 
African  Americans 
made  clear  that  they 
preferred  the  name 
“black”  to  “Negro,” 
no  one  gave  much 
thought  to  whether  it 
should  be  capitalized. 
Surely,  there  was  nei¬ 
ther  malice  shown 
nor  sense  of  injustice 
audibly  expres.sed.  It 
probably  was  an  innocent  oversight. 

It’s  interesting  that  the  capitalized 
“Negro”  did  not  appear  widely  in  dictio¬ 
naries  until  the  1930s,  after  African- 
American  leaders  persuaded  editors  and 
publishers  to  equalize  their  name  typo¬ 
graphically  with  all  other  human  groups. 

A  U.S.  Census  Bureau  survey  in  1995 
found  that  African  Americans  prefer  the 
name  “black”  to  any  other.  But  no  one 
asked  them  whether  they’d  rather  have  it 
lowercased  or  capitalized,  as  are  all  other 
distinctive  groups. 

Still,  their  answer  to  such  a  question 
may  be  suggested  by  the  practice  of  lead¬ 
ing  magazines  for  African  Americans  — 
such  as  Ebony,  Emerge,  and  Essence  — 
which  capitalize  both  “Blacks”  and 
“Whites.”  And  no  one  seems  harmed  by 
the  policy. 

Blacks  are  a  more  readily  identified 
group  than  whites.  Typically,  they  have 
genetic  roots  in  Africa  and  a  proud,  dis¬ 
tinctive  culture  developed  over  centuries 
of  living  in  America.  Whites  are  not  as 


easy  to  define.  They  are  not  homoge¬ 
neous.  You  can  check  the  better  dictio¬ 
naries  and  encyclopedias  under 
“whites,”  and  you’ll  be  led  to  “Cau¬ 
casians”  or  “Caucasoids.”  There,  you 
will  find  people  not  only  from  Europe, 
but  also  from  South  Asia,  including 
dark-skinned  newcomers  from  India, 
Pakistan,  and  Bangladesh.  Moreover, 
increasing  numbers  of  Hispanics,  Asians 
and  Middle  Eastern  people  are  identify¬ 
ing  themselves  to  the  Census  Bureau  as 
“whites.” 

If,  to  begin  capitalizing  the  word 
“blacks,”  “whites”  also  must  be  capital¬ 
ized,  who  is  harmed?  Yet,  no  matter  what 
is  done,  “black”  should  be  capitalized  just 
as  “Negro”  is. 

To  acquiesce  to  “decapitalization”  of  a 
whole  people  —  nearly  35  million 
Americans  —  is  to  cooperate  in  a  literal¬ 
ly  colossal  put-down.  It  is  belittling.  It  is 
ethnic  finger-pointing.  It  is  denigrating  in 
every  sense  of  the  word.  Each  time  it 
appears,  this  lowercased  name  becomes 
an  indelible  mark  of  injustice  —  even  if 
its  effect  on  African  Americans  and  all 
other  citizens  is  only  subliminal. 

Can  editors  be  persuaded  to  capitalize 
“black”  just  as  they  now  capitalize 
“Negro”?  Who  should  take  the  lead? 
Should  it  be  publishers  of  individual 
newspapers,  magazines,  or  books?  Or 
should  editors  of  stylebooks,  dictionaries, 
and  usage  guides  begin  righting  this  unin¬ 
tended  wrong?  Shouldn’t  this  be  a  topic 
assigned  for  serious  discussion  at  confer¬ 
ences  of  editors,  publishers,  booksellers, 
TV  and  Internet  communicators,  teach¬ 
ers,  journalists,  and  other  writers?  Hasn’t 
the  time  come  for  our  country’s  largest 
minority  to  be  accorded  the  capital  treat¬ 
ment  its  members  deserve  for  their 
favored  name? 


Jennings  (jenninfoex@aol.com),  a 
San  Antonio-based  free-lance  writer, 
authored  “San  Antonio:  The  Story  of 
an  Enchanted  City,  ”  a  book  published 
in  1998  by  the  San  Antonio  Express- 
News,  a  Hearst  Newspapers  property. 
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Why  should  “black” 
be  lowercased  when 
Its  synonym,  “Negro,” 
Is  capitalized  ...  and 
when  the  name  of 
no  other  minority  or 
majority  is  accorded 
that  treatment? 
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renegade  \re-ni-gad\  rr.  one  who  has  deserted  a  cause, 
principle  or  allegiance  for  a  hostile  one. 


Thorough  Journalists  Do  Not  Rely  on  Misleading  Characterizations 

What  is  inept  about  explaining  Beijing’s  actions  toward  Taiwan  by  saying,  “Beijing  considers 
Taiwan  a  renegade  province”? 

It  perpetuates  a  historical  fallacy  that  hinders  understanding  of  a  complex  current  issue  instead 
of  clearly  and  accurately  reporting  the  facts  behind  today’s  news; 

•  Fact:  The  Republic  of  China  was  founded  in  1912  after  the  collapse  of  the  Ch’ing 
dynasty,  which  ceded  Taiwan  to  Japan  in  1895.  Japan  then  surrendered  Taiwan  to 
the  ROC  in  1945. 

•  Fact:  The  ROC  government  has  exercised  sole  jurisdiction  over  Taiwan  since  1945. 

Four  years  later,  it  lost  control  of  the  mainland,  and  the  People’s  Republic  of  China 
was  proclaimed. 

•  Fact:  The  ROC  government  relocated  to  the  remaining  territory  under  its 
jurisdiction — the  Taiwan  Area  in  1949.  Beijing  has  threatened  to  take  Taiwan  by 
force  but  has  never  succeeded. 

So  who  should  be  calling  whom  the  “renegade”?  The  authorities  in  Beijing — not  Taipei — divided 
China  in  1949,  and  nothing  has  changed  since. 

Uncritically  quoting  the  use  of  an  incongruous  label  such  as  “renegade  province”  to  describe 
Taiwan  glosses  over  failure  to  articulate  the  crucial  complexities  of  the  issue. 

Clarify  the  story  by  saying,  “Beijing  wants  to  bring  Taiwan  under  its  rule.”  It  is  clear,  succinct 
and  accurate.  Isn’t  that  the  essence  of  balanced  and  objective  coverage? 


For  further  information,  contact: 

Taipei  Economic  and  Cultural  Office  in  New  York 
Tel:  (212)  373-1800  http://www.taipei.org 


“Excellent  Return.” 
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“/Vo  Football  This  Week  helped  the  Joplin  Globe 


